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This  Insider’s  Stock  Is  Climbing 

Herb  Greenberg,  who  writes  The  Chronicle’s  Business  Insider, 
the  nation’s  only  six-day-a-week  insider’s  column,  has  been  called  the 
Winchell  of  Wall  Street  with  good  reason. 

Brokers  and  investors  turn  to  Business  Insider  for  fresh  business  and 
investment  information  they  can’t  get  anywhere  else.  Herb  has  built  a 
solid  reputation  of  major  scoops  and  reliable  insights  on  temperamental 
stocks  and  take-over  bids,  and  has  established  The  Chronicle’s  Business 
Insider  as  an  indispensable  national  source  for  business  information. 

And  with  each  valuable  lead  Herb  Greenberg  uncovers.  Business 
Insider’s  stock  keeps  going  up. 


bn  ^ranrbro  Cl)roniclf 

Great  people  make  a  great  paper. 
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Expect  It! 

Expect  Award  Winning  photos  from  AFP! 

Winner;  FIRST  PRIZE,  ^rts  category,  WORLD  PRESS  PIK)TO 
Winner:  HRST  PRIZE,  sports,  December,  NmONAL  PRESS  PHOTOGRAPHERS  ASSOCIATION 
Leam  more  about  our  award  winning  team,  call  LJ.  Lancer  (202)  223-2363. 


Intematioiial  New^ictures 

Front^Mge  pictures  from  around  the  world. 

Call  our  Marketing  Department  at  (202)  223-2363  •  Fax  (202)  659-0216  •  1612  K  Street,  NW.,  Washii^on,  D.C.  20006. 
Photo  Bureaus:  New  Yoric*  Chicago  •  Los  Angeles*  Miami  •Washii^on  •Paris ‘Ti^yo*  And  46  Countries  Worldwide. 
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MARCH 

6-11 — Newspaper  In  Education  Week. 

11 — Investigative  Reporters  &  Editors,  Regional/Student  Conference, 
San  Jose. 

12-14 — Central  States  Circulation  Managers  Association,  Holiday  Star  Plaza 
Convention  Center,  Merriliville,  Ind. 

12- 15— ANPA,  Total  Newspaper  Conference,  Don  CeSar  Hotel,  St.  Peters- 

txjrg. 

13 — New  York  Newspaper  Publishers  Association,  Winter  Legislative 
Convention,  Hiiton  Hotei,  Albany. 

13- 16 — Newspaper  Advertising  Co-operative  Network,  Spring  Conference 

and  Orientation  Workshop,  Hilton  Hotel,  San  Diego. 

15- 18 — National  Newspaper  Association,  Government  Affairs  Conference, 

Hyatt  Regency,  Washington,  D.C. 

16- 18— Independent  Free  Papers  of  America,  Spring  Conference,  Airport 

Marriott,  St.  Louis. 

17- 19 — Mississippi  Valley  Classified  Advertising  Managers  Association, 

Sales  Conference,  Hyatt  Regency,  Chicago. 

18- 21 — Texas  Daily  Newspaper  Association,  Annual  Meeting,  Austin. 

19- 21 — SNPA  Production  .Conference,  Nashville. 

22-24— New  England  Newspaper  Association,  Annual  Winter  Meeting, 
Westin  Hotel,  Boston. 

29-31 — American  East  Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

31-4/2 — Foundation  for  American  Communications,  Conference  for  Journal¬ 
ists,  Cities  in  Crisis:  Economic  Growth  &  the  Quality  of  Life;  Cospon¬ 
sored  with  the  Gannett  Foundation,  Asilomar  Conference  Center, 
Pacific  Grove,  Calif. 

APRIL 

3-6 — Inter  American  Press  Association,  Asuncion,  Paraguay. 

4— Canadian  Daily  Newspaper  Publishers  Association;  and  April  4-5 
Canadian  Press,  L' Hotel,  Toronto. 

5-7 — Suburban  Newspapers  of  America,  Advertising  Conference,  Cres¬ 
cent  Court  Hotel,  Dallas. 

SeminarsiWorkshopsIClinics 

MARCH 

8-10 — NENA,  Display  Advertising  Sales  Training  Workshop,  Radisson 
Hotel,  New  London,  Conn. 

10 — Cal  Western  Circulation  Managers  Association/California  Newspa¬ 
per  Publishers  Association,  Circulation  Seminar  North,  Sacramento 
Bee. 

11- 18 — Society  of  Newspaper  Design,  Quick  Course  '89,  Traveling  Work¬ 

shop  Series:  March  1 1 ,  Norfolk,  Va.,  Old  Dominion  University:  March 
1 3,  Hattiesburg,  University  of  Southern  Mississippi;  March  1 4,  South 
Bend,  Ind.,  University  of  Notre  Dame;  March  16,  Tempe,  Arizona 
State  University:  and  March  18,  Reno,  University  of  Nevada. 

12- 14 — ANPA/NPRA,  Newspaper  Human  Resources  in  the  ’90s  Workshop: 

Facing  the  Issues,  Meeting  the  Budget,  Omni  Morton,  Chicago. 
12-17— American  Press  Institute,  Marketing  the  Daily  Newspaper,  Reston, 
Va. 

12-17— The  Poynter  Institute  for  Media  Studies,  Writing:  Copy  Editing,  St. 
Petersburg. 

12- 22 — American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs, 

Reston,  Va. 

13- 14 — INAME,  Train  the  Trainer  Seminar,  St.  Louis,  Mo. 

16 —  NENA,  Computer  Assisted  Reporting  Workshop,  Park  West  Hotel, 
Marlborough,  Mass. 

17 —  CNPA  &  CWCMA  Circulation  Seminar,  Ontario  (Calif.)  Clarion. 
19-24 — American  Press  Institute,  News- Editorial  Management  for  Non- 

News  Executives,  Reston,  Va. 

19-24 — Poynter  Institute  for  Media  Studies,  Graphics:  News  &  Informational 
Graphics,  St.  Petersburg. 

31-4/1 — NENA,  Classified  Sales  Clinic,  Lafayette  Hotel,  Boston. 

APRIL 

1- 8 — J.C.  Penney-University  of  Missouri,  Annual  Workshop,  Columbia, 

Mo. 

2- 5 — SNPA  Seminar,  Eradicating  Illiteracy,  Chattanooga,  Tenn. 
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By  Doug  Borgstedt 


About  Awards 


Whitney  Journalism  Award.  Joseph  Shands  Murchison, 
editor  of  the  Laurel  (Md . )  Leader,  is  the  winner  of  the  1 989 
John  Hay  Whitney  Journalism  Award  for  editing  excel¬ 
lence.  The  award,  presented  by  Whitney  Communications 
Co.,  provides  a  10-month  tenure  as  copy  editor  on  the 
International  Herald  Tribune  in  Paris. 


Distinguished  congressional  reporting.  Sara  Fritz,  con¬ 
gressional  correspondent  for  the  Los  Angeles  Times, 
received  the  Everett  McKinley  Dirksen  Award  for  Distin¬ 
guished  Reporting  of  Congress.  The  $5,000  prize  is 
awarded  annually  by  the  Dirksen  Congressional  Center,  a 
non-profit  education  and  research  institution  named  after 
the  late  U.S.  senator  from  Illinois. 


Enterprise  Awards.  The  Miami  Republican  of  Paola, 
Kan.,  and  the  Wichita  (Kan.)  Eagle-Beacon  recently 
received  the  1989  Burton  W.  Marvin  Kansas  News  Enter¬ 
prise  Award  presented  by  the  University  of  Kansas. 

Miami  Republican  managing  editor  Phil  McLaughlin 
and  news  editor  Sarah  Maloney  won  for  their  report  on 
building  codes  and  their  enforcement;  and  Eagle-Beacon 
reporter  Alissa  Rubin  received  the  award  for  her  explana¬ 
tion  of  property  tax  changes. 

Graves  honored.  Sheri  Graves,  health  and  science  editor 
for  the  Santa  Rosa  Press  Democrat,  won  the  Media 
Achievement  Award  for  Health  Care  Reporting,  the  high¬ 
est  award  given  by  the  California  Medical  Association  for 
excellence  in  presenting  health  care  information  to  the 
public. 
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PERFORMING  DAILY  IN  MODESTO 


The  Modesto  Bee  has  raised  the 
curtain  on  a  newworld-class  per¬ 
former,  the  Goss  Flexoliner  press. 

Serving  an  affluent  and  quality¬ 
conscious  market  of  readers  and 
advertisers,  The  Bee  needed  a 
press  that  would  deliver  vibrant 
flexographic  color  and  consis¬ 
tent  print  quality.  The  Flexoliner 
press  is  meeting  these  demands, 
without  compromising  produc¬ 
tivity  or  ease  of  operation.  Its 


stacked-couple  configuration  lets 
you  put  color  where  you  want  it 
without  sacrificing  paging.  Its 
modular  design  lets  you  expand 
to  increase  color  and  paging. 
And  its  advanced  automation 
simplifies  setup,  provides  unit 
protection  and  delivers  cost  effi¬ 
cient  operation. 

We  worked  closely  with  The 
Bee,  coordinating  all  training  and 
installation,  to  bring  the  Goss 


Flexoliner  press  on  edition.  We 
can  do  the  same  for  you.  For  infor¬ 
mation,  contact  Goss  Newspaper 
Products,  3100  South  Central 
Avenue,  Chicago,  Illinois  60650 
312/656-8600. 


Rockwell  International 


.  .where  scietKe  gets  down  to  business 


Aerospace/Electronicsy  Automotive 
General  Industries/A-B  Industrial  Automation 


IN  BRIEF 


Daily  News 
of  L.A.  adds 
three  editions 

The  Daily  News  of  Los  Angeles  is 
increasing  its  Ventura  County  cover¬ 
age  with  three  new  editions. 

The  Ventura  County,  Thousand 
Oaks  and  Simi  Valley  editions  are 
wrapped  around  the  main  part  of  the 
newspaper  and  carry  news,  business, 
sports,  features  and  advertising. 

Ventura  County,  a  growing  market, 
lies  north  of  Los  Angeles. 

Daily  News  editor  Bob  Burdick 
announced  the  appointment  of  the 
editors  for  the  new  editions.  Regional 
editor  Mike  Tetreault  will  serve  as 
editor  for  the  Thousand  Oaks  edition; 
assistant  business  editor  Bill  Walker 
for  Simi  Valley  and  the  Ventura 
County  editions. 

The  newspaper  has  opened  a  Thou¬ 
sand  Oaks  bureau.  There  already  is  a 
bureau  in  Simi  Valley. 

The  new  move  by  the  Daily  News 
follows  its  launching  of  a  Glendale 
edition  last  spring. 

To  promote  the  Ventura  County 
editions,  the  Daily  News  delivered 
free  sample  copies  to  numerous 
households  in  the  area  and  also  is 
conducting  a  promotional  campaign. 

The  newspaper  is  facing  heavy 
daily  competition  in  the  area.  It 
includes  the  Ventura  Star-Free  Press, 
Los  Angeles  Times,  Thousand  Oaks 
News-Chronicle,  Simi  Valley  Enter¬ 
prise,  Camarillo  Daily  News  and  the 
Santa  Paula  Daily  Chronicle. 

Conn,  carriers  save 
man  found  on  route 

Two  New  Haven  (Conn.)  Register 
carriers  rescued  a  74-year-old  man  as 
he  lay  unconscious  on  a  cold  winter 
night  in  Essex,  Conn. 

According  to  information  from  the 
newspaper,  on  Wednesday,  Feb.  8, 
Judy  Blaeholder,  46,  and  her 
dau^ter,  Susan  Skiles,  26,  both  of 
Old  Lyme,  Conn.,  had  gotten  only  to 
the  second  stop  on  their  new  route 
when  they  spotted  an  injured  man  at 
about  4  a.m.  He  reportedly  was  lying 
half  in  his  driveway  and  half  in  the 
street. 

“We  were  both  scared,”  said 
Skiles,  “You  never  know.  We  were 
two  women  alone  in  a  pitch  black 
area.  We  called  out,  ‘Are  you  OK?’ 
Then  mom  got  out  to  help  him.” 

The  Essex  constable  who 


responded  to  the  emergency  call 
placed  by  the  women  thought  the 
injured  man  “was  on  the  verge  of 
death.”  He  further  stated,  “If  they 
hadn’t  been  on  their  delivery  route, 
he  probably  would  not  have  been 
found.  He  was  at  the  end  of  a  dead¬ 
end  street.” 

The  injured  man,  who  said  he  was 
knocked  unconscious  when  he  fell 
getting  out  of  his  car  at  about  10:30  the 
previous  evening,  later  was  reported 
in  fair  condition  at  a  local  hospital, 
suffering  from  severe  hypothermia 
and  other  injuries. 

lAPA  lauds  freeing 
of  Paraguay’s  press 

The  Inter  American  Press  Associa¬ 
tion  has  called  on  Paraguay’s  new 
president  to  continue  “the  improve¬ 
ments  noted  in  freedom  of  express¬ 
ion”  since  the  overthrow  of  the 
Stroessner  dictatorship  there. 

“The  lAPA  is  happy  to  know  that 
shortly  all  communications  media  will 
be  functioning  normally  and 
freely  ...”  Provisional  President 
Gen.  Andres  Rodriguez  was  told  in  a 
message  signed  by  lAPA  president 
Manuel  K.  Jimenez  of  La  Nacion  in 
Costa  Rica,  and  press  freedom  chair¬ 
man  Robert  J.  Cox  of  the  News  and 
Courier,  Charleston,  S.C. 

D.C.  press 
corps  grows 

The  largest  concentration  of  report¬ 
ers  in  the  world  continues  to  grow  in 
Washington,  D.C.,  according  to  Hud¬ 
son’s  Washington  News  Media  Con¬ 
tacts  Directory. 

The  annual  listing  said  the  press 
corps  grew  by  over  200  last  year  to 
4,529  correspondents  and  editors. 
The  number  of  news  outlets,  includ¬ 
ing  newspapers,  broadcasters,  maga¬ 
zines,  newsletters  and  syndications, 
grew  similarly  to  4,145. 

When  it  started  in  1%8,  Hudson’s 
listed  1,322  news  outlets  staffed  by 
1,521  people. 

Boston  Globe  plans 
section  for  south 

The  Boston  Globe  plans  to  begin 
publication  of  a  special  section  on 
Sunday  for  cities  and  towns  south  of 
Boston  beginning  April  2. 

“South  Weekly,”  slated  to  be 


inserted  into  the  Boston  Sunday 
Globe  each  week,  will  circulate  in  43 
communities.  It  will  focus  on  news 
and  events  of  the  cities  and  towns,  as 
well  as  general  news  and  information 
about  the  43-community  area. 

“South  Weekly”  is  the  first  of  five 
scheduled  zoned  editions  in  the  Bos¬ 
ton  Sunday  Globe,  which  will  be 
introduced  over  an  extended  period. 
The  others  are  planned  for  areas 
north,  northwest  and  west  of  Boston, 
as  well  as  a  central  edition. 


Warner  Publishing  Inc.,  a  division 
of  Warner  Communications,  has  pur¬ 
chased  a  20%  equity  in  Horizon  Com¬ 
munications,  publishers  of  VISTA, 
the  Hispanic  weekly  magazine. 


Three  mass  media  professionals 
from  Alabama  have  been  named  to 
the  College  of  Communication  board 
of  visitors  at  the  University  of  Ala¬ 
bama  and  will  serve  as  an  advisory 
committee  for  the  college. 

The  new  members  are:  Stephen  E. 
Bradley,  vice  president  of  public 
affairs  at  Alabama  Power  Co. ;  Barrett 
C.  Shelton,  editor  and  publisher  of  the 
Decatur  Daily  and  president  of  Ten¬ 
nessee  Valley  Printing  Co.  Inc.;  and 
William  W.  McDonald,  president  of 
the  McDonald  Group  Inc.,  a  privately 
owned  cable  television  operation. 


PR  Newswire  plans  to  open  a  full- 
service  bureau  in  San  Jose  in  March, 
its  fourth  bureau  in  California  and  its 
17th  nationwide. 

The  bureau  is  located  in  Park  Cen¬ 
ter  Plaza  at  150  Almaden  Blvd.,  Suite 
1350;  telephone  (408)  295-3600;  fax 
(408)  295-3322;  modem  (408)  295- 
3445. 

In  conjunction  with  the  opening  of 
the  bureau,  PRN  introduced  the  San 
Jose  NewsLine  and  regional  Silicon 
Valley  NewsLine,  which  reach  media 
outlets  of  the  Greater  Bay  area,  and  it 
introduced  a  new  High-Tech  Trade 
NewsLine  for  transmission  of  news 
releases  to  media  dedicated  to  the 
computer  and  electronics  industries. 


Warner  buys  stake 
in  VISTA  magazine 


Univ.  of  Ala.  names 
advisers  to  j-school 


PR  Newswire  opens 
bureau  in  San  Jose 
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WITH  MICROCOLOR, 


On  the  first  job  he  ran  with  Microcolor  ink  control  auto¬ 
mation,  Doug  Dempsey  of  Delta  Web  Graphics  realized 
he’d  made  a  pretty  good  deal. 

Because  with  Microcoior,  the  makeready  time  on  his 
Goss  Community  press  is  reduced,  and  color  consist¬ 
ency  is  significantly  improved.  He  provides  his  clients 
with  repeatable,  quality  printing,  while  substantially  cut¬ 
ting  his  waste. 

Microcolor  is  a  proven  performer.  It  features  simple 
installation  and  modular  construction,  with  computer 
power  and  memory  that  use  English  commands. 

So  your  web  or  sheetfed  press  can  now  deliver  consis¬ 
tent  printing  with  a  fraction  of  the  waste.  You  improve  your 
printing  quality  and  keep  your  margin. 


Find  out  why  Doug  Dempsey  at  Delta  Web  Graphics 
and  many  others  have  given  Microcolor  the  largest 
installed  product  base  of  its  kind. 

The  way  Doug  sees  it,  ^u  get  what  you  pay  for.  And 
with  Microcolor,  itb  a  deal  that  just  keeps  getting  better. 

Call  today  for  more  information,  a  demonstration,  or  for 
the  Microcolor  dealer  nearest  you.  (408)  745-7745. 

microcolor 

Ink  Control  Automcrtion. 

It  works. 


Microcoior  is  a  trademark  of  Graphics  Microsystems,  Inc.  US  and  Foreign  Patents  Pending. 
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Circumventing  the  iaw 

By  declining  to  review  and  letting  stand  an  appellate  decision 
upholding  secrecy  in  a  “summary  jury  trial”  the  U.S. Supreme  Court 
has  confronted  the  press  and  public  with  a  technique  by  which  a 
litigant  can  suppress  all  information  about  the  results  of  a  civil  suit 
brought  against  it. 

Summary  jury  trials  are  abbreviated,  optionally  binding  “mock” 
trials  that  allow  litigants  to  preview  a  jury’s  reaction  before  a  real 
trial  in  order  to  encourage  settlements  and  expedite  civil  suits.  As 
E&P  reports  in  this  issue,  they  began  in  1980  in  Ohio  and  are  used  in 
at  least  65  federal  courts  in  21  states  and  the  District  of  Columbia. 

In  this  case  three  Ohio  power  companies  sued  the  General  Electric 
Company  claiming  its  nuclear  reactor  parts  did  not  meet  safety 
standards.  GE  opted  for  secrecy.  A  14-day  summary  jury  trial  took 
place  in  1987  in  U.S. District  Court  in  Cincinnati  with  secrecy  en¬ 
forced  by  guards.  The  case  records  and  transcript  are  permanently 
sealed  and  there  is  a  permanent  gag  order  on  jurors  and  litigants.  The 
jury  list  was  sealed.  Two  months  later  a  settlement  was  announced 
but  no  one  knows  what  it  was.  A  GE  press  release  said  “a  federal  jury 
unanimously  found  GE  not  liable  on  any  of  the  claims.”  Who  knows? 

This  is  the  tight  secrecy  which  the  Supreme  Court  has  endorsed  by 
not  reviewing  the  case. 

A  GE  attorney  is  reported  to  have  said  as  justification  for  the 
secrecy  there  was  “too  much  at  stake  in  terms  of  potential  injury  to 
our  stockholders  and  our  reputation.” 

Holy  cow!  What  about  the  public’s  interest?  Here  was  a  case 
involving  public  safety  and  the  public  is  never  to  know  whether  the 
complaint  was  valid  or  what  was  done  about  it. 

Whether  the  courts  have  intended  it  or  not,  this  amounts  to  blatant 
disregard  of  the  public’s  interest.  It  is  probably  true  of  the  many 
cases  that  have  been  settled  this  way  in  secrecy  since  1980.  Three 
Ohio  newspapers  pursued  this  case  to  the  Supreme  Court.  Even  if 
they  did  not  win  a  favorable  decision  there  they  have  succeeded  in 
calling  attention  to  a  method  of  circumventing  the  law  which  must  be 
reviewed  by  the  High  Court. 


Non-existing  protection 

The  Detroit  News  has  drawn  a  lot  of  criticism  for  revealing  the 
whereabouts  of  a  judge  from  Colombia  who  was  targeted  for  murder 
by  the  Medellin  drug  cartel  and  who  was  supposedly  under  the 
federal  protection  of  the  Drug  Enforcement  Agency.  The  News 
discovered  she  was  living  in  a  suburban  apartment  under  her  own 
name  with  only  her  own  private  security  guards  and  was  also  work¬ 
ing  in  the  Colombian  consulate  under  her  own  name.  It  seems  every¬ 
one  knew  her  and  who  she  was.  The  News  felt  her  neighbors  and 
everyone  near  her  were  constantly  at  risk  because  of  that. 

The  News  acted  responsibly  by  giving  48  hours’  notice  to  the 
Justice  Department,  the  DEA,  the  State  Department  and  the  De¬ 
troit  police  that  it  was  going  to  expose  the  inadequate  security.  That 
should  have  given  them  all  plenty  of  time  to  move  the  judge  else¬ 
where  and  provide  the  protection  that  had  been  lacking. 
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Letters  to  the  Editor 


Disagrees  with  Shop  Talk  writer’s  conclusions 


It  has  been  a  long  time  since  I  have 
read  anything  as  shallow  and  self- 
serving  as  Richard  O’Mara’s  “Let’s 
separate  the  press  from  the  media  ” 
(E&P,  Feb.  11). 

After  30  years  in  this  business  — 
both  journalism  and  PR  and  teaching 
both  —  I  have  met  my  share  of 
“defenders  of  the  faith  [journalism]’’ 
but  few  have  taken  such  a  superficial, 
shortsighted  and  illogical  view  as  Mr. 
O’ Mara. 

I  was  torn  between  responding  or 
just  writing  the  column  off  to  one 
whose  thinking  capacity  as  gone 
astray  —  one  hopes  only  momentari¬ 
ly.  I  finally  decided  to  take  on  two 
of  his  major  points:  (a)  the  press  “is 
not  selling  anything,”  (b)  the  media 
(which  he  says  includes  PR)  not  only 
sell  but  are  not  guided  by  any  stan¬ 
dards. 

As  to  the  first  point,  if  Mr.  O’Mara 
has  not  noticed,  the  press,  as  he 
defines  it,  is  big  business.  He  may  not 

Disputes  aspects 
of  article 

Mark  Fitzgerald’s  article  “Feudin’ 
again”  about  relations  between  the 
Amarillo  (Texas)  Globe-News  and 
Mesa  contained  several  inaccuracies. 

Mesa  never  ran  an  advertisement 
complaining  about  the  coverage  of  a 
speech  Boone  Pickens  made.  The 
only  complaint  I  received  was  in  a 
telephone  conversation  between 
myself  and  Jared  Hazleton,  Mesa’s 
vice  president  for  economics.  I  am 
sorry  if  I  did  not  make  that  clear  to 
Mr.  Fitzgerald. 

I  did  not  say  that  the  ads  imply  that 
the  papers  haven’t  covered  the  posi¬ 
tive  things  Mesa  has  done.  Mr.  Fitz¬ 
gerald  asked  me  for  my  thoughts  on 
why  the  ads  were  being  run.  I  replied 
that  one  of  the  theories  was  that 
“Mesa  thinks  we’re  not  giving  them 
enough  positive  coverage,”  but  said 
he  would  really  have  to  ask  Boone 
Pickens  what  his  reasons  were. 

Lastly,  I  would  hardly  call  the  pres¬ 
ent  situation  “feudin.’  ”  As  a  former 
headline  writer,  I  know  it  is  catchy, 
but  it  is  also,  in  this  case,  overkill. 

Cathy  Martindale 

(Martindale  is  executive  editor  of  the 
Amarillo  [Texas]  Globe-News.) 


understand  the  business  he  is  in  but 
selling  newspapers  and  tv  and  radio 
news  brings  in  a  dollar  or  two.  The 
press  certainly  is  not  composed  of 
nonprofit  organizations  and,  1  might 
add,  I  find  nothing  wrong  with  that.  It 
is  very  American  to  make  a  buck  and  I 
support  it. 

But  let’s  get  off  the  holier-than- 
thou  high  horse.  Much  of  this  maga¬ 
zine,  indeed,  is  devoted  to  the  busi¬ 
ness  issues  of  the  press. 

As  to  the  second  point,  let  Mr. 
O’Mara  understand  that  my  col¬ 
leagues  and  1  practice  our  profession 
abiding  by  ethical  and  professional 
standards.  Do  we  have  our  charla¬ 
tans?  Sure,  but  in  the  same  proportion 

Newspapers  should 

I  read  with  interest  your  “View 
from  the  top”  column  in  the  Jan.  4 
issue. 

A1  Corey  of  the  St.  Petersburg 
Times  is  quoted  as  saying  “national 
advertising  is  becoming  less  a  part  of 
our  tot'll  linage,  and  we  are  not  nar¬ 
rowing  the  gap  between  national  and 
general  rates.” 

It  is  this  kind  of  thinking  that  has 
prevented  newspapers  from  compet¬ 
ing  for  national  advertising  for  many 
years.  Why  should  local  newspapers 
be  the  only  medium  where  a  single 
rate  does  not  prevail?  Advertising 


as  those  in  the  city  rooms. 

He  does  not  like  being  considered  a 
colleague  of  some  PR  professionals. 
Well,  it  is  very  simple  to  turn  the 
equation  around:  I  don’t  like  being 
bunched  with  journalists  who  make 
up  quotes,  distort  the  facts,  sensa¬ 
tionalize  and  take  liberties,  and  then 
when  called  to  account  cry  “freedom 
of  the  press.” 

Mr.  O’Mara  is  somewhat  taken 
with  himself  and  none  of  this  letter 
addresses  his  convoluted  attempt  and 
gymnastics  in  logic  to  make  a  distinc¬ 
tion  between  the  press  and  the  media. 

Berl  Falbaum 
West  Bloomfield,  Mich. 

wise  up 

agencies  representing  nationally  dis¬ 
tributed  products  or  services  cannot 
recommend  a  medium  to  their  clients 
that  discriminates  so  blatantly 
between  what  a  national  advertiser 
and  a  local  advertiser  pays. 

When  will  the  newspaper  industry 
wise  up  and  either  go  single  rate  or 
stop  bothering  us  with  sales  calls? 

Michael  R.  Wuiener 

(Widener  is  senior  vice  president, 
media  director  for  AC&R  Advertis¬ 
ing.) 


NEW  TO  NEWSPAPERS 


The 

Frugal 

Gourmet 

A  Weekly  Column 

Now  you  can  offer  your  readers  the 
recipes,  wit  and  wisdom  of  Jeff  Smith, 
THE  FRUGAL  GOURMET— the 
hottest  culinary  whiz  today,  and  a 
proven  winner  on  TV  and  in  the 
bookstores. 

For  details  call  Sue  Sawyer  at 
The  New  York  Times  Syndication  Sales 
Corp.,  800-972-3550  or 
(212)  645-3000. 
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A  case  of  ethics 

Detroit  News  draws  fire  for  revealing  whereabouts  of 
federally  protected  Colombian  judge  targeted  by  drug  lords 


By  Mark  Fitzgerald 

It  was  a  case  right  out  of  a  journal¬ 
ism  ethics  seminar:  Should  a  newspa¬ 
per  publish  the  whereabouts  of  a 
Colombian  judge  targeted  for  murder 
by  the  powerful  Medellin  cocaine  car¬ 
tel? 

The  Detroit  News  did  —  and  says 
it  would  do  it  again. 

In  his  Feb.  12  column,  Detroit 
News  writer  Pete  Waldmeir  revealed 
that  Judge  Consuelo  Sanchez-Duran, 
who  fled  Colombia  last  summer,  was 
living  in  the  Riverhead  Apartments  in 
suburban  Southfield  under  her  own 
name. 

Supposedly  Sanchez  was  under 
federal  protection  since  she  left 
Colombia. 

However,  the  Detroit  News 
account  reported  that  only  local  secu¬ 
rity  guards  from  a  private  firm  were 
guarding  her,  and  that  the  guards 
knew  why  she  fled  her  country.  Judge 
Sanchez  also  was  working  in  the  Co¬ 
lombian  consulate  in  Detroit,  also 
under  her  own  name. 

Further,  Detroit  would  seem  to  be 
an  odd  place  to  hide  a  judge  on  the  lam 
from  drug  traffickers.  Crack  cocaine 
commerce  —  and  its  attendant 
violence  —  have  devastated  whole 
sections  of  the  city,  and  many  of  the 
city’s  drug  traffickers  are  Colombian 
natives. 

It  was  Judge  Sanchez  who  last 
August  signed  an  arrest  warrant  for 
cartel  drug  boss  Pablo  Escobar- 
Gaviria  for  the  1986  assassination  of 
Guillermo  Cano-Izasa,  editor  of  the 
newspaper  El  Espectador. 

Reportedly  Escobar  has  offered  $  1 
million  to  anyone  who  kills  the  judge. 

Sanchez  denounced  the  News  for 
reporting  her  whereabouts  in  a 
“thoughtless,  irresponsible  article.” 

“In  the  first  place,”  she  wrote  in  a 
letter  to  News  executive  editor  Rob¬ 
ert  H.  Giles,  “it  violates  my  privacy 


by  making  known  details  that  endan¬ 
ger  my  life  and  security,  bringing  with 
it  the  potential  for  extremely  grave 
consequences,  the  responsibility  for 
which  must  be  borne  by  your  newspa¬ 
per. 


Giles  said  the  judge’s 
presence  posed  a  risk  to 
neighbors  who  might  be 
caught  up  in  any 
attempted  assassination. 


“I  can  find  no  reason  or  sense  for 
the  actions  you  have  taken  because  in 
them  is  clearly  seen  the  great  possi¬ 
bility  for  causing  harm  to  someone 
like  me  who  only  tried  to  administer 
justice  at  the  risk  of  my  life. 

“If  and  when  you  and  yours  are  on 
the  receiving  end  of  this  sort  of  act, 
you  might  see  the  need  for  a  higher 


sense  of  ethics,”  Sanchez  wrote. 

In  response,  executive  editor  Giles 
wrote  that  it  was  precisely  for  ethical 
reasons  that  the  News  published  her 
location. 

“Finally,  we  were  persuaded  by 
the  nagging  question,  ‘what  if?’  What 
if  the  Detroit  News  knew  you  were  in 
hiding  here  and  did  not  publish  the 
story?  And  what  if  you  and  others 
were  harmed?  How  would  we  explain 
our  responsibility  and  our  sense  of 
ethics  under  those  conditions?”  Giles 
wrote. 

Giles  said  the  judge’s  presence 
posed  a  risk  to  neighbors  who  might 
be  caught  up  in  any  attempted  assassi¬ 
nation. 

“As  we  pursued  the  story,  it 
became  clear  that  your  identity  was 
known  to  many  —  a  fact  that  could 
make  you  an  incredibly  easy  target  for 
an  assassin,”  he  added. 

Columnist  Waldmeir,  who  broke 
(Continued  on  page  12) 


Detroit  News  cartoonist  Lorry  Wright  took  a  zap  at  the  State  Department  for 
what  the  newspaper  alleged  was  a  poor  job  of  handling  the  protection  of  a 
Colombian  judge  who  was  being  hidden  in  the  U.S.  away  from  Colombian 
drug  lords  who  wanted  to  assassinate  her. 
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Ethics 

(Continued  from  page  II) 


the  story,  was  more  outspoken  in  a 
follow-up  column  on  the  affair. 

“If  1  had  to  make  the  decision  again 
to  reveal  Judge  Sanchez’ 
whereabouts  —  or  risk  even  the  most 
remote  chance  of  having  innocent 
people  killed  or  injured  because  they 
happened  to  be  standing  unaware, 
next  to  her  in  line  at  a  supermarket  or 
maybe  living  in  the  apartment  next 
door  to  her  —  I  would  do  it  in  a  wink. 


Again  and  again,”  he  wrote. 

Waldmeir  said  the  newspaper  had 
acted  responsibly  once  he  learned  of 
Sanchez’  whereabouts. 

“Before  we  printed  a  line,  we  dis¬ 
cussed  what  would  happen  to  her 
once  she  was  revealed,  weighed  the 
public  safety  involved  and  gave  the 
Justice  Department,  the  DEA  (Drug 
Enforcement  Agency),  the  State 
Department  and  the  Detroit  police  48 
hours’  notice  of  what  we  planned  to 
do,”  Waldmeir  wrote. 

Federal  officials  sharply  criticized 
the  story. 

“If  the  purpose  of  the  Detroit  News 


was  to  show  that  security  was 
inadequate,  that  was  certainly  done  in 
an  effective,  graphic  and  irresponsi¬ 
ble  manner,”  William  Coonce,  spe¬ 
cial  agent  in  charge  of  the  Detroit 
office  of  the  DEA,  told  the  newspa¬ 
per. 

Despite  the  public  criticism,  the 
government  took  no  other  actions 
against  the  paper,  executive  editor 
Giles  said  in  a  phone  interview. 

“Government  people  told  us  pri¬ 
vately  that  this  [protection]  had  not 
been  well-handled,  but  there  wasn’t 
any  willingness  to  take  any  action 
against  us,”  he  said. 


Phony  obit  stings  Detroit  Free  Press 


By  Mark  Fitzgerald 

A  phony  obituary  that  slipped 
through  the  Detroit  Free  Press’  dou¬ 
ble-checking  system  yielded  a  story 
with  eerie  similarities  to  the  movie 
Fatal  Attraction. 

“It  was  a  hell  of  a  way  to  find  out 
about  a  good  story,”  Free  Press 
executive  editor  Heath  J.  Meriwether 
said  in  a  phone  interview. 

The  trouble  began  with  a  three- 
paragraph  obituary  that  ran  Feb.  21. 
It  reported  that  Dr.  Rogers  Fair,  a 
Detroit  physician,  had  died  of  cancer 
at  the  age  of  40. 

Dr.  Fair,  however,  was  very  much 
alive  —  and  suddenly  the  focus  of  a 
great  deal  of  attention. 

“My  beeper  was  just  jumping  off 
the  hook,”  he  related  in  a  Free  Press 
story  written  by  Zachare  Ball.  “My 
secretary  called  me.  She  was  in  tears. 
The  switchboard  was  crazy.  You 
wouldn’t  believe  the  messages  on  my 
desk.  It’s  just  unbelievable.” 

If  the  switchboard  were  “crazy,” 
so  would  be  the  story  behind  the 
phony  obit. 

Dr.  Fair  said  he  firmly  believes  the 
obit  was  the  work  of  a  21 -year-old 
woman  who  developed  a  romantic 
obsession  with  him  more  than  two 
years  ago  —  and  who  has  made  his 
life  a  hell  for  the  past  year. 

At  first.  Dr.  Fair  said,  the  woman 
pestered  him  with  mash  notes  and 
flowers. 

However,  when  the  physician  — 
who  was  never  romantically  in¬ 
volved  with  the  woman  —  began  to 
date  his  present  girlfriend,  things 
turned  nasty. 

Calls  to  his  home  and  office  turned 
threatening  and  harassing.  More  than 
once,  Bloomfield  Township,  Mich., 
police  came  to  his  home  in  the  middle 
of  the  night,  checking  on  reports  of  a 


meiuy  ...^  1.-  . 

made  to  the  Aia^.ican  Cancer  Sociei  > , 
6701  Harrison,  Garden  City  48135. 

Rogers  Fair,  who  for  more  than  eig!  t: 
years  was  head  internist  and  clii(  1  f 
staff  at  Samaritan  Health  Center  m 
Detroit,  died  Thursday  of  cancer  at  h 
Bloomfield  Hills  home. 

Dr,  Fair,  40,  was  a  native  of  Florida 
and  a  graduate  of  the  Meharry  Me<)it 
School  at  Vanderbilt  Univensily  in 
.Nashville,  Tenn.  He  is  survived  by  hrs 
‘  father,  the  Rev.  Rogers  Fair,  and  h;a 
mother,  Melvine. 

Memorial  services  will  be  at  8  p.m. 
Wednesday  at  Swanson  Funeral  Home, 
147.51  W.' McNichols,  Detroit. 

The  bogus  obituary  of  a  very  olive 
Dr.  Rogers  Fair  which  appeared  in  the 
Detroit  Free  Press. 

Physician  says  atlraction 
led  lo  a  notice  of  fatality 


TV;  obitXMry  for  Dr.  Rugm  Pair  in 
Tueaday’a  Free  Preet  took  tt  kn  d 
people  —  eepedally  Ptiir  —  by  »»'- 

“My  beeper  ww  jnet  jumping  utf 
the  houk,”  the  40>y(w-<iki  physician 
mi  Tuewhiy.  “My  secretary  udMt 
me.  She  wai  in  leant.  The  ewitdtboard 
WM  craey.  You  wouldn't  beieve  dir 
niTMage*  on  my  deak.  tCe  juet  unbe- 
Hevabie.  When  I  wa»  at  hh.  Carmel 
people  approached  me  and  auid,  'R'» 

The  etTOOMU*  rqwt  <rf  Fair'a 
deniM  ww  the  wand  phony  ohtttttry 
puUMied  bv  the  Free  Freer  in  recent 
yean. 'The  firM.  in  July  IWkS,  prompt¬ 
ed  a  reviiian  of  reporting  practices. 
inquhioK  ^  obituary  infumiatian 
phtwird  in  by  bienda  or  relatives  lo  be 
cuofimwd  either  a  fooend  hunie  or 
law  enhweement  offinale. 

But  Facr'e  otaUnry  waan’t  property 
(kwUe-checked.  and  a  woman  tdaritify- 
log  heraek  m  Fair'a  aunt  waa  tdde  tn 
houdwink  the  Free  Press  with  detadi 
of  hB  draUi. 

.Ai-knowiedging  that  be  haa  in 
proof.  Fair  ft»d  he  behevea  Monday'* 
caBer  to  the  Free  Preaa  waa  a  wuman 
who  h«  inflktad  increaatngly  naaty 
pranks  on  him  om  a  year. 


Dr.  Rogers  Fair  n  hia  DtttoH 
office  Tucaday:  “People 
approached  me  and  aaid,  ‘R’a  aacc 
to  arc  you  alive.’  ” 

fai  a  of  devdqmeiits  beantig 


■Hanawcaaat  by  apitfawd  witora 
'm't  — w,  raparta  any.  Page  i4A. 


The  Free  Press  ran  a  major  follow-up 
article  describing  how  the  error  come 
about. 

dead  body.  There  was  a  bomb  threat 
called  into  his  Detroit  office. 


Six  times  his  Cadillac  El  Dorado 
and  Pontiac  Fiero  GT  were  defaced 
by  paint  while  Dr.  Fair  was  at  home  or 
attending  a  professional  basketball 
game. 

Finally,  Dr.  Fair  said,  he  has  been 
forced  to  hire  a  private  investigator  to 
watch  his  home  on  weekends. 

Dr.  Fair’s  “obituary”  was  not  the 
first  time  the  Free  Press  has  been 
stung  by  phony  news  of  a  death. 

After  another  false  obit  in  July 
1985,  the  Free  Press  required  report¬ 
ers  and  editorial  assistants  to  check 
any  deaths  reported  by  friends  or  rela¬ 
tives  with  funeral  homes  or  police. 

In  the  Dr.  Fair  case,  executive  edi¬ 
tor  Meriwether  said,  a  new  reporter, 
who  has  been  working  part  time, 
failed  to  confirm  information  phoned 
in  by  a  woman  who  identified  herself 
as  Dr.  Fair’s  aunt. 

“I  don’t  think  it’s  our  procedure 
that  is  what  is  at  fault  here.  The  proce¬ 
dure  works,  it  just  has  to  be  fol¬ 
lowed,”  Meriwether  said. 

As  for  Dr.  Fair,  he  told  the  Free 
Press  that  he  is  increasingly  worried. 

“I  changed  my  [unpublished 
phone]  number  on  Feb.  8  and  it  took 
her  exactly  nine  days  to  get  it,”  he 
said. 

“This  has  caused  me  a  lot  of  mental 
anguish  and  sleepless  nights.  She  is 
obviously  an  obsessed  person.  She 
has  stated  that  if  she  can’t  have  me, 
nobody  else  can.” 

New  York  Post 
Sunday  edition 
bows  this  week 

The  New  York  Post  was  slated  to 
begin  publication  of  a  Sunday  edition 
on  March  5,  making  it  a  seven-day 
(Continued  on  page  22) 
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Another  JOA  request 

York,  Pa.,  dailies  seek  Joint  operating  agreement 


By  Andrew  Radolf 

and  Mark  Fitzgerald 

After  113  years  of  competition  in 
one  of  the  nation’s  smallest  markets, 
the  two  York,  Pa.,  daily  newspapers 
are  asking  for  a  joint  operating  agree¬ 
ment. 

In  its  filing  with  the  Justice  Depart¬ 
ment,  the  40,502-circulation  morning 
York  Daily  Record  said  it  was  a  “fail¬ 
ing  newspaper”  under  terms  of  the 
1970  Newspaper  Preservation  Act. 

Record  publisher  J.K.  Spencer  said 
the  paper’s  owner,  Seattle-based 
Carlsbad  Publishing,  which  does 
business  as  the  Buckner  News 
Alliance,  was  persuaded  to  seek  the 
JOA  after  the  rival  York  Dispatch  was 
bought  by  Garden  State  Newspapers. 
Garden  State  is  a  40/60  venture 
between  Richmond-based  Media 
General  and  Media  News  Group 
headed  by  Richard  Scudder  and  Wil¬ 
liam  Dean  Singleton. 

“Since  1978,  the  Record  has  had 
losses  in  the  area  of  $3.6  million,” 
Spencer  said  in  a  telephone  interview. 

“That,  in  addition  to  the  fact  that 
Media  News  Group,  through  Garden 
State,  purchased  our  competitor  [last 


but  so  far  unsuccessful,  legal  efforts 
by  opponents  to  block  the  JOA 
between  the  Detroit  News  and  Detroit 
Free  Press. 

The  application  argues  that  under 
rulings  rendered  in  the  Detroit  situa¬ 
tion,  the  Record  newspaper  does  not 
have  to  prove  it  has  entered  an 
irreversible  “downward  spiral”  in 
order  to  be  considered  a  failing  news¬ 
paper  under  the  Newspaper  Preserva¬ 
tion  Act.  The  Detroit  JOA  decisions 
established  that  the  Record  need  only 
show  it  is  suffering  losses  “which 
more  than  likely  cannot  be  reversed,” 
the  application  states. 

Federal  court  turns  down  appeal  of 
Detroit  JOA  opposition.  See  Page  15. 

Over  the  past  several  years,  the 
evening-cycle  Dispatch  has  main¬ 
tained  a  daily  circulation  lead  of 
roughly  7,000  to  8,000  over  the  Daily 
Record. 

In  the  latest  Audit  Bureau  of  Circu¬ 
lations  FAS-FAX,  the  Dispatch  was 
listed  at  48,017  daily  and  41,744  for  its 
Sunday  News.  Record  circulation 
was  40,502  daily  and  39,484  Sundays. 

However,  the  Dispatch  has  been 
declining  in  circulation  —  dropping 


“Since  1978,  the  Record  has  had  losses  in  the  area 
of  $3.6  million,”  Spencer  said  in  a  telephone 
interview. 


year]  caused  our  shareholders  to  con¬ 
clude  that  this  very  professional, 
well-financed  competition  [would] 
help  them  to  hold  us  in  the  market¬ 
place  at  a  stalemate  or  even  make 
gains  on  us.  The  facts  no  longer,  then, 
justified  investment,”  Spencer  added. 

The  net  losses  of  the  Record 
include  interest  owed  the  parent  com¬ 
pany  and  management  fees  paid 
Carlsbad  Publishing,  the  JOA  appli¬ 
cation  states.  “Since  acquiring  the 
Record,  Carlsbad  has  loaned  the 
newspaper  over  $5  million.  To  date, 
Carlsbad  has  not  recovered  the  first 
dollar  of  principal  or  interest  from  the 
Record,”  the  document  says. 

The  JOA  application  also  draws  on 
decisions  resulting  from  the  ongoing. 


to  its  present  48,466  daily  in  1988  from 
50,546  daily  in  1983. 

In  the  same  period,  the  Record 
boosted  its  daily  circulation  from 
38,766  in  1983  to  41 ,067  daily  in  1988. 

In  total  circulation  revenues,  the 
two  newspapers  are  nearly  equal  in 
1988.  The  Record’s  circulation 
revenues  rose  from  $1.41  million  in 
1983  to  $2.24  million  in  1988,  while  the 
Dispatch’s  circulation  revenues  went 
from  $1.72  million  in  1983  to  $2.63 
million  in  1988. 

Dispatch  figures,  which  include 
inserts,  show  it  with  60.8%  of  the 
market’s  advertising  linage  compared 
with  the  Record’s  39.2%,  according 
to  the  filing.  The  Record’s  figures, 
which  do  not  include  inserts,  show 


the  Dispatch  with  55.5%  of  the  adver¬ 
tising  linage  to  its  44.5%. 

In  terms  of  advertising  revenues, 
the  two  newspapers  were  closest  in 
1986  when  the  Record  introduced  its 
Sunday  edition.  The  Record’s  ad 
revenues  rose  from  $4.3  million  in 
1983  to  $7.2  million  in  1986  when,  the 
Dispatch  went  from  $7.5  million  to 
$8.6  million. 

With  the  Dispatch’s  purchase  of  the 
York  Sunday  News,  the  revenue  gap 
has  widened,  the  JOA  application 
states.  The  Dispatch’s  ad  revenues 
reached  $11.5  million  in  1988  com¬ 
pared  with  the  Record’s  $9.5  million. 

Under  the  proposed  100-year  term 
JOA,  profits  will  be  divided  in  favor  of 
Garden  State’s  Dispatch,  which  will 
receive  57.5% 

The  Record  will  publish  mornings 
Monday  through  Saturday,  and  the 
Dispatch  will  publish  Monday 
through  Friday  afternoon. 

A  single  Sunday  paper,  the  York 
Sunday  News,  will  remain  under  edi¬ 
torial  control  of  the  Dispatch. 

Business  and  production  opera¬ 
tions  will  be  handled  by  a  new  joint 
agency,  the  York  Newspaper  Com¬ 
pany. 

“Beyond  that  nothing  has  been 
determined,”  Spencer  said. 

He  said  the  composition  of  the 
management  board  has  not  yet  been 
settled,  nor  is  there  any  estimate  of 
work  force  reductions. 

Spencer,  whose  paper  was  founded 
in  1815,  said  he  felt  no  regret  about 
entering  into  a  JOA. 

“No,  I  think  this  is  a  very  positive 
development,”  he  said:  “For  the 
readers  in  York,  who  will  see  two 
papers  competing  editorially.  For 
employees,  this  provides  the  best 
solution  for  keeping  jobs.  And  for 
stockholders  of  both  companies.” 

Weekly  firebombed; 
support  of  Rushdie 
is  suspected  reason 

The  offices  of  the  Riverdale  Press 
in  the  Bronx,  New  York,  were  fire- 
bombed  early  in  the  morning  of  Feb. 
28,  possibly  in  retaliation  for  an  edito¬ 
rial  supporting  The  Satanic  Verses,  a 
firefighter  said. 

(Continued  on  page  48) 
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Confusion  surrounds  public  offering 

Goodson  Newspaper  Group  says  it  has  withdrawn  offering  for  $100  miiiion 
in  junk  bonds,  but  underwriter  says  offering  is  stiii  on  the  books 


By  Andrew  Radolf 

Confusion  seems  to  be  surrounding 
a  proposed  public  offering  for  $100 
million  in  junk  bonds  by  Goodson 
Newspaper  Group,  headed  by  tv 
game  show  producer  Mark  Goodson. 

Nearly  five  months  after  the  initial 
filing  of  the  registration  statement 
with  the  Securities  Exchange  Com¬ 
mission,  the  offering  has  not  become 
effective. 

GNG’s  president  says  the  reason  is 
because  he  withdrew  the  offering,  but 
members  of  the  syndication  depart¬ 
ment  of  Drexel  Burnham  Lambert, 
the  offering’s  underwriter,  say  the 
company  is  “still  carrying  it  on  our 
books”  and  the  SEC  says  it  has  no 
record  of  a  withdrawal  by  Goodson. 

The  proposed  issue,  for  $100  mil¬ 
lion  in  senior  subordinated  deben¬ 
tures  due  in  1998,  was  filed  with  the 
SEC  last  Sept.  21.  An  amended 
registration  statement  was  filed  Oct. 
19. 

The  proceeds  would  be  used  pri¬ 
marily  to  help  reduce  or  retire  Good- 
son  Newspaper’s  $265  million  in  out¬ 
standing  debt,  the  prospectus  said, 
including  the  possibility  of  paying  off 
$100  million  in  notes  taken  back  by 
the  seller  when  Goodson  Newspaper 
Group  purchased  the  Morristown, 
N.J.,  Daily  Record.  The  two-year 
notes  mature  on  Nov.  23,  1989. 

Bruce  Raben,  a  Los  Angeles-based 
managing  director  of  Drexel  who  was 
involved  in  the  Morristown  financing 
in  late  1987,  said  at  the  time  it  was 
likely  GNG  would  seek  to  refinance 
the  acquisition  in  about  a  year 
through  some  sort  of  public  offering. 

David  Hurwitz,  president  of  Good- 
son  Newspaper  Group,  told  E&P  he 
withdrew  the  proposed  offering  last 
November  and  placed  it  on  the  SEC’s 
“inactive”  list. 

“I,  on  my  own,  withdrew  the 
offer,”  Hurwitz  said.  “I  felt  it  was  the 
economically  prudent  thing  to  do  at 
the  time.  I’m  not  sure  whether  we’ll 
have  [an  offering]  this  year  or  not.  I’m 
in  no  rush.” 

Hurwitz  said  Goodson  Newspaper 
Group  would  file  a  new  registration 
statement  with  updated  financial 
information  if  it  decided  to  proceed 


Mark  Goodson 


with  the  offering. 

However,  the  SEC’s  public  refer¬ 
ence  branch  shows  that,  although  the 
offering  “never  went  effective,”  it 
has  not  been  withdrawn. 

“There  is  no  indication  of  that,” 
said  Barbara  Rew  of  the  SEC’s  public 
reference  branch. 

Chris  Casey,  a  member  of  Drexel’s 
syndication  department,  said  a  road 
show  is  in  the  planning  stage  but 
nothing  definite  has  been  scheduled. 
E&P  rechecked  with  Drexel  after 
speaking  with  Hurwitz  and  was  told 
again  that  a  road  show  was  being 
planned. 

Interest  rates  on  the  debentures 
have  not  been  set,  and  they  have  not 
received  a  debt  rating  from  either 
Standard  &  Poor’s  or  Moody’s. 

The  Goodson  offering  would  not  be 
priced  until  after  the  road  show, 
Casey  said. 

There  has  been  speculation  that 
Drexel’s  legal  problems  centering 
around  its  junk  bond  activities  was  a 
major  reason  why  the  offering  has  not 
proceeded. 

Casey  refused  to  answer  when 
asked  if  the  legal  problems  were  the 
reason  for  the  delay.  Drexel’s  corpo¬ 


rate  affairs  office  did  not  respond  to 
E&P’s  inquiry. 

However,  Fred  Seegal,  a  managing 
director  with  Shearson  Lehman  Hut¬ 
ton,  believes  market  conditions  are 
more  likely  the  reason  for  the  delay. 

“In  the  current  interest  rate  envi¬ 
ronment,  rates  on  the  more  leveraged 
junk  bond  deals  have  passed  over 
15%, ”  said  Seegal.  “In  addition,  the 
major  institutions  are  becoming 
somewhat  reluctant  to  add  to  already 
large  media  portfolios.” 

Steve  Rattner,  a  managing  director 
with  Morgan  Stanley,  said  “in  gen¬ 
eral,  the  junk  bond  market  has  been 
pretty  good.  There  haven’t  been  very 
many  offerings.” 

Rates,  Rattner  said,  have  been  in 
the  12%  to  15%  range.  “It  depends  on 
the  quality  of  what’s  being  offered.” 

Previously,  Goodson  Newspapers 
has  turned  away  from  junk  bond 
financing  when  rates  have 
approached  16%  (E&P,  Jan.  16, 1988, 
P.  11). 

“Rates  were  clearly  going  up,” 
Hurwitz  said,  but  he  indicated  rates 
were  not  his  only  considerations. 

“I’m  reviewing  all  my  options,” 
Hurwitz  said,  “one  of  which  might  be 
reduction  [of  leverage];  one  of  which 
might  be  an  increase.” 

Financing  decisions  are  on  “hold” 
while  the  review  proceeds,  he  said. 

Indecision  by  GNG  about  whether 
or  not  to  sell  the  Morristown  Daily 
Record  was  cited  by  financial  indus¬ 
try  sources  as  another  possible  reason 
for  the  offering’s  being  held  up. 

The  Newhouse-owned  Star-Led¬ 
ger  in  Newark  has  reportedly  turned 
up  the  competitive  heat  in  Morris 
County  since  Goodson  acquired  the 
Daily  Record  in  November  1987. 

The  Daily  Record’s  weekday  cir¬ 
culation  has  declined  2.2%  to  56,878 
for  the  six  months  ended  Sept.  30, 
1988,  according  to  the  Audit  Bureau 
of  Circulations  FAS-FAX  report. 

Sunday  circulation  for  the  same 
six-month  period  was  down  3.5%  to 
66,592,  according  to  the  FAS-FAX. 

Hurwitz  said  selling  Daily  Record 
was  “one  of  the  possibilities,”  of  his 
financial  review,  “but  I  wouldn’t  put 
it  high  on  the  list  of  probabilities.” 
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Rumors  that  GNG  wanted  to  sell 
Morristown  began  circulating  “two 
weeks  after  we  bought  it,”  Hurwitz 
noted. 

When  GNG  acquired  the  Morris¬ 
town,  N.J.,  Daily  Record  in  the  fall  of 
1987,  it  restructured  the  deal  from  an 
all-cash  transaction  for  $155  million  to 
one  involving  $50  million  in  cash  and 
$112  million  in  seller  notes  rather  than 
go  to  the  junk  bond  market  to  raise  the 
additional  money. 

The  selling  company  took  back 
$100  million  in  notes  and  Norman 
Tomlinson,  the  former  publisher 
whose  family  sold  the  newspaper, 
personally  took  back  $12  million  in 
notes  on  his  non-compete  agreement. 

Hurwitz  said  at  the  time  he  turned 
away  from  junk  bonds  because,  in  the 
wake  of  the  Oct.  19,  1987,  stock  mar¬ 
ket  crash,  his  company  was  looking  at 
rates  in  the  16%  to  18%  range. 

The  proposed  offering  would  be 
partially  guaranteed  by  the  cumula¬ 
tive  sub-chapter  S  income  of  the 
Kingston  (N.Y.)  Freeman,  which  is 
owned  by  Mark  Goodson  Enterprise 
Ltd.,  an  affiliated  company  which 
also  has  interests  in  real  estate. 

Casey  said  such  guarantees  are 
included  “in  a  lot  of  junk  bond  deals” 
as  a  way  to  “make  purchasers  feel 
secure.  It’s  an  additional  way  to  sell 
an  issue.” 

The  guarantee  “at  the  time  was 
requested  by  the  long-term  lender, 
Drexel,  and  the  banks,”  Hurwitz 
commented. 

The  present  flnancial  condition  of 
GNG  is  “as  strong  as  can  be.  The 


company  is  solid  as  a  rock  [and  has]  a 
solid  equity  base,”  Hurwitz  said. 

Hurwitz  did  not  say  if  the  guarantee 
were  a  source  of  friction  between 
GNG  and  the  lenders.  That  was  the 
case  when  the  Morristown  was  being 
restructured  when  disagreements 
with  commercial  banks  and  Drexel 
over  loan  guarantees  led  to  Hurwitz 
choosing  to  default  on  a  payment  due 


GNG’s  newspapers  are  managed 
for  a  fee  based  on  a  percentage  of 
revenues  by  Ingersoll  Publications 
Co.  of  Princeton,  N.J. 

IPCo.  recently  replaced  the  manag¬ 
ers  at  a  number  of  properties  it  oper¬ 
ates,  including  some  owned  by  Good- 
son  Newspaper  Group.  (See  related 
story  on  Page  20.) 

The  prospectus  states  that  for  the 


The  proceeds  would  be  used  primarily  to  help 
reduce  or  retire  Goodson  Newspaper’s  $265  million  in 
outstanding  debt,  the  prospectus  said,  including  the 
possibility  of  paying  off  $100  million  in  notes  taken 
back  by  the  seller  when  Goodson  Newspaper  Group 
purchased  the  Morristown,  N.J.,  Daily  Record. 


on  Morristown  and  pay  a  $2-million 
penalty. 

Hurwitz  used  the  ensuing  30  days 
until  final  payment  was  due  to  work 
out  an  acceptable  financing  plan  with 
Drexel.  Goodson  made  its  payment  to 
Morristown  by  the  Jan.  23  deadline. 

Goodson  Newspaper’s  prospectus 
stated  the  company  operated  eight 
paid  dailies,  10  paid  Sunday  newspa¬ 
pers,  11  paid  weeklies  and  37  free 
weeklies  in  Connecticut,  New  Jersey, 
Pennsylvania,  New  York  and  Ohio. 
In  addition  to  the  Daily  Record,  some 
of  its  newspaper  properties  include 
the  Pottstown  (Pa.)  Mercury,  Massi- 
lon  (Ohio)  Evening  Independent, 
New  Haven  Register  and  the  Ocean 
County  Observer  in  Toms  River,  N.J. 


fiscal  year  ended  Sept.  30,  1987,  and 
the  fiscal  nine  months  ended  June  30, 
1988,  the  cash  flow  from  GNG’s 
newspapers  was  not  enough  to  cover 
fixed  charges.  These  charges 
included  interest  expense  of  $23.9 
million  in  fiscal  1987  and  $35.5  million 
in  the  first  nine  months  of  flscal  1988. 

The  combined  operating  cash  flow 
generated  by  all  of  the  company’s 
newspapers  was  $22.6  million  for  fis¬ 
cal  year  1987  and  $23.7  million  for  the 
first  nine  months  of  fiscal  year  1988, 
according  to  the  prospectus. 

Goodson  Newspapers  showed  a 
net  loss  of  $10.4  million  in  fiscal  year 
1987  and  a  net  loss  of  $23.8  million  in 
the  first  nine  months  of  fiscal  year 
1988. 


Detroit  JOA  opponents  will  appeal  to  Supreme  Court 


Opponents  of  the  proposed  joint 
operating  agency  in  E)etroit  say  they 
will  go  to  the  U.S.  Supreme  Court  in  a 
last-ditch  effort  to  prevent  the  merg¬ 
ing  of  the  business  and  production 
operations  of  Knight-Ridder’s  Detroit 
Free  Press  and  Gannett’s  Detroit 
News  under  the  Newspaper  Preserva¬ 
tion  Act  of  1970. 

Their  move  follows  a  5-4  decision 
Feb.  24  by  the  U.S.  Court  of  Appeals 
not  to  grant  opponents  a  hearing 
before  the  full  court.  On  Jan.  27,  a 
three-judge  panel  ruled  2  to  1  that  the 
JOA  be  allowed  to  proceed. 

The  appellate  court,  however,  left 
in  force  the  stay  blocking  merger  until 
March  6.  The  JOA  opponents  must 
ask  U.S.  Chief  Justice  William 
Rehnquist  to  continue  the  stay  past 
that  date. 

“Based  upon  the  two  incidents 
when  Knight-Ridder  and  Gannett 


rushed  to  open  the  JOA,  we  think  a 
stay  is  required  to  protect  the  employ¬ 
ees  until  we  can  put  together  an 
appeal,”  said  Ed  Wendover, 
publisher  of  the  Plymouth-Canton 
Community  Crier  and  leader  of  Michi¬ 
gan  Citizens  for  an  Independent 
Press,  the  JOA  opposition  group. 

“We’re  obviously  pleased  with  the 
ruling  by  the  Court  of  Appeals,”  said 
William  J.  Keating,  president  of  the 
Detroit  Newspaper  Agency,  which 
will  handle  business,  sales  and  pro¬ 
duction  functions  for  the  two  Detroit 
dailies  if  the  JOA  proceeds.  “Our 
hope  is  that  the  matter  will  be 
resolved  as  quickly  as  possible  so  we 
can  get  on  with  the  JOA.” 

Two  of  the  appellate  court’s  11 
judges  recused  themselves  from  the 
decision.  If  the  two  had  participated, 
the  decision  njay  have  favored  the 
JOA  opponents. 


Judge  Douglas  H.  Ginsburg  did  not 
vote  because  he  had  opposed  the  JOA 
in  Detroit  when  he  was  head  of  the 
Justice  Department’s  Antitrust  Divi¬ 
sion. 

Judge  Kenneth  Starr  removed  him¬ 
self  because  he  has  been  nominated  to 
be  U.S.  solicitor  general  and  would 
represent  the  government  in  any  JOA 
proceeding  before  the  Supreme 
Court.  Starr,  when  a  congressman, 
had  voted  against  the  Newspaper 
Preservation  Act. 

Wendover  said  the  opposition 
group  intends  to  challenge  the  News¬ 
paper  Preservation  Act’s  constitu¬ 
tionality  under  the  First  Amendment. 

“It  denies  First  Amendment  rights 
by  establishing  favored  newspapers 
in  any  given  community,”  Wendover 
said.  “This  is  as  good  a  constitutional 
(Continued  on  page  45) 
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steaming  mad 


Former  San  Francisco  publisher  feuds  with  California  publishers 
group  over  newsletter  story  about  his  paper's  financial  problems 


By  MX.  Stein 

Former  San  Francisco  publisher 
William  H.  Rentschler  is  steaming 
mad  at  the  California  Newspaper 
Publishers  Association  for  running 
what  he  termed  a  “classic  stab-in-the- 
back”  newsletter  story  about  his 
paper’s  financial  problems. 

In  a  letter,  which  became  a  hot  item 
at  CNPA’s  annual  convention  in  San 
Francisco  recently,  Rentschler  also 
termed  the  story  “inaccurate  and 
unprofessional,”  and  added,  “It  is 
positively  amazing  and  distressing  to 
me  that  a  newspaper  trade  organiza¬ 
tion  like  CNPA  would  violate  every 
cardinal  rule  of  responsible  journalis¬ 
tic  practice  in  writing  about  a  CNPA 
member.” 

The  publisher  of  the  defunct  San 
Francisco  Progress  said  the  letter 
was  “intended  for  publication”  in  the 
CNPA  Bulletin,  which  ran  the  contro¬ 
versial  article  last  October.  The  Bul¬ 
letin  story  by  CNPA  legal  counsel 
Terry  Francke  concerned  the  possi¬ 
ble  eviction  of  the  Progress  from  its 
printing  plant  and  the  thrice-weekly’s 
financial  problems. 

Both  Francke  and  CNPA  general 
manager  and  general  counsel  Michael 
B.  Dorais  maintain  the  story  was  fac¬ 
tual  and  objective. 

At  its  Dec.  1,  1988  meeting, 
CNPA’s  executive  committee 
refused  to  publish  Rentschler’s  letter 
in  the  Bulletin  on  the  advice  of 
Dorais,  who  also  is  publisher  of 
CNPA  publications. 

According  to  the  minutes  of  the 
meeting,  Dorais  noted  that  letters  had 
never  been  run  in  the  weekly  Bulletin 
and  that,  if  the  demise  of  the  Progress 
were  imminent,  publication  of 
Rentschler’s  letter  would  be  “out¬ 
dated  by  events.” 

The  Progress  folded  later  that 
month,  but  Rentschler,  who  is  also 
the  principal  owner  of  a  Chicago-area 
chain  of  weeklies,  has  vowed  the 
paper  will  be  restarted.  It  has  been 
dropped  from  CNPA  membership 
because  of  arrears  in  dues. 

The  executive  committee’s  posi¬ 
tion  was  taken  despite  the  urging  of 
CNPA  president  Rowland  Rebele  to 


give  Rentschler  Bulletin  space,  say¬ 
ing,  “We  owe  him  his  comments” 
barring  any  “problems  with  libel.” 
Dorais  said  Rentschler  had  not  served 
the  CNPA  staff  with  a  libel  demand 
for  correction  of  Francke’s  story. 

In  his  letter,  Rentschler  com¬ 
plained  that  the  Bulletin  story  had  all 
the  “earmarks  of  a  piece  planted  by 
somebody  to  do  us  damage.  The 
absolute  minimum  courtesy  in  such  a 
situation  would  be  to  contact  the 
publisher  before  even  considering 
such  a  damaging  and  derogatory 
article  .  .  .  Worst  of  all,  it’s  a  brand 
of  shoddy  journalism  which  would  get 
a  reporter  fired  in  our  shop.” 

The  Rentschler  letter  was  brought 
up  again  by  Rebele  in  a  signed  article 
in  the  February  issue  of  CNPA’s 
monthly  newspaper,  California 
Publisher,  and  in  a  fiery  speech  at  the 
organization’s  San  Francisco  conven¬ 
tion. 


wrote:  “So  what?  Are  we  perfect? 
Why  should  we  not  print  criticism  of 
ourselves?” 

He  also  pointed  out  that  the  San 
Francisco  Examiner  had  printed 
another  letter  from  Rentschler  accus¬ 
ing  the  daily  of  unfair  coverage  of  the 
Progress’  troubles. 

In  a  convention  breakfast  speech, 
Rebele  recalled  CNPA’s  founding 
Articles  of  Incorporation  in  1930  “for 
the  fostering  of  the  highest  ideals, 
ethics  and  traditions  of  the  newspaper 
publishing  business  and  profession.” 

“What  do  those  words  really 
mean?”  Rebele  asked.  “Do  they 
mean  we  don’t  publish  opinion  in  our 
CNPA  publications  that  happens  to 
be  critical  of  CNPA  policies  or  of 
staff-written  stories  ...  Is  that  what 
living  up  to  the  highest  ideals,  ethics 
and  traditions  of  the  newspaper  pub¬ 
lishing  profession  means?  To  sup¬ 
press  opinion  in  our  own  publica¬ 


“It  is  positively  amazing  and  distressing  to  me  that 
a  newspaper  trade  organization  like  CNPA  would 
violate  every  cardinal  rule  of  responsible  journalistic 
practice  in  writing  about  a  CNPA  member.” 


Bruce  B.  Brugmann,  editor  and 
publisher  of  the  San  Francisco  Bay 
Guardian,  also  had  complained  that 
Rentschler  was  being  denied  the  right 
of  reply. 

In  the  “Cal  Pub”  piece,  Rebele, 
publisher  of  the  Paradise  Post  and  a 
newspaper  consultant,  again  urged 
publication  of  Rentschler’s  letter, 
although  a  “few  portions”  of  it 
“seemed  to  be  libelous,”  he  con¬ 
ceded. 

His  comment  apparently  referred 
to  remarks  Rentschler  made  about 
two  individuals  from  whom  he  bought 
the  Progress  and  his  description  of  the 
Progress  building  as  a  “grubby  little 
firetrap.”  The  building’s  landlord  had 
won  a  suit  evicting  the  Progress  for 
alleged  non-payment  of  rent. 

In  noting  that  Rentschler’s  letter 
also  was  critical  of  CNPA,  Rebele 


tion?” 

Rebele  said  the  “ethical  way  to  pro¬ 
ceed”  would  be  to  print  the  letter 
after  removing  potentially  libelous 
statements. 

At  the  board  meeting,  the  directors 
voted  to  back  the  executive  commit¬ 
tee’s  decision,  but  also  to  invite 
Rentschler  to  submit  a  letter,  subject 
to  editing,  for  publication  in  Califor¬ 
nia  Publisher. 

Incoming  CNPA  president  Phelps 
Dewey,  assistant  publisher  of  the  San 
Francisco  Chronicle,  contended  the 
Bulletin  “had  no  business”  running 
the  Progress  story  in  the  first  place. 
He  said  he  had  sought  to  invite 
Rentschler  to  the  board  meeting  but 
was  unable  to  contact  him. 

Board  member  Darell  Phillips, 
publisher  of  the  Morris  Newspapers 
in  California,  declared,  “I  can’t 
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believe  we  turned  down  Rentschler’s 
letter  because  it  was  critical.” 

The  board  also  voted  to  have 
Dewey  form  a  publications  commit¬ 
tee  to  examine  the  goals  and  guide¬ 
lines  of  CNPA  publications  as  a 
means  of  clarifying  “what  our  publi¬ 
cations  are  really  for.” 

Informed  of  the  board's  decision, 
Rentschler  told  E&P  he  will  accept 
publication  in  California  Publisher, 
but  he  also  got  off  a  few  more  shots  at 


CNPA  and  the  Bulletin  staff. 

“Lawyers  are  not  the  best  people 
to  be  running  newspapers,”  he  said,  a 
reference  to  Dorais  and  Francke, 
both  attorneys. 

“The  Francke  story  was  fraught 
with  error.  It  was  a  hit  piece.  No  one 
ever  contacted  me.  My  position  is 
that  a  journalistic  organization,  above 
all  others,  must  be  committed  to  a  free 
press.  At  the  minimum,  it  ought  to 
offer  redress  to  one  of  its  own  mem¬ 


bers.” 

Rentschler,  who  has  filed  for  bank¬ 
ruptcy,  said  the  Progress  will  resume 
publishing  “as  soon  as  we  get 
untangled  with  the  unions.  We  are 
under  a  court  restraining  order  not  to 
print  or  make  contact  with  outside 
vendors  until  the  court  gives  us  per¬ 
mission  to  do  so.” 

He  added  that  a  new  San  Francisco 
location  has  been  found  for  the  paper. 

Rentschler  said  he  also  plans  to 
rejoin  CNPA. 


He  wants  computers,  not  quarterbacks 

l/SC’s  j-school  director  tells  alumni  that  too  much  money 
is  spent  on  the  athletic  program  and  not  enough  on  journalism 


By  M.L.  Stein 

When  William  J.  “Bill”  Woesten- 
diek,  the  new  director  of  the  Univer¬ 
sity  of  Southern  California’s  School 
of  Journalism,  rose  from  the  dais  at 
the  school’s  recent  awards  dinner,  the 
audience  expected  the  usual  welcom¬ 
ing  speech  and  an  update  on  the  USC 
program. 

They  got  that  —  and  a  great  deal 
more. 

“We  have  a  lot  going  for  us,  but  it’s 
what  we  don’t  have  that  concerns 
me,”  Woestendiek  said  in  an  unusu¬ 
ally  candid  speech  to  alumni,  students 
and  media  guests  at  a  Los  Angeles 
hotel. 

“We  don’t  have  enough  money  in  a 
school  turning  out  graduates  who  can 
help  change  our  world  every  day,”  he 
continued.  “Our  university  is  getting 
millions  to  endow  punters,  quarter¬ 
backs,  coaches  and  tight  ends,  but  we 
don’t  even  have  decent  typewriters.” 

The  former  editor  of  the  Cleveland 
(Ohio)  Plain  Dealer  asserted  that  stu¬ 
dents  deserve  better  than  typewriters 
“left  over  from  the  days  of  the  Front 


Bill  Woestendiek 

his  main  goals  is  to  get  better  equip¬ 
ment  “befitting  this  prestigious  uni¬ 
versity,”  and  to  find  more  classroom 
and  faculty  space. 

Eventually,  Woestendiek  said,  a 


“Our  university  is  getting  miiiions  to  endow  punters, 
quarterbacks,  coaches  and  tight  ends,  but  we  don’t 
even  have  decent  typewriters.” 


Page." 

Woestendiek  also  said  there  was  a 
need  for  better  broadcasting  equip¬ 
ment  and  more  electronic  computer 
classrooms. 

Students  in  the  audience  cheered 
and  applauded. 

The  director  disclosed  that  one  of 


new  building  will  be  necessary. 

His  aim,  he  continued,  is  “making 
USC  number  one  —  and  I’m  not 
talking  football.” 

Woestendiek  announced  that 
use’s  undergraduate  journalism 
enrollment  is  626,  including  49  blacks, 
39  Hispanics,  62  Asians  and  three 


Native  Americans.  He  said  more 
minority  students  and  faculty  are 
being  sought. 

The  total  enrollment  includes  77 
graduate  students,  several  from  for¬ 
eign  countries.  USC’s  j-school  also 
houses  the  California  Chicano  News 
Media  Association,  which  provides 
scholarships  and  job  opportunities  for 
minority  students,  and  the  graduate 
Center  for  International  Journalism. 

Woestendiek  spoke  at  USC’s  29th 
annual  Distinguished  Achievment  in 
Journalism  Awards  Dinner. 

Awards  were  given  to  Robert  C. 
Maynard,  owner  and  president  of  the 
Oakland  (Calif.)  Tribune',  Newsday; 
and  broadcast  journalist  Linda  Eller- 
bee. 

Proposed  tax 
on  daily 
papers  tabled 

A  proposed  60-per-copy  tax  on 
daily  newspapers  in  Mississippi  was 
tabled  and  subsequently  killed  by  the 
state  House  Ways  and  Means  Com¬ 
mittee. 

The  state  Tax  Commission  esti¬ 
mated  that  the  bill,  presented  and 
approved  by  the  sales  tax  subcommit¬ 
tee  of  the  Ways  and  Means  Commit¬ 
tee,  would  have  raised  about  $6.5 
million  dollars  a  year. 

The  proposal,  however,  faced 
strong  objections  from  the  Missis¬ 
sippi  Press  Association,  which  called 
the  bill  unconstitutional  and  rallied  to 
stop  it. 

Sid  Salter,  chairman  of  the  MPA 
Governmental  Affairs  Committee  and 
(Continued  on  page  23) 
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New  Ad  Bureau  reports 

Sunday  newspapers  and  how  readers  rate  their 
papers  are  the  latest  NAB  studies  released 


By  Debra  Gersh 

The  Newspaper  Advertising  Bureau  has  issued  two 
more  reports  in  its  continuing  series  on  newspaper  reader- 
ship  and  content:  “The  Sunday  Newspaper  and  Its  Read¬ 
ers,”  prepared  by  Dorothy  Shea  in  collaboration  with 
Albert  E.  Gollin  and  Carolyn  Eldred;  and  “How  Readers 
Rate  Their  Newspapers,”  prepared  by  Eldred  in  collabo¬ 
ration  with  Gollin.  May  Florez  assisted  in  both  reports. 

The  following  is  excerpted  from  the  studies'  findings. 

The  Sunday  Newspaper 
and  Its  Readers 

Calling  the  Sunday  newspaper  “the  biggest  success 
story  in  newspaper  circulation”  over  the  past  few  years, 
the  Bureau  study  reported  that  46%  of  all  adults  get  home 
delivery  of  a  Sunday  paper  or  weekend  edition. 

“The  demographic  characteristics  of  Sunday  subscrib¬ 
ers  parallel  those  of  weekday  newspaper  subscribers:  that 
is,  subscriptions  increase  substantially  with  increasing 
age,  education  and  income,  as  well  as  with  more  regular 
reading,”  the  report  found.  “Two-thirds  (67%)  of  frequent 
daily  readers  and  74%  of  those  who  read  Sunday  papers  on 
all  four  weekends  in  the  preceding  month  have  home 
delivery.  Married  persons  (51%),  whites  (50%)  and  reti¬ 
rees  (55%)  are  all  somewhat  more  likely  than  others  to 
have  a  Sunday  subscription.” 


“The  largest  Sunday  papers  provide 
so  much  more  to  read  that  fewer 
people  seem  willing  or  able  to  spend 
the  time  that  would  be  needed  to 
enable  them  to  leaf  through  its  pages 
and  sections.” 


In  addition,  in  the  least  populated  areas  and  in  the  bigger 
cities  Sunday  home  delivery  is  the  lowest,  although  Sun¬ 
day  single-copy  sales  are  highest  in  the  large  cities.  Sub¬ 
scription  levels  decrease  as  the  Sunday  paper’s  circulation 
increases  —  68%  of  readers  of  under  50,000-circulation 
papers  get  home  delivery,  compared  with  44%  for  readers 
of  papers  with  circulations  of  250,000  or  more.  Figures  for 
Sunday  single-copy  sales,  however,  increase  along  with 
circulation  size. 

“Single-copy  buying  is  higher  among  younger  readers 
and  the  better-educated  (who  also  subscribe  more);  more 
blacks  than  whites  (48%  vs.  33%)  and  more  singles  than 
married  people  (45%  vs.  33%)  buy  single  copies  of  a 
Sunday/weekend  edition,”  the  study  reported. 

“Not  surprisingly,  fewer  single-copy  buyers  tend  to  be 
frequent  readers  of  the  Sunday  paper  .  .  .  Sunday  single¬ 
copy  buying  is  also  more  common  among  infrequent  than 
frequent  daily  newspaper  readers  (49%  vs.  29%).” 

Of  the  adults  who  ever  buy  single  copies,  62%  (22%  of 
all  adults)  reported  purchasing  a  single  copy  of  a  Sunday/ 
weekend  edition  paper  regularly,  three  or  four  times  in  the 


preceding  month,  and  38%  (13%  of  all  adults)  bought  the 
paper  only  once  or  twice  during  that  same  period. 

“So,  more  people  buy  Sunday  editions  regularly  via 
street  sales  than  habitually  buy  single  copies  of  the  daily 
newspaper,”  according  to  the  report. 

Further,  frequent  daily  readers  were  more  likely  than 
occasional  readers  to  read  a  Sunday  newspaper,  78%  vs. 
46%,  and  85%  of  all  newspaper  readers  reported  reading  or 
looking  through  a  Sunday/weekend  paper  at  least  once 
over  the  past  month,  with  48%  doing  so  on  all  four  Sun¬ 
days. 

“On  the  average  Sunday,  more  than  six  in  10  (64%) 
households  contain  at  least  one  adult  reader  of  the  Sun¬ 
day/weekend  edition  of  the  paper,”  the  study  reported. 
“Frequent  daily  newspaper  readers  are  much  more  likely 
than  occasional  readers  to  live  in  a  household  with  Sunday 
readers  (84%  vs.  58%).” 

Readers  estimated  that  on  the  average  Sunday,  they 
spend  just  over  an  hour,  about  62  minutes,  reading  the 
newspaper,  and  frequent  readers  were  found  to  spend 
substantially  more  time  than  occasional  readers  with  both 
the  Sunday  and  weekday  newspapers. 

“While  the  most  common  pattern  for  both  the  daily  and 
the  Sunday  paper  is  to  begin  at  the  front  page  of  the  main 
news  section  and  scan  most  pages,  this  pattern  is  less 
common  for  the  Sunday  than  the  daily,”  the  report  stated. 
“At  the  same  time,  fewer  readers  are  likely  to  scan  most 
pages  in  the  Sunday  paper  (56%)  than  in  the  daily  (63%).  It 
is  also  somewhat  more  common  for  readers  simply  to 
ignore  parts  of  the  Sunday  paper  than  is  the  case  for  the 
daily  paper’s  readers. 

“Frequent  readers  tend  to  be  more  thorough,  front-to- 
back  readers  of  the  Sunday  paper  (and  the  weekday  paper) 
than  are  infrequent  readers,”  the  study  continued.  “Sixty- 
three  percent  of  frequent  Sunday  readers  (and  64%  of 
frequent  daily  readers)  scan  most  pages  .  .  . 

“As  Sunday  circulation  (and  bulk)  increases,  front-to- 
back  reading  first  climbs  to  71%  among  people  reading  a 
‘mid-sized’  paper  (100,000-250,000  circulation),  then  falls 
to  53%  of  those  reading  big-city  (over  250,000-circulation) 
newspapers,”  according  to  the  study. 

“This  is  further  reflected  in  the  fact  that  the  proportion 
of  front-to-back  readers  declines  as  community  size 
increases.” 

While  readers  are  closely  split  between  the  42%  who 
read  their  Sunday  paper  in  one  sitting  and  the  47%  who 
read  it  in  more  than  one  sitting,  “those  who  spend  less 
time  reading  or  who  read  more  selectively  (e.g.,  infrequent 
readers,  those  with  higher  incomes)  were  more  likely  to 
read  the  paper  in  one  sitting.  In  contrast,  frequent  readers 
and  those  reading  large-circulation  papers  were  more 
likely  to  pick  it  up  on  more  than  one  occasion,”  the  report 
stated. 

“In  answering  a  hypothetical  question,  almost  half 
(48%)  said  they’d  give  up  the  Sunday  paper,  compared  to 
one-third  (35%)  who’d  give  up  the  daily,”  the  study  found. 
“Frequent  daily  readers  were  much  more  likely  than 
infrequent  daily  readers  to  say  they’d  give  up  the  Sunday 
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rather  than  the  daily  (63%  vs.  26%). 

“Frequent  Sunday  readers,  however,  were  about  as 
willing  as  the  average  person  to  give  up  Sunday  (51%) 
while  infrequent  Sunday  readers  were  less  willing  (42%).” 

The  majority  of  readers  read  almost  all  Sunday  sections, 
although  news  scores  higher  over  other  content  categories 
in  reader  appeal. 

“Those  with  the  highest  overall  and  ‘regular’  readership 
are  the  main  news  and  local  news  [sections],”  the  report 
continued.  “At  least  two-thirds  of  all  readers  occasionally 
read  to  look  at  the  following  editions:  regional  or 
metropolitan  news,  the  magazine,  tv  booklet  or  schedule, 
special  advertising  inserts,  sports,  comics,  food,  enter¬ 
tainment/arts  and  editorials/opinion.  The  average  section 
in  the  Sunday  paper  is  scanned  by  two-thirds  (66%)  of  all 
Sunday  readers  and  is  read  regularly  by  four  in  10  (41%).” 

In  addition,  the  study  reported:  “Frequent  readers  were 
shown  earlier  to  be  people  who  read  more,  have  more 
diverse  news  interests  and  who  generally  spend  more  time 
with  the  paper  on  the  average  Sunday.  Thus,  there  is  a 
strong  bond  between  the  intensity  with  which  the  Sunday 
newspaper  is  read  and  the  extent  to  which  it  plays  a  regular 
part  in  the  lives  of  its  readers.” 

How  Readers 
Rate  Their  Newspapers 

This  Bureau  study  found  that  the  daily  newspaper 
generally  get  “favorable  ratings  for  its  coverage  of  a 
range  of  news  topics. 

Respondents  were  asked  to  rate  their  newspaper’s  cov¬ 
erage  of  nine  different  topics:  what  the  president  and 
Congress  are  doing;  things  that  happen  in  the  neighbor¬ 
hood;  what  is  going  on  in  other  countries;  what  local 
government  is  doing;  sports  events  or  sports  news;  crime 
and  robberies;  the  AIDS  epidemic;  what  is  happening 
among  minority  groups;  and  environmental  pollution 
problems. 

“Better  than  four-fifths  of  readers  who  rated  each  topic 
say  that  their  newspaper  is  doing  a  good  job  of  covering 
five  topics  of  local,  national  or  international  significance, 
as  well  as  sports  and  crime  news,”  according  to  the  report. 
“Two-thirds  or  more  say  it  provides  good  coverage  of  the 
other  four  specialized  news  topics.  Relatively  lower  rat¬ 
ings  were  given  to  coverage  of  pollution  problems,  neigh¬ 
borhood  news  and  minority  group  nev./s.” 

In  addition,  larger  papers  rate  higher  for  their  coverage 
of  minority  groups  and  world  news,  while  smaller  papers 
tended  to  get  slightly  higher  scores  for  their  local  govern¬ 
ment  coverage. 

Not  surprisingly,  the  study  reported  that  frequent  news¬ 
paper  readers  “rate  their  papers’  coverage  slightly  more 
favorably  than  do  infrequent  readers.” 

“When  asked  about  15  aspects  of  newspaper  perfor¬ 
mance  that  cut  across  topical  areas,  readers  give  their 
paper  high  scores  on  such  format-related  aspects  as  read¬ 
ability,  organization  and  appearance  (around  75%  rating 
them  highly),  and  lowest  on  fairness  or  impartiality  (less 
than  50%  giving  high  ratings),”  according  to  the  study. 
“Frequent  readers  have  a  consistently  more  positive  view 
of  their  paper’s  performance  and  presentation  quality  than 
do  infrequent  readers.” 

Readers  were  also  asked  a  series  of  questions  about 
their  newspaper’s  editorial  image  and  performance. 

“Among  readers,  48%  felt  that  the  newspaper  they  read 
most  often  kept  news  and  opinion  separate,  20%  felt  that 
the  paper’s  viewpoint  does  affect  the  way  news  is  covered, 
and  10%  held  a  mixed  viewpoint  (e.g.,  it  happens  on  some 
issues),”  the  study  reported. 

“Readers  of  the  sm^lest  and  largest  newspapers  tend  to 
be  relatively  more  critical  of  their  papers  in  this  regard,” 
the  report  continued.  “Frequent  readers,  those  best  able 


to  have  formed  an  opinion  by  virtue  of  their  greater  expo¬ 
sure,  were  somewhat  more  likely  than  occasional  readers 
(or  the  average  reader)  to  see  news  and  opinion  kept 
separate  in  their  paper.” 

Even  among  the  30%  of  all  readers  who  did  see  opinion 
seeping  into  news,  only  10%  said  they  think  that  happens 
all  the  time,  and  35%  see  it  happen  a  great  deal  of  the  time. 

“Thus,  at  most,  about  one  reader  in  eight  expresses 
strong  suspicions  about  a  consistent  display  of  objectivity 
in  the  way  their  paper  handles  the  news,”  according  to  the 
report,  “and  this  core  of  readers  isn’t  concentrated  in  any 
demographic  group  or  region  or  exposed  to  newspapers  of 
any  specific  type.” 

Not  many  readers  interviewed  characterized  their  paper 
as  either  liberal  or  conservative,  with  43%  viewing  their 
paper’s  political  orientation  as  middle-of-the-road.  Big- 
city  newspapers,  however,  were  more  likely  to  be  charac¬ 
terized  as  liberal  compared  with  others. 

A  large  majority,  87%,  of  readers  said  “it’s  ‘pretty  easy’ 
to  find  the  things  that  interest  them  in  the  daily  newspaper. 
Only  4%  [said]  that  it  takes  some  work,  and  2%  [said]  that 
it  takes  a  lot  of  work,”  the  report  found,  noting  that 
frequent  readers  reported  having  an  easier  time  finding 
items. 


Not  many  readers  interviewed 
characterized  their  paper  as  either 
iiberai  or  conservative,  with  43% 
viewing  their  paper’s  politicai 
orientation  as  middie-of-the-road. 


Although  it  has  been  argued  that  readers  infrequently 
follow  stories  that  are  jumped  to  other  pages,  the  study 
found  that  “nearly  three-fourths  of  readers  (73%)  say  that 
they  immediately  turn  to  that  [jump]  page  and  keep  read¬ 
ing  it.  Another  16%  read  the  continuation  segment  when 
they  come  to  it,  while  only  5%  do  not  usually  read  the  rest 
of  the  story.” 

Fewer  than  half  the  readers  said  they  “feel  isolated  or 
out  of  touch”  without  a  paper  to  read,  and  not  many  read 
the  newspaper  just  to  pass  the  time  or  decide  about  things 
to  do,  the  study  reported. 

However,  “More  than  three-fourths  agree  that  their 
newspaper  lets  them  follow  up  on  news  gotten  elsewhere; 
provides  a  variety  of  entertaining  news  and  features; 
reports  on  accidents,  crimes  and  misfortunes;  helps  them 
to  form  opinions;  and  to  converse  with  others,”  the  report 
stated. 

Readers  were  asked  about  their  attempts  to  keep  up 
with  eight  topics:  politics  and  elections;  the  economy;  the 
entertainment  world;  events  in  this  city  or  town;  sports 
results;  international  affairs;  health  and  science;  and  fash¬ 
ion  and  lifestyle. 

“Hard  news  topics,  the  entertainment  world  and  health 
and  science  generally  elicit  uniformly  high  levels  of  inter¬ 
est,”  the  report  found.  “By  way  of  contrast,  both  sports 
news  and  fashion  and  lifestyle  coverage,  which  have  more 
segmented  appeals  to  men  and  women,  show  lower  pro¬ 
portions  of  readers  overall  who  try  to  keep  up  with  them. 
Frequent  newspaper  readers  are  more  likely  to  try  to  keep 
up  with  almost  all  news  topics.” 

Further,  while  readers  varied  in  their  reliance  on  news¬ 
papers  versus  television  to  keep  them  informed  about  the 
various  topics,  the  study  reported  that  “tv  predominated 
as  a  source  of  news  and  information  for  readers  on  six  out 
of  eight  topics.  The  gap  is  widest  [in  favor  of  television] 
(Continued  on  page  47) 
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Restructuring  at  Ingersoll  Publications 


By  Andrew  Radolf 

Ingersoll  Publications  Co.,  a  news¬ 
paper  management  company  headed 
by  Ralph  Ingersoll  II,  in  recent 
months  has  undergone  several  execu¬ 
tive  changes  at  both  its  headquarters 
in  Princeton,  N.J.,  and  at  some  of  its 
newspapers. 

Murray  Schwartz,  a  former 
publisher  at  IPCo. -managed  newspa¬ 
pers  who  has  been  executive  vice 
president  since  last  summer,  said  that 
while  there  have  been  “some 
changes,”  the  company  was  not  in  the 
midst  of  a  broad-scale  restructuring. 

However,  former  IPCo.  executives 
contacted  by  E&P  said  a  restructur¬ 
ing  was  the  reason  they  left  the  com¬ 
pany,  but  they  declined  to  give  further 
details. 

The  changes  include  David  B.  Carr, 
who  had  been  president  of  IPCo.  until 
last  fall,  leaving  the  company  shortly 
after  he  had  gone  to  northern  New 
Jersey  to  head  a  group  of  weeklies 
IPCo.  manages  in  Bergen  and  Passaic 
counties. 

Carr,  who  could  not  be  reached  for 
comment,  had  worked  for  IPCo.  since 
1%3,  according  to  a  September  1988 
company  report. 

Ralph  Ingersoll  II,  who  is  chairman 
of  IPCo.,  assumed  the  additional  title 
of  president.  Ed  Slingland  is  the  new 
head  of  Suburban  Newspapers. 

Schwartz  said  Carr  had  requested 
to  be  sent  to  manage  the  weeklies 
group.  Suburban  Newspaper  of 
Northern  New  Jersey.  After  being  on 
the  scene,  however,  Carr  “really 
decided  that’s  not  what  he  wanted” 
and  left  the  company  by  mutual  agree¬ 
ment. 

Schwartz  said  Carr  had  not  been 
demoted  and  pointed  out  there  is  pre¬ 
cedent  at  IPCo.  for  executives  to 
leave  headquarters  for  assignments  at 
individual  newspapers.  Carr’s  pre¬ 
decessor  as  IPCo.  president,  Thomas 
Geyer,  vacated  that  post  to  become 
editor  and  publisher  of  the  New 
Haven  Register,  a  post  he  still  holds. 

Chazy  Dowaliby,  who  had  an 
“executive  role”  at  the  weeklies,  “is 
on  a  holiday”  but  will  either  return  to 
SNNJ  or  a  “new  undertaking”  with 
IPCo.,  Schwartz  said.  Another  SNNJ 
executive,  Carol  Kahn,  has  left  the 
company,  he  said. 

Both  the  New  Haven  Register  and 
Suburban  Newspaper  of  Northern 
New  Jersey  are  owned  by  the  Good- 
son  Newspaper  Group.  IPCo.  man¬ 
ages  the  group  for  GNG  for  a  fee 
based  on  a  percentage  of  revenues. 


James  McKearney 


Murray  Schwartz 


James  E.  McKearney,  IPCo.  vice 
president  for  marketing,  and  David 
Schuster,  IPCo.  research  director, 
have  also  left  the  company  by 
“mutual  agreement,”  Schwartz  said. 

Replacements  for  McKearney  and 
Schuster  have  not  been  announced. 

“There’s  obviously  a  restructuring 
there.  They  decided  to  have  some 
new  leadership,”  said  McKearney. 
“We  decided  mutually  I  didn’t  fit.” 


Frank  Mastromarino,  who  had 
been  IPCo.  circulation  director,  now 
holds  the  position  of  assistant  circula¬ 
tion  director. 

IPCo.’s  new  circulation  director  is 
John  Walsh,  who  was  previously  cir¬ 
culation  director  of  the  Philadelphia 
Inquirer. 

“Frank  has  done  excellent  work, 
but  when  you  can  bring  someone  in  of 
the  capability  of  John 
Walsh  .  .  .  [that’s]  why  Frank  would 
be  willing  to  take  a  number-two  role,” 
Schwartz  said. 

Another  major  change  was  Roy 
Cockburn’s  decision  to  leave  the 
company  last  summer.  Cockburn  had 
been  chief  financial  officer  of  IPCo. 
and  of  Ingersoll  Newspapers  Inc.  and 
Community  Newspapers  Inc.  — 
both  are  joint  ventures  between 
Ralph  Ingersoll  II  and  Warburg  Pin- 
cus  Capital  Partners  which  own  news¬ 
papers  managed  by  IPCo. 

Cockburn  is  now  a  private  consul¬ 
tant  to  newspapers  working  out  of 
Princeton.  The  new  chief  financial 
officer  at  IPCo.  is  Michael  Appel- 
baum,  Schwartz  said. 

As  CFO,  Cockburn  played  a  key 
role  in  putting  together  the  financing 
that  enable  INI  and  CNI  to  build  their 
newspaper  group  through  leveraged 
acquisitions. 

“It’s  largely  a  personal  thing,” 
Cockburn  said  of  his  decision  to 
leave.  As  Ingersoll’s  newspaper 
group  grew  in  size  and  branched  out 
overseas  with  aquisitions  in  Britain,  it 
developed  a  focus  that  did  not  interest 
him,  he  said. 

“As  you  get  bigger,  you  need  to 
build  a  different  kind  of  structure. 
You  need  different  kinds  of  talent,” 
he  explained,  going  on  to  say  that  he 
was  trained  as  a  securities  analyst  and 
not  as  a  tax  expert  or  accountant. 

Other  changes  include  the  replace¬ 
ment  in  November  of  Norm  McMul- 
lin  as  head  of  Suburban  Newspapers 
of  Greater  St.  Louis  with  Thomas 
Marschel.  Suburban  Newspapers  of 
Greater  St.  Louis  is  owned  by  Inger¬ 
soll  Newspapers  Inc.  and  managed  by 
IPCo. 

Marschel,  a  St.  Louis  native,  had 
worked  17  years  in  the  Suburban 
Newspapers  group  but  resigned  in 
April  1988  to  become  vice  president 
of  marketing  and  sales  for  A.H. 
Belo’s  Dallas-Fort  Worth  Suburban 
Newspapers  Inc. 

IPCo.  did  not  give  a  reason  for 
replacing  McMullin,  who  had  been  at 
his  post  for  19  months.  The  St.  Louis 
(Continued  on  page  23) 
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THE  SILENT  WAR 

A  Powerful  New  Book. 

An  Important  Newspaper  Series. 


America  is  in  a  new  kind  of  war.  It's  a  silent  war, 
being  fought  in  boardrooms  and  marketplaces  around  the 
world. 

As  our  business  rivals  in  Europe  and  Asia 
challenge  us  in  such  industries  as  appliances,  electronics 
and  aeronautics,  it's  time  to  fight  back.  THE  SILENT 
WAR  tells  us  how. 


The  Authors 

Mark  Patinkin,  a  columnist  for  The  Providence 
Journal-Bulletin,  is  also  nationally  syndicated  through 
Scripps  Howard  News  Service.  He  was  a  1986  finalist 
for  the  Pulitzer  Prize  in  International  Reporting. 

Ira  Magaziner  is  one  of  the  country's  most 
successful  business  strategy  consultants.  He's  seen  the 
business  world  from  the  inside,  working  for  companies 
such  as  General  Electric,  Mitsubishi  and  Volvo. 

Through  vivid  case  studies,  THE  SILENT  WAR 
shows  us  new  strategies  our  companies  will  need  to 
ensure  that  America  enters  the  21st  century  as  the 
world's  economic  leader. 


Mark  Patinkin 


Excerpt: 

"Dave  Duke  didn't  want  this  to  be  another  VCR  story,  another  case  of 
America  giving  away  its  inventions.  Waveguides  were  Coming's.  And  the  only  way 
to  keep  them  was  to  win  on  three  fronts:  the  lab,  the  factory  and  the  market.  He 
reminded  everyone  that  it  wouldn't  work  to  merely  stay  even  with  Japan.  When  your 
competition's  bigger,  matching  them  isn't  good  enough.  'I  don't  want  to  tie,'  he 
said.  'If  we  tie,  we  lose.'  " 


THE  SILENT  WAR,  published  by  Random  House  in  March,  is 
available  free  as  a  special  four-part  series  exclusively  to  clients  of  Scripps 
Howard  News  Service.  For  information  call  Irwin  Breslauer  at  212-580-8559. 
The  series  is  available  the  week  of  March  5. 
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Supreme  Court  upholds  sweeping  secrecy 

Lets  stand  an  appellate  court  decision  upholding  a  federal  Judge’s 
ruling  to  keep  records  of  a  summary  jury  trial  proceeding  secret 


By  George  Garneau 

The  U.S.  Supreme  Court  has 
upheld  sweeping  secrecy  in  a  federal 
civil  suit  involving  nuclear  power 
plant  safety. 

Declining  without  comment  to 
review  Cincinnati  Post  et  al  v.  Gen¬ 
eral  Electric  Co.,  the  Court  let  stand 
an  appellate  decision  upholding  a  fed¬ 
eral  judge’s  orders  enforcing:  a  secret 
summary  jury  trial,  permanently 
sealed  case  records,  and  a  permanent 
gag  order  on  jurors  and  litigants. 

Summary  jury  trials  are  abbre¬ 
viated,  optionally  binding  “mock” 
trials  that  allow  litigants  to  preview  a 
jury’s  reaction  before  a  real  trial. 
Designed  to  encourage  settlements 
and  expedite  civil  suits,  they  began  in 


1980  in  Ohio  and  are  used  in  at  least  65 
federal  courts  in  21  states  and  the 
District  of  Columbia,  according  to 
court  papers. 

The  Supreme  Court  upheld  lower 
court  rulings  that  summary  jury  cases 
were  part  of  the  settlement  process,  in 
which  there  was  no  tradition  of  acces¬ 
sibility. 

It  let  stand  a  federal  appeals  court 
ruling  that  the  First  Amendment 
“does  not  attach  to  summary  jury 
trial  proceedings,”  and  the  public 
right  to  know  “has  no  validity  with 
regard  to  summary  jury  trials.” 

The  appeals  court  upheld  the 
orders  of  U.S.  District  Judge  S. 
Arthur  Spiegel,  who  ruled  “the  sum¬ 
mary  jury  trial,  for  all  it  may  appear 
like  a  trial,  is  a  settlement  technique.” 

The  Cincinnati  Post,  Dayton  Daily 
News  and  Columbus  Dispatch  sued  to 
gain  access  to  the  case  in  which  three 
Ohio  power  companies,  including 
Cincinnati  Gas  &  Electric  Co.,  sued 
General  Electric  Co.,  claiming  its 
nuclear  reactor  parts  did  not  meet 


safety  standards.  The  case  attracted 
national  attention. 

The  utilities  agreed  with  the  news¬ 
papers  to  open  the  proceeding,  but 
GE  fought  for  secrecy. 

One  of  its  attorneys  told  the  court 
there  was  “too  much  at  stake  in  terms 
of  potential  injury  to  our  shareholders 
and  our  reputation,”  according  to 
court  papers. 

A  14-day  summary  jury  trial  took 
place  in  1987  with  secrecy  in  U.S. 
District  Court  in  Cincinnati  enforced 
by  guards.  Afterward,  newspapers 
could  not  interview  jurors  because 
the  jury  list  was  sealed.  Even  the 
judge’s  gag  order  to  the  jury  was  ini¬ 
tially  sealed  —  along  with  the  entire 
transcript  —  and  did  not  even  appear 


on  the  docket. 

Two  months  after  the  trial,  a  settle¬ 
ment  was  announced. 

GE  said  in  a  press  release  “a  fed¬ 
eral  jury  unanimously  found  GE  not 
liable  on  any  of  the  claims.” 

The  court  approved  the  undis¬ 
closed  settlement  and  released  the 
jury’s  “yes”  and  “no”  findings  to 
questions  the  case  presented. 

Secrecy  was  upheld  on  appeal  with 
one  dissenting  judge  saying  he  could 
not  reconcile  “suppression”  of  the 
records  with  the  First  Amendment. 

The  newspapers’  appeal  to  the 
Supreme  Court  said  that,  in  a  case  in 
which  three  public  utilities  accused 
one  of  the  world’s  biggest  corpora¬ 
tions  of  fraudulently  selling  unsafe 
nuclear  power  components,  “the 
continuing  secrecy  surrounding  the 
judicial  system’s  role  in  resolving 
those  charges  can  only  raise  suspicion 
and  cynicism. 

“This  court  cannot  expect  that 
public  confidence,  so  vital  to  an  effec¬ 
tive  judiciary,  will  thrive  where 


judges  conduct  decisive  courtroom 
proceedings  behind  closed  doors  in 
permanent,  court-imposed  secrecy.” 

“The  net  result  is  the  summary  jury 
trial  proceeding  on  a  very  important 
case  .  .  .  has  been  sealed  for  all  time, 
and  six  jurors  have  been  gagged  for  all 
time,”  said  First  Amendment  attor¬ 
ney  Bruce  Sanford,  who  represented 
Scripps  Howard  Inc.’s  Cincinnati 
Post  and  the  other  newspapers.  “It  is 
that  kind  of  secrecy  that  is  very  trou¬ 
bling  and  can  ultimately  only  erode 
public  confidence  in  the  court.” 

Sanford  said  that,  as  summary  jury 
trials  proliferate  to  expedite  civil 
suits,  the  Supreme  Court  will  eventu¬ 
ally  review  the  issue  if  judges  rou¬ 
tinely  close  them. 


Post 

(Continued  from  page  12) 


publication. 

“Advertisers  have  been  asking  for 
a  Sunday  paper,”  said  Post  owner 
Peter  S.  Kalikow  at  a.  Nov.  1  press 
conference  announcing  the  new  edi¬ 
tion  (E&P,  Nov.  5,  1988). 

The  initial  press  run  was  slated  for 
about  500,000  copies,  60%  of  which 
were  for  distribution  in  the  five  bor¬ 
oughs  of  New  York  City  and  40%  for 
the  surrounding  suburbs  of  New 
Jersey  and  Connecticut. 

The  Sunday  paper,  which  repre¬ 
sents  an  investment  of  approximately 
$25  million,  will  run  five  sections,  and 
include  color  comics,  USA  Weekend, 
a  tv  supplement  and  a  book  review 
section. 

A  $2-million  ad  campaign  touting 
the  new  edition  on  radio  and  televi¬ 
sion  preceded  the  launch. 

St.  Pete  Times 
carrier  awards 

Some  250  carriers  from  the  Home 
Delivery  Department  of  the  St. 
Petersburg  (Fla.)  Times  met  recently 
to  complete  a  six-month  service  con¬ 
test  featuring  $4,000  in  grand  prizes 
awarded  to  the  top  service  carriers 
from  all  43  districts. 


The  Supreme  Court  upheld  lower  court  rulings  that 
summary  jury  cases  were  part  of  the  settlement 
process,  In  which  there  was  no  tradition  of 
accessibility. 
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Ingersoll 

(Continued  from  page  20) 


Business  Journal  reported  last 
November  that  an  overall  tough 
advertising  climate  and  “disappoint¬ 
ing  results  with  the  Friday  Suburban 
Journals,  which  began  in  March  of 
1987,”  were  factors  in  McMullin's 
leaving. 

“The  decision  to  add  a  Friday  edi¬ 
tion  was  made  before  McMullin 
joined  the  company,  but  the  perfor¬ 
mance  was  his  responsibility,”  the 
business  publication  said. 

Bruce  Spotleson,  publisher  of  the 
Alton  (111.)  Telegraph  also  left  IPCo. 
around  the  same  time  as  McMullin. 
His  replacement  as  publisher  is  Terry 
Brennan,  formerly  editor  of  the  Potts- 
town  (Pa.)  Mercury. 

Alton  is  part  of  INFs  St.  Louis 
group.  Spotleson  had  been  hired  by 
McMullin,  who  had  been  brought  in 
by  Carr. 

Spotleson  will  become  publisher  of 
a  group  of  weeklies  on  Cape  Cod, 
Mass.,  owned  by  MPG  Communica¬ 
tions. 

Another  manager  to  leave  IPCo. 
was  Paul  J.  Hess,  who  had  been 
publisher  of  the  Ocean  County 


Observer  in  Toms  River,  N.J. 

Joe  Zlomeck,  the  interim  publisher 
at  the  Observer,  is  becoming 
publisher  of  the  Pottstown  Mercury. 
H.L.  Schwartz  111,  Zlomeck’s  pre¬ 
decessor  in  Pottstown,  was  trans¬ 
ferred  to  the  Trenton,  N.J.,  Trento- 
nian,  where  he  will  be  chief  executive 
officer  and  general  manager.  The  new 
publisher  at  the  Observer  has  not 
been  announced. 

Edward  L.  Hoffman  will  continue 
as  Trentonian  publisher  and  presi¬ 
dent. 

Nancy  March,  currently  on  mater- 


(Continued  from  page  17) 

editor  of  the  Scott  County  Times 
weekly  newspaper,  said  the  group  felt 
it  was  a  “spite  bill”  aimed  at  specific 
daily  newspapers. 

Part  of  the  reason  for  that  impres¬ 
sion,  he  said,  was  that  the  bill  did  not 
include  all  media,  but  rather  focused 
only  on  the  state’s  23  daily 
newspapers  —  not  weeklies,  not 
broadcast,  not  outdoor  —  in  addition 
to  the  strong  rumors  around  the  state- 


nity  leave,  has  been  named  editor  of 
the  Mercury,  succeeding  Brennan, 
who  went  to  Alton.  She  is  expected  to 
assume  her  new  post  later  in  the  year. 

The  Mercury  and  the  Observer  are 
both  owned  by  Goodson  Newspapers 
and  managed  by  IPCo. 

Schwartz  said  the  changes  at  the 
individual  newspapers  did  not  signify 
a  major  shakeup  in  the  field  by  IPCo. 

“In  the  course  of  running  a  com¬ 
pany  of  our  size,  publishers  for  a  vari¬ 
ety  of  reasons  leave,”  he  said.  “In  the 
broad  perspective  of  things,  these 
[changes]  are  not  major  news  sto¬ 
ries.” 


house  and  the  lack  of  depth  to  the 
proposal. 

Although  the  Scott  County  Times, 
based  in  Forest,  is  a  weekly,  Salter 
said  in  defeating  the  bill,  “the  princi¬ 
ple  is  worth  defending.” 


INAME  gives  nod 

The  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives  has  voiced  its  support  of  the 
joint  release  of  a  Top  50+  Newspaper 
Ratings  Study  by  VNU  Information 
System  and  Simmons  Major  Market 
Research  Inc. 


TELEPHONE  l309 1  —  

_ fvo^kry  - — 

T 

-  telephone 


Need  to  find  out  what  it 
insure  a  flea  circus? 


SoB  _ 


‘  Sorry.  We  can’t  help. 

But  if  it’s  family  insurance  - 
auto,  home,  health  or 
life  -  you  have  a  question 
about,  we  probably  can. 


You’ve  got  our  number(s). 
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ADVERTISING 

A  way  for  newspapers  to  combat  the  direct  mail  threat 


By  M.L.  Stein 

The  Big  Valley  Distribution  Co.  in 
northern  California  believes  it  has 
found  a  way  to  beat  back  the  threat  to 
newspapers  from  direct  mail  adver¬ 
tising. 

The  answer,  according  to  Glenn 
Powers,  the  company’s  marketing 
director,  is  a  membership  arrange¬ 
ment  that  schedules  and  issues  inser¬ 
tion  orders  for  preprints  in  10  papers 
ranging  in  circulation  from  the  3,000 
Gustine  Standard  to  the  300,000-plus 
Sacramento  Bee,  whose  parent  firm, 

Amtrak  executive 
praises  newspapers 

No  other  medium  does  a  better  job 
of  conveying  timely,  pertinent  infor¬ 
mation  to  a  local  audience  than  the 
daily  newspaper,  according  to  Bill 
Norman,  executive  vice  president  of 
Amtrak. 

Speaking  at  a  luncheon  meeting  of 
the  New  York  Chapter  of  the  News¬ 
paper  Advertising  Sales  Association, 
Norman  explained  that  each  part  of 
Amtrak’s  media  mix  is  important: 
local  newspapers  convey  significant 
local  information;  television  does  an 
effective  job  of  creating  and  enhanc¬ 
ing  image;  full-color  magazine  can 
create  image  and  convey  some  infor¬ 
mation;  and  radio  can  be  used  to 
target  a  specific  audience  and  rein¬ 
force  messages  in  other  media. 

Amtrak  places  most  of  its  newspa¬ 
per  advertising  in  the  33  local  markets 
that  constitute  its  major  share  of 
revenue  and  ridership,  Norman  said, 
adding  that  the  newspaper  buy  is 
often  extended  for  national  coverage, 
using  local  newspapers  for  ads  con¬ 
taining  local  train  information  since 
Amtrak’s  product  varies  from  market 
to  market. 

Amtrak  has  continued  to  increase 
its  expenditures  in  nmerican  newspa¬ 
pers,  with  a  40%  increase  in  1987  over 
1986,  another  43%  increase  in  1988 
and  50%  on  the  books  for  1989,  he  noted. 

The  look  of  Amtrak  advertising  in 
newspapers  has  changed,  switching 
from  photographs  —  because  repro¬ 
duction  is  not  consistent  —  to  sleek, 
“supergraphics”  using  bold  lines  and 
modern  illustrations.  These  super¬ 
graphics  have  been  so  successful, 
according  to  Norman,  that  the  com¬ 
pany  is  considering  utilizing  them  for 
its  magazine  ads. 


McClatchy  Newspapers,  owns  Big 
Valley. 

In  a  presentation  at  the  California 
Newspaper  Publishers  Association 
meeting  in  San  Francisco  recently. 
Powers  claimed  that  preprint  net¬ 
working  was  “virtually  non-existent” 
until  1984,  when  Big  Valley  was 
formed  with  six  papers. 

To  his  knowledge,  he  said,  the  only 
similar  operation  is  in  St.  Petersburg 
and  Tampa. 

“We  feel  we’re  at  the  leading  edge 
of  a  concept  that  is  developing  into  a 
significant  newspaper  marketing 
tool,”  Powers  stated. 

Big  Valley’s  sales  volume  went 
from  $569,000  in  1984  to  $12,608,000 
in  1988  and  is  growing,  he  reported. 


“We  hold  sales  agreements  with 
the  newspapers  for  placement  pre¬ 
prints  in  their  publications,”  he 
explained.  “We  schedule  and  issue 
insertion  orders  to  each  paper 
monthly.  The  newspaper  bills  our 
office  for  all  preprints  and  we  bill  the 
advertisers  on  a  monthly  basis.” 

According  to  Powers,  the  system 
offsets  the  high  cost  of  direct  mail,  the 
“questionable  accuracy”  of  mailing 
lists  and  the  lack  of  their  flexibility, 
and  the  necessity  of  dealing  with 
printers,  list  firms,  labeling  compa¬ 
nies,  numerous  account  reps  and  a 
multitude  of  invoices. 

“Since  our  beginning,  we  have 
worked  with  one  simple  objective:  to 
protect  the  newspaper  franchise 
against  erosion  of  preprint  dollars  to 
alternate  vehicles,”  Powers  added. 
“We  are  ...  a  sales  program 
designed  by  newspaper  people  to 
serve  the  needs  of  newspapers  and 
advertisers  .  .  .  with  a  simple,  easy- 
to-use  package.” 

Many  advertisers  are  taking  the 
same  view,  he  said.  He  cited,  as  an 
example,  Levitz,  a  large  furniture 
store  chain  which,  with  the  exception 
of  Christmas  and  Thanksgiving  week, 
had  not  used  area  newspapers  for 
eight  years.  Now  they  are  buying  nine 
papers  in  the  Big  Valley  organization. 

Other  advertisers  include  Carls  Jr., 
Pizza  Hut,  K  mart  and  Pay  less  drug¬ 
stores. 


Powers  said  his  company  is  offering 
advertisers  more  than  700,000  paid 
circulation  and  a  half-million  TMC 
distribution  —  all  with  one  contact, 
one  rate  and  one  invoice. 

Besides  the  Bee  and  Standard,  Big 
Valley  has  signed  up  the  Reno  (Nev.) 
Gazette-Journal  and  California 
papers,  the  Stockton  Record,  Fresno 
Bee,  Modesto  Bee,  Visalia  Times 
Delta,  Lodi  News  Sentinel,  Tracy 
Press  and  the  Placerville  Mountain 
Democrat. 

As  a  sales  agent  working  on  a  fee 
basis.  Big  Valley  this  year  will  gen¬ 
erate  newspaper  preprint  charges  in 
excess  of  $1  million  a  month.  Powers 
stated. 

He  predicted  the  McClatchy  pro¬ 


gram  is  the  beginning  of  similar  news¬ 
paper  programs  on  the  West  Coast 
and  across  the  country. 

He  noted,  however,  that  a  signifi¬ 
cant  factor  for  Big  Valley  is  that  it 
represents  a  nearly  contiguous  mar¬ 
keting  area  in  central  California  and 
Nevada.  It  is  possible  for  anyone  to 
form  a  group,  he  said. 

Pulitzer  reports 
net  income  hike 

The  Pulitzer  Publishing  Co.  re¬ 
ported  its  fourth-quarter  net  income 
in  1988  increased  35.1%  to  $7.7  mil¬ 
lion,  or  730  a  share,  compared  with 
$5.7  million,  or  550  a  share,  a  year 
earlier. 

Revenue  in  the  quarter  increased 
$106  million  from  $99.3  million. 

Net  income  for  1988  rose  28.1%  to 
$19.6  million,  or  $1.88  a  share,  from 
$15.3  million,  or  $1.46  a  share,  the 
year  before.  Revenues  for  the  year 
rose  to  $391  million  from  $367.3 
million  in  1987. 


Cox  sells  tv  station 

Cox  Enterprises  Inc.  has  agreed  to 
sell  its  independent  television  station 
in  St.  Louis,  KDNL,  Channel  30,  to 
Better  Communications  Inc.  for  an 
undisclosed  sum. 


“We  feel  we’re  at  the  leading  edge  of  a  concept  that 
is  developing  into  a  significant  newspaper  marketing 
tool,”  Powers  stated. 
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Witness  told  to  reveal  sources  before  testimony  is  allowed. 


By  M.L.  Stein 

A  writer  who  specializes  in  mari¬ 
juana  growing  is  facing  an  unusual 
situation  in  a  California  courtroom, 
where  he  sought  shield  law  protection 
in  refusing  to  reveal  the  names  of  pot 
growers. 

A  judge,  who  cited  him  for  con¬ 
tempt,  later  lifted  the  order  but  barred 
key  testimony  he  gave  as  an  expert 
witness  for  a  father  and  son  charged 
with  cultivating  marijuana  plants  on 
their  property. 

The  witness,  Ed  Rosenthal,  44,  of 
Oakland,  is  a  regular  contributor  and 
columnist  for  High  Times,  a  monthly 
drug  magazine,  and  has  written  five 
top-selling  books  on  cannibis,  one  of 
which.  Marijuana  Growers  Guide,  is 
considered  a  classic  reference  in  the 
field  and  was  reviewed  by  the  New 
York  Times.  High  Times’  assignments 
have  taken  him  to  illegal  pot  patches 
in  various  parts  of  the  U.S.  and 
around  the  world,  he  said. 

But  when  he  appeared  in  pretrial 
proceedings  as  an  expert  witness  for 
defendants  Howard  Scozzafava  and 
his  son  John  in  Marin  County  Munici¬ 
pal  Court,  prosecutor  Josh  Thomas 
insisted  that  Rosenthal  back  up  his 
credentials  by  identifying  pot  growers 
he  has  interviewed  and  the  locations 
of  their  gardens.  Rosenthal  refused, 
citing  immunity  under  the  shield  law. 

Thomas,  an  assistant  D.A.,  con¬ 
tended  that  Rosenthal  was  testifying 
as  a  paid  expert  witness,  not  as  a 
journalist,  and  therefore  was  ineligi¬ 
ble  for  shield  law  protection. 

Judge  Ernest  C.  Zunino  at  first 
agreed  with  Thomas  and  cited 
Rosenthal  for  contempt  for  withhold¬ 
ing  names  of  his  sources. 

Later,  however,  the  judge  dis¬ 
missed  the  contempt  citation  on  a 
motion  by  Rosenthal’s  attorney, 
Ephraim  Margolin.  The  court  then 
struck  from  the  record  all  of  Rosen¬ 
thal’s  comments  on  direct  examina¬ 
tion  that  referred  to  pot  patches  he 
had  visited. 

This  was  a  dismaying  development 
for  the  Scozzafavas  lawyer,  Lorena 
Chandler,  who  said  that  Rosenthal’s 
testimony  is  an  important  part  of  the 
defense. 

She  added  that  when  the  proceed¬ 
ing  resumes  March  23  she  will  try  to 
“rehabilitate”  Rosenthal  as  an  expert 
witness.  If  Chandler  can  establish 
that-  her  clients  were  growing  mari¬ 


juana  for  their  own  use,  the  case  can 
be  “diverted”  out  of  the  criminal  jus¬ 
tice  system  to  an  agency  outside  the 
court. 

One  factor  in  her  favor  is  that, 
according  to  Margolin,  the  writer  has 
received  permission  to  disclose  the 
name  of  a  marijuana  planter  in  Denmark. 


“We  have  a  judge  who 
is  not  playing  fair,” 
Rosenthal  stated. 


“But  I  have  a  lot  of  other  ways  to 
prove  my  expertise,”  Rosenthal  told 
E&P.  “I  have  written  an  authoritative 
book  in  the  field  and  I  have  my  col¬ 
umn  in  High  Times,  ‘Ask  Ed.’  ” 
Rosenthal,  who  has  been  called  as 
an  expert  witness  in  other  drug  cases, 
said  that  if  his  testimony  were 
stricken  it  would  leave  very  few  peo¬ 


ple  in  the  country  who  ?,re  qualified  to 
give  exjxrt  testimony  about  marijuana. 

“It  will  make  it  that  much  harder  for 
the  defense  to  mount  a  case,”  he 
explained. 

He  claimed  that  a  police  officer  tes¬ 
tifying  for  the  state  as  an  expert  in  the 
Scozzafava  hearing  could  not  distin¬ 
guish  between  different  kinds  of  mar¬ 
ijuana  plants. 

“We  have  a  judge  who  is  not  play¬ 
ing  fair,”  Rosenthal  stated. 

Chandler  said  that  Rosenthal  was 
paid  $1,000  for  an  initial  investigation 
and  one  day  of  testimony.  If  he  testi¬ 
fies  further,  she  disclosed,  he  will  be 
paid  $500  a  day. 

Margolin  contended  that  if  Rosen¬ 
thal’s  testimony  is  not  admitted, 
“defendants  in  similar  cases  will  be 
deprived  of  the  right  to  present 
relevant  evidence.  The  only  expert 
testimony  will  come  from  the  police. 
There  will  be  no  way  to  challenge 
them  and  they  are  usually  wrong.” 


There’s  one  news  analysis  program  considered  “can’t  miss”  by  Washington  officials. 
The  McLaughlin  Group. 

Among  its  chief  assets  are  the  wit  and  intellect  of  John  McLaughlin,  Eleanor  Clift, 
Fred  Barnes,  Morton  Kondracke,  Pat  Buchanan  and  jack  Germond. 

They  provide  insightful,  often  prescient,  political  commentary  on  the  most  up-to- 
the-minute  developments.  Often  with  heated  exchanws. 

So  tune  in  to  The  McLaughlin  Groupi  It’s  comprehensive,  contentious  and. . . 
contagious. 

hfade  possible  by  a  grant  from  GE. 

THE  McLaughlin  oioup 

Check  your  local  listing  for  station  and  time 
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NEWSPEOPLE  IN  THE  NEWS 


Jack  O’Connell  joined  the  Hart¬ 
ford  Courant  as  the  New  York  Yan¬ 
kees  writer  and  is  covering  spring 
training  at  the  team’s  camp  in  Fort 
Lauderdale.  Also  in  Florida  are  the 
Courant’s  national  baseball  writer 
and  columnist,  Claire  Smith,  and 
the  Boston  Red  Sox  writer,  Steve 
Buckley. 

O’Connell  most  recently  was 
national  baseball  writer  and  New 
York  Mets  writer  for  the  New  York 
Daily  News.  He  had  covered  the  Mets 
for  The  Record,  Hackensack,  N.J.,  in 
1978-87. 

lit  % 

Gary  W.  Schnorbus  is  the  new 
managing  editor  of  The  Daily  Record, 
Morris  County,  N.J.,  moving  from 
the  Trenton  Times,  where  he  spent 
more  than  25  years.  He  served  as 
sportswriter  and  columnist,  sports 
editor  and  news  editor  at  the  Times. 

1|C  :|i  « 

Seven  staff  members  of  the  Spring- 
field  (Mass.)  U nion-N ews! Sunday 
Republican  have  been  promoted. 

Robert  Perkins,  formerly  busi¬ 
ness  editor  of  the  Union-News  and 
the  Republican,  has  been  promoted  to 
Sunday  managing  editor  and  directs 


BROKERS 

APPRAISERS 
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SUBURBANS  &  SHOPPERS 


Robert  N. 

James  C. 
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STERLING 
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(816)  932-5310 

(417)  326-8700 

Telecopier  (816)  531-7648 

Telecopier  (417)  326-8701 

newsgathering  and  production  opera¬ 
tions  on  weekends. 

Thomas  F.  Haggerty,  formerly  in 
charge  of  the  Sunday  paper,  has  been 
named  managing  editor  for  produc¬ 
tion  and  concentrates  on  the  daily 
paper. 

Carolyn  Robbins,  formerly  assis¬ 
tant  to  Perkins,  was  named  business 
editor  and  Christopher  Geehern  of 
the  business  staff  was  named  assis¬ 
tant. 

Also,  Barbara  Yucka  was  pro¬ 
moted  from  assistant  to  news  editor; 
and  Gary  Randall,  from  the  copy 
desk  to  city  editor  for  weekends. 
Lawrence  M.  Sullivan  moved  to 
assistant  news  editor. 

*  ♦  * 

Phyllis  Krizmanic  has  been 
named  promotion  and  research  man¬ 
ager  of  Pulitzer  Community  Newspa¬ 
pers,  Chicago.  She  previously  was 
with  the  Hammond  (Ind.)  Times 
where  her  responsibilities  included 
development  of  new  products,  mar¬ 
ket  research  and  competitive  analy¬ 
sis. 

*  If  * 

Phillip  Sayre  joined  the  New  York 
Times  as  a  copy  editor  on  the  national 
desk  from  associate  news  editor  of 
The  Record,  Hackensack,  N.J. 

Sayre,  who  is  a  DePauw  University 
graduate  and  holds  master’s  degrees 
in  international  relations  and  Euro¬ 
pean  histoiy,  previously  worked  for 
the  Trenton  Times,  the  Sioux  Falls 
(S.D.)  Argus-Leader  and  the  Owens¬ 
boro  (Ky.)  Messenger-Inquirer. 

*  *  ’If 

Craig  Turner,  a  senior  assistant 
metropolitan  editor  for  the  Los 
Angeles  Times,  is  newly  appointed  to 
editor  of  the  daily  Metro  section  and 
oversees  news  coverage  of  California 
and  Nevada.  He  also  supervises  a 
team  of  specialists  reporting  on  sci¬ 
ence,  medicine  and  environment 
news. 


Lawrence  M.  Higby,  senior  vice 
president  of  marketing,  programming 
and  sales  for  Times  Mirror  Cable 
Television,  moved  to  the  Los  Angeles 
Times  as  president  of  the  Orange 
County  edition  and  a  vice  president  of 
the  Times. 

Higby  will  be  responsible  for 
directing  business  operations  for  the 
daily  edition  produced  and  published 
at  the  Costa  Mesa  facility.  He  has 
held  top  executive  positions  at  sev¬ 
eral  companies  including  Pepsi-Cola 
USA  and  served  in  the  White  House 
during  the  Nixon  administration  as 
deputy  assistant  to  the  president. 

In  addition,  Narda  Zacchino  was 
promoted  to  deputy  managing  editor 
of  the  Times  and  remains  editor  of  the 
Orange  County  edition.  She  reports 
to  Shelby  Coffee  III,  editor  and 
executive  vice  president. 

Zacchino  resides  in  Irvine,  Calif., 
with  her  husband,  Robert  Scheer, 
who  is  national  correspondent  of  the 
Times. 

*  *  * 

Robert  Shaw,  Associated  Press 
bureau  chief  in  Oklahoma  City  for 
five  years,  is  moving  to  bureau  chief 
in  Indianapolis. 

He  joined  the  AP  in  1965  from  the 
Arkansas  Gazette  in  Little  Rock  and 
worked  in  bureaus  in  St.  Louis,  Little 
Rock,  Memphis,  and  Jackson,  Miss., 
before  becoming  a  bureau  chief  in 
1984  assigned  to  Oklahoma  City. 

*  *  * 

Gary  A.  Ramsey  is  the  newly 
named  circulation  director  of  The 
Forum,  Fargo,  N.D.  He  started  at  the 
paper  as  circulation  manager  in,  1983 
after  working  in  circulation  posts  in 
Wisconsin  and  Minnesota. 

*  *  * 

Jeffrey  T.  Reedy  joined  the  Beau¬ 
mont  (Texas)  Enterprise  as  circula¬ 
tion  director.  He  most  recently  held 
the  same  position  at  the  Monroe  (La.) 
News-Star. 


Add  1  to  a  Colors  Across 
Any  Letterpress  Unit 


And  see  how  your  advertisers  will  appreciate  placing  spot 
color  anywhere  in  the  paper.  Combine  one  to  four  colors  across 
the  width  of  the  web  for  a  variety  of  inking  requirements.  I 

Imagine  the  color  you  could  print 
if  we  retrofitted  your  entire  press. 

Call  (201 )  568-5980  for  a  brochure  or  video. 


Crabtree  Vickers  Incorporated 

14  West  Forest  Avenue 
Englewood,  New  Jersey  07631 
A  Vickers  Company 
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John  R.  Finnegan  Donald  H.  Patterson  Jr. 


Bill  Southerland 


John  R.  Finnegan,  a  leader  in  the 
journalists’  First  Amendment  rights, 
has  retired  as  senior  vice  president 
and  assistant  publisher  of  the  St.  Paul 
Pioneer  Press  &  Dispatch. 

Finnegan  said  he  will  continue  his 
work  in  First  Amendment  issues  and 
write  occasional  opinion  pieces  for 
the  newspaper  and  finish  a  book  on 
the  history  of  the  First  Amendment  in 
Minnesota. 

He  is  chairman  of  the  World  Press 
Institute  and  president  of  the  First 
Amendment  Congress. 

A  graduate  of  the  University  of 
Minnesota  in  1948,  Finnegan  worked 
at  the  Rochester  (Minn.)  Post-Bulle¬ 
tin  before  joining  the  St.  Paul  Pioner 
Press  as  a  reporter  in  1951.  He  later 
joined  the  editorial  page  staff  and  has 
held  editing  positions  including 
executive  editor,  vice  president  and 
editor,  senior  vice  president  and  edi¬ 
tor  .  :|e  :|c  :4c 

Charles  H.  Price  2nd,  who  left  the 
post  of  United  States  Ambassador  to 
Britain  on  Feb.  28,  will  be  appointed  a 
member  of  the  board  of  The  New 
York  Times  Company  this  month  and 
nominated  for  a  full  "year’s  term  at  the 
annual  meeting  of  stockholders  on 
April  18. 

Price  served  as  ambaf:sador  to  Bel- 
gium  in  1981-83  and  then  was 
appointed  ambassador  to  Britain.  He 
attended  the  University  of  Missouri 
and  served  in  the  Air  Force  from 
1953-55. 

The  former  ambassador  also  will 
join  the  boards  of  Texaco  Inc.,  United 
Telecommunications  Inc.,  the  Earle 
M.  Jorgensen  Company,  a  steel  dis¬ 
tributor;  and  Hanson  P.L.C.,  a  Brit¬ 
ish  industrial  management  company. 
He  also  will  become  a  member  of  the 
executive  officer  group  of  Ameribanc 
Inc.,  a  bank  holding  company  based 
in  St.  Joseph,  Mo.,  of  which  he  is  the 
largest  individual  stockholder  and 
will  be  nominated  chairman  at  the 
annual  April  meeting. 


Donald  H.  Patterson  Jr.  has  been 
appointed  vice  president  and  business 
manager  of  the  Virginian-Pilot  and 
the  Ledger-Star,  Norfolk.  He 
assumed  the  responsibilities  held  by 
John  Estes,  who  moved  to  the  Land¬ 
mark  Communications  corporate 
staff  as  vice  president  for  administra¬ 
tion. 

Since  joining  the  newspaper  in 
1983,  Patterson  has  held  several  posi¬ 
tions,  most  recently  as  vice  president 
for  operations  with  responsibility  for 
production,  which  he  continues.  His 
new  responsibilities  include  finance, 
accounting,  property  management, 
security  and  public  relations. 

«  :|c  « 

Ken  Calhoun  is  the  newly  named 
marketing  director  of  the  Denver  Post 
and  is  responsible  for  marketing, 
product  promotion,  public  relations 
and  creative  services.  He  most 
recently  was  promotion  director  at 
the  Miami  Hereld  where  he  super¬ 
vised  television  and  radio  advertising 
as  well  as  product  promotion. 

Calhoun  has  named  Ric  Soulen  to 
the  newly  created  position  of  creative 
manager  at  the  Post.  Prior  to  joining 
the  newspaper,  Soulen  was  with  a 
Fort  Collins  advertising  communica¬ 
tions  firm. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 


Bill  Southerland  is  the  new 
executive  editor  of  the  Waterbary 
(Conn.)  Republican,  The  American 
and  the  Sunday  Republican. 

He  succeeded  Gene  Martin,  who 
retired  after  more  than  40  years  with 
the  Waterbury  newspapers. 

Southerland,  editor  the  past  eight 
years  for  the  Springfield  (Mo.)  News- 
Leader,  has  been  with  Gannett  news¬ 
papers  since  1968,  including  roles  as 
managing  editor  for  the  Huntington 
(W.Va.)  Herald-Dispatch  and  as  edi¬ 
tor  of  the  Chillicothe  (Ohio)  Gazette. 
He  chaired  the  credibility  committee 
for  the  American  Society  of  Newspa¬ 
per  Editors  last  year. 

*  *  * 

Steve  Sidlo,  assistant  managing 
editor  of  the  Dayton  (Ohio)  Daily 
News  since  1984,  has  been  promoted 
to  managing  editor. 

He  joined  the  News  as  a  staff  writer 
in  1975  from  the  Lorain  (Ohio)  Jour¬ 
nal  and  in  1977-80  was  a  reporter  and 
assistant  city  editor  for  the  Miami 
Herald.  Sidlo  then  returned  to  the 
Daily  News  and  became  city  editor  in 
1981  and  executive  city  editor  the 
next  year. 

Also,  Paula  Grogan  has  been 
named  deputy  managing  editor,  mov¬ 
ing  up  from  assistant  managing  editor 
for  features.  She  joined  the  staff  in 
1978  as  a  copy  editor  and  served  in 
lifestyle  editing  posts  prior  to  becom¬ 
ing  executive  features  editor  in  1983. 
*  *  * 

Paula  Kenzer,  manager/promo¬ 
tion  and  administration  for  Knight- 
Ridder  Newspaper  Sales  Inc.,  in  New 
York,  joins  Knight-Ridder’s  Miami 
Herald  as  marketing  manager  on 
March  6.  A  12-year  veteran  with 
KRNS,  she  held  various  posts 
including  marketng  analyst,  promo¬ 
tion  coordinator  and  promotion  man¬ 
ager.  _ 


LEE  DIRKS  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring, 
negotiating,  and 
consummating  the  sale 
of  their  daily  newspapers 
or  their  daily  or  non-daily 
newspaper  groups. 


Lee  E.  Dirks  Owen  Van  Essen 

Suite  210,  255  E.  Brown  St.,  Birmingham,  Michigan  48009 
313-646-4230 


EDITOR  &  PUBLISHER  for  March  4,  1989 


27 


OBITUARIES 


Lawrence  Farrant,  75,  a  former 
reporter  for  Editor  &  Publisher  and 
the  now-defunct  New  York  Telegram 
&  Sun,  died  of  a  heart  attack  Feb.  3  at 
his  home  in  Pound  Ridge,  N.Y. 

He  began  his  career  at  the  Provi¬ 
dence  Journal-Bulletin  in  the  late 
’40s,  moved  to  Editor  &  Publisher  in 
the  early  ’50s  and  then  worked  at  the 
World  Telegram  &  Sun  for  15  years 
until  the  paper  folded. 

Farrant  later  wrote  a  column  for  the 
Putnam  (N.Y.)  Ledger  and  taught 
logic  and  philosophy  at  New  England 
colleges. 

*  4c 

John  Kanady,  74,  a  former  Chi¬ 
cago  Tribune  reporter  who  served  as 
press  secretary  to  former  Gov.  Wil¬ 
liam  Stratton  and  later  assistant  to  the 
president  of  Illinois  Power  Co.,  died 
Feb.  17  in  Decatur  (111.)  Memorial 
Hospital. 

Kanady  was  a  political  correspon¬ 
dent  and  Springfield  bureau  chief  for 
the  Tribune  15  years.  As  a  reporter 
from  1942-57,  he  covered  the  political 
campaigns  of  former  Illinois  Gover¬ 
nors  Dwight  Green  and  Adlai  Steven¬ 
son.  He  later  covered  Stevenson’s 
presidential  campaigns. 

Kanady  attended  Illinois  College  in 
Jacksonville  and  served  in  the  Army 
during  World  War  II. 

*  *  * 

Robert  LeRoy  Knudsen,  61,  a 
retired  photographer  with  the  White 
House  staff  who  had  worked  in  the 
administrations  of  five  presidents, 
died  Jan.  27  at  the  Bethesda  Naval 
Hospital  following  a  heart  attack. 

Knudsen  joined  the  Navy  in  1945 
and  was  graduated  first  in  his  class 
from  the  Naval  Photographic  School, 
Pensacola,  and  assigned  to  the  Office 
of  the  Secretary  of  the  Navy  in 
Washington.  Detailed  to  the  White 
House  to  photograph  President  Tru¬ 
man’s  activities,  he  remained  in  that 


assignment  through  the  administra¬ 
tions  of  Eisenhower,  Kennedy,  John¬ 
son  and  Nixon. 

Knudsen  retired  from  the  Navy  in 
1965  and  remained  at  the  White 
House  as  a  member  of  the  official  staff 
until  1974.  Since  then,  he  had  his  own 
firm,  Robert  Knudsen  Photographers 
Inc. 

He  was  a  commander  of  the 
Washington  area  flotilla  of  the  Coast 
Guard  Auxiliary  and  chief  of  the  pho¬ 
tographic  section  of  its  public  affairs 
department. 

*  ♦  * 

Richard  Lewis,  65,  who  moved 
The  Record,  Hackensack,  N.J.,  into 
the  age  of  modern  color  printing  as 
vice  president  for  production,  died 
Feb.  16. 

When  The  Record  converted  to 
color  production  in  1982,  Lewis  com¬ 
bined  elements  of  printing  presses 
then  on  the  market  to  custom-design 
those  now  used  at  the  paper. 

Lewis  joined  the  newspaper  in 
1977,  having  worked  for  Logicon- 
Intercomp,  the  Graphics  Systems 
division  of  the  Singer  Co.,  Interna¬ 
tional  Business  Machines  Corp.,  and 
R.  Hoe  &  Co.  He  entered  newspaper 
production  in  1949  as  chief  engineer 
and  later  director  of  the  production 
department  of  the  American  Newspa¬ 
per  Publishers  Association. 

Lewis  held  a  bachelor’s  degree  in 
mechanical  engineering  from  Ohio 
State  University  and  was  a  guest  lec¬ 
turer  at  the  Rochester  Institute  of 
Technology,  the  America  Press  Insti¬ 
tute  and  several  journalism  schools. 

4c  4c  4: 

Jane  Robinson  Nichols,  66,  a  for¬ 
mer  New  York  Daily  News  reporter 
and  widow  of  the  late  city  editor 
Harry  Nichols,  died  Feb.  12  at  her 
Raleigh,  N.C.,  home. 

She  began  at  the  News  as  a  copy 
clerk  during  World  War  II  and 


became  a  reporter  and  city  desk  assis¬ 
tant.  Her  husband,  who  also  worked 
on  the  city  desk  at  that  time,  was 
named  city  editor  in  1946  and  held  the 
post  until  he  retired  in  1969. 

4c  4c  41 

Joshua  B.  Powers,  96,  ajoumalist, 
publisher,  conservationist  and 
businessman  with  ties  to  Latin  Ameri¬ 
can  newspapers  going  back  to  the 
’20s,  died  Feb.  21  at  his  home  in  New 
York  City. 

Powers  began  his  career  as  a 
reporter  for  the  Houston  Chronicle  in 
1911.  He  went  to  Buenos  Aires  in 
1920  and  worked  briefly  for  the  Asso¬ 
ciated  Press  before  joining  United 
Press.  During  eight  years  in  Buenos 
Aires,  Powers  established  a  working 
relationship  with  the  publisher  of  La 
Prensa,  Dr.  Ezequiel  Paz,  who  asked 
him  to  represent  the  newspaper  in  the 
United  States,  a  relationship  which 
lasted  more  than  40  years. 

As  owner  of  the  firm  which  bore  his 
name  and  represented  newspapers 
throughout  Latin  America,  Scandina¬ 
via  and  Japan,  and  publisher  of  books 
and  the  Spanish-language  newspaper 
supplement,  Hablemos,  through  a 
second  firm.  Editors’  Press  Service, 
he  was  well-known  in  advertising  and 
newspaper  publishing  circles 
throughout  the  world. 

Powers  was  a  founding  member  of 
the  Inter  American  Press  Association 
in  1950  and  the  same  year  received  the 
Maria  Moors  Cabot  Award  from 
Columbia  University.  He  also  was  a 
founding  member  of  the  Caribbean 
Conservation  Corporation. 

4c  4c  4c 

Dolph  C.  Simons,  84,  chairman  of 
the  board  of  the  Lawrence  (Kan.) 
Journal-World  and  of  the  parent 
World  Company,  died  in  his  sleep 
Feb.  14  at  his  winter  home  in  Scotts¬ 
dale,  Ariz.  His  father,  W.C.  Sim¬ 
mons,  founded  the  paper  in  1891. 

Simons  served  as  publisher  from 
1944  to  1962  and  was  editor  from  1950 
to  1979.  He  had  been  a  director  of  the 
Associated  Press. 

One  of  his  sons,  Dolph  C.  Simons 
Jr.,  is  editor  and  publisher  of  the 
newspaper. 

4c  4c  4c 

Ted  Warmbold,  45,  editor  of  the 
San  Antonio  Light,  died  of  meningitis 
Feb.  25  at  Humana  Metropolitan 
Hospital,  San  Antonio. 

In  1977,  after  a  year  as  executive 
editor  of  D,  a  Dallas  magazine,  he 
moved  to  executive  editor  of  the  Los 
Angeles  Herald  Examiner.  Hearst 
Corporation  named  him  executive 
editor  of  the  Light  in  1981  and  pro¬ 
moted  him  to  editor  in  1986. 
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Appeals  court 
lifts  judge’s 
prior  restraint 

A  judge’s  order  barring  two  San 
Francisco  dailies  from  publishing  sto¬ 
ries  on  a  forthcoming  murder  trial  was 
lifted  by  the  California  Court  of 
Appeals. 

When  the  higher  court’s  order  was 
announced  Jan.  23,  San  Francisco 
Chronicle  executive  editor  William 
German  said  the  paper  would  agree  to 
a  Superior  Court  judge’s  request  that 
both  papers  refrain  from  publishing 
anything  until  he  sequestered  the  jury 
two  days  later. 

“We  felt  it  essential  to  establish 
that  no  judge  has  the  right  to  prohibit 
us  from  publishing  the  story,”  Ger¬ 
man  said.  Having  made  that  point,  the 
Chronicle  agreed  to  withhold  the 
story  until  the  jury  was  sequestered, 
he  added. 

Chronicle  lawyers  had  appealed  the 
ruling  by  Judge  Edward  Stern,  who 
feared  that  prejudicial  information 
might  be  printed  about  the  defendant, 
Robert  Lee  Massie. 

Massie,  47,  is  accused  of  the  fatal 
shooting  of  a  liquor  store  owner  dur¬ 
ing  a  1979  robbery. 

Court  records  show  that  Massie 
was  arrested  for  larceny  at  age  15  and 
had  been  in  trouble  with  the  law  ever 
since. 

When  he  was  23,  he  went  on  a  crime 
spree  in  which  he  killed  a  woman  in 
Southern  California.  He  was  sen¬ 
tenced  to  the  gas  chamber  and  once 
was  16  hours  away  from  execution 
when  the  sentence  was  stayed. 

He  was  paroled  in  1978  and  the 
following  year  he  was  arrested  for 
killing  the  liquor  store  proprietor, 
Boris  Naumoff. 

At  the  request  of  Massie’s  attor¬ 
ney,  Judge  Stem  was  attempting  to 
prevent  the  Chronicle  and  the  San 
Francisco  Examiner  from  exposing 
his  crime  history  until  he  was  able  to 
sequester  the  jury  so  it  could  not  read 
news  accounts  of  the  trial,  which 
began  Jan.  25. 

Examiner  executive  editor  Larry 
Kramer  said  Stem’s  order  meant  little 
for  his  paper,  which  had  detailed  Mas¬ 
sie’s  record  in  a  story  several  weeks 
earlier. 

“We  don’t  recognize  the  court’s 
right  of  prior  restraint,  but  we  had  no 
plans  to  publish  the  material  on  Mas¬ 
sie  before  the  trial  began,”  Kramer 
added. 

Before  issuing  his  order  barring 
publication  of  the  Massie  case.  Judge 


Stern  had  asked  the  two  papers  to 
withhold  voluntarily  publication  of 
the  Massie  story  until  the  trial  began. 
Chronicle  attorney  Karl  Olson  argued 
that  the  paper  had  a  First  Amendment 
right  to  publish  when  it  chose  and  that 
it  had  decided  to  print  the  Massie 
article. 

The  Chronicle  then  filed  an 
emergency  appeal  with  the  State 
Court  of  Appeals. 

Police  officers 
picket  paper 

Norfolk  (Va.)  Sheriffs  Department 
employees  recently  formed  a  picket 
line  instead  of  a  posse  to  protest 
newspaper  coverage  of  jail  problems. 

About  150  deputies  and  other  staff 
personnel  marched  outside  the  'Vir¬ 
ginian-Pilot  and  Ledger-Star  almost 
an  hour.  Col.  Robert  A.  Ellis,  the 
ranking  deputy  at  the  protest,  refused 
to  answer  any  questions  asked  by 
newspaper  reporters  but  he  did  speak 
to  television  crews. 

He  called  the  papers’  coverage  of 
jail  problems  “irresponsible.” 
Reporters  were  handed  leaflets  say¬ 


ing,  “This  is  to  protest  the  deceitful¬ 
ness  of  the  Virginian- Pilot  and  Led¬ 
ger-Star  in  their  coverage  of  Nor¬ 
folk’s  SherifT s  Department.” 

Deputies  declined  to  say  who  had 
organized  the  march. 

Some  deputies  said  they  had  been 
encouraged  to  show  up  on  their  day 
off  for  “job  security.”  A  man  iden¬ 
tifying  himself  only  as  a  “taxpaying 
American  citizen”  distributed  the 
placards  from  the  back  of  a  van. 

Some  of  the  signs  read,  “Stop  the 
slander”  and  “Who  elected  the  Va. 
Pilot  dictator?”  The  man  who  handed 
out  the  signs  sang,  “We  shall  over¬ 
come;  we  shall  overcome.” 

Over  the  past  several  months,  the 
newspapers  have  printed  stories 
detailing  an  FBI  investigation  into 
allegations  that  Sheriff  David  K. 
Mapp  and  some  deputies  perjured 
themselves  in  two  civil  cases  against 
the  jail.  Mapp,  who  is  up  for  re-elec¬ 
tion  this  year,  was  out  of  town  and 
could  not  be  reached  for  comment. 

Sandra  M.  Rowe,  executive  direc¬ 
tor  of  the  newspapers,  said,  “We 
have  no  quarrel  with  the  Norfolk 
Sheriffs  Department.” 

—  John  B.  Gordon 


How  many  undeserved  radar  tickets 
were  issued  last  year? 

a)  1,012,317  b)  649,119  c)0  d)  No  one  knows 


Unfortunately,  the  answer  is  d)  No  one 
knows.  Over  ten  million  tickets  were  issued 
last  year.  Some  experts  say  up  to  thirty  per¬ 
cent  of  them  were  incorrect. 

Here’s 

You  may  find  this  hard  to  believe,  but 
traffic  radar  doesn’t  tell  the  operator  which 
vehicle  he  is  clocking.  The  radar  unit  dis¬ 
plays  one  number.  That’s  all.  It  might  be 
the  closest  car,  it  might  be  the  fastest  car,  it 
might  be  the  biggest  car.  Or  it  might  not 
The  operator  has  to  decide. 

And  since  radar  operators  are  human, 
they  don’t  always  guess  right  Even  if  only 
one  percent  of  the  tickets  issued  last  year 
were  wrong,  that’s  one  hundred  thousand 
undeserved  tickets. 

Free  report 

Our  engineers  had  to  know  every  detail 
about  traffic  radar  before  they  could  design 
Escort  and  Passport  the  most  respected 
names  in  radar  detection. 

Now  we’ve  released  a  report  that  explains 
radar  and  radar  errors,  in  plain  language. 
And  it’s  yours  free.  Just  call  us  toll-free  or 
mail  the  coupon. 


FOR  FREE  REPORT 
ON  TRAFFIC  RADAR 
CALL  TOLL  FREE  //igagjfcl 

l-800-543-1608»^f 

For  mail  coupon  to: 

I  Cincinnati Microwave^^^''^^^ 

I  Department  959139 
One  Microwave  Plaza 
'  Cincinnati,  Ohio  45249 

Please  send  me  your  free  report 
I  TRAFFIC  RADAR:  How  it  works,  and 
I  why  it  gets  wrong  readings. 


CIIMCINNATI 
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PEC  IS  PROUD 

RECORD  SALES  ★  FACTORY 


A  world  leader  in  flexo  technology  -  -  -  P.E.C.  has  sold  129 
flexo  units.  Our  flexo  customers  include: 

•  Atlantic  City,  N.J.  -  Press 

•  Bangor,  Me.  -  Daily  News 

•  Buffalo,  N.Y.  -  Greater  Buffalo  Press 

•  Concord,  N.H.  -  Monitor 

•  Denton,  Tx.  -  Record  Chronicle 

•  Knoxville,  Tn.  -  News  Sentinel 

•  Lebanon,  N.H.  -  Valley  News 

•  San  Francisco,  Ca.  -  San  Francisco 
Newspaper  Agency 

•  Trenton,  N.J.  -  Trentonian 

•  plus:  Ten  4  color  units  of  indirect  flexo  for 

Manchester,  U.K.,  Northprint  plant. 


In  less  than  five  years, 
P.E.C. ’s  manufacturing 
facilities  have  more  than 
quadrupled  in  size. 


Complete  flexo  press  for  1 
News  being  assembled  in  1 


Publishers 

Equipment 

©®[?[P®[?S1SD®[JD 


16660  Dallas  Parkway 
Suite  1100 
Dallas,  Texas  75248 
(214)  931-2312 

TELEX:  732561  (TELESERV  DAL) 


Start  of  assembly  of  the  first  of  10  presses  for  the  San 
Francisco  Newspaper  Agency  at  P.E.C. ’s  Rockford  #3 
plant. 


KOENIG  &  BAUER 


Dr  the  Lebanon,  N.H.,  Valley 
in  Rockford  #1  plant. 


Our  inventory  of  over  100  Colormatic  and  Mark  II  units 
await  reengineering  at  one  of  3  manufacturing  facilities. 


EXCLUSIVE  AGENT  &  DISTRIBUTOR  OF 
FLEXO  PRESS  EQUIPMENT  FOR 


WINOMOELLER  &  HOELSCHER 


% 


TO  ANNOUNCE 

GROWTH  ★  NEW  PRODUCTS 


I  INDUSTRIAL  297,500 
1  300-1  FLOORSPACE 


•  P.E.C.  press  drives  can  be  found  on  more  than 
500  press  units. 

•  P.E.C.  has  sold  118  offset  units  including  14 
EAGLE  3-color  units. 

•  P.E.C.’s  electronic  digital  inking  system  is 
operating  on  124  offset  and  letterpress  units 
with  more  unit  systems  on  order. 

•  P.E.C.  has  changed  cut-offs  on  140  units  and 
will  soon  ship  77  more. 

•  P.E.C.  has  upgraded  322  Reels-Tensions- 
Paster  and  will  soon  ship  78  more. 

•  P.E.C.  has  upgraded  or  changed  cut-offs  on  59 
folders. 
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Delivery  boxes  to 
be  taken  off  roads 

Thousands  of  roadside  boxes  to 
which  newspapers  are  delivered  must 
be  removed  under  a  county  ordinance 
that  helps  protect  the  rural  image  on  a 
scenic  Lake  Michigan  peninsula. 

David  Sautebin,  Door  County, 
Mich.,  zoning  administrator,  said  a 
citizen  complained  the  tubes  were 
unsightly  and  can  be  regulated  under 
the  ordinance  that  deals  with  roadside 
advertising. 

The  Feb.  2  removal  order  applies  to 
tubelike  boxes  installed  since  last  fall 
by  the  weekly  Door  County  Advocate 
and  the  daily  Green  Bay  Press- 
Gazette,  Sautebin  said. 

It  was  unclear  how  many  tubes 
were  affected.  The  Press-Gazette  said 
it  had  no  comment. 

The  brightly  colored  tubes  have 
appeared  beside  roads  on  the  Lake 
Michigan  peninsula,  where  beaches, 
parks  and  harbors  are  moneymaking 
summer  tourist  attractions. 

Bob  Hastings  of  Sister  Bay  filed  a 
complaint  with  the  zoning  office  while 
Norb  Blei  of  Ellison  Bay  protested  in 
a  column  he  wrote  for  a  shopping 
publication,  the  Door  Reminder. 

Sautebin  said  the  Advocate  and 
Press-Gazette  could  petition  the 
county  Resource  Planning  Commit¬ 
tee  to  rewrite  the  ordinance. 

Although  the  ordinance  applies  to 
signs,  county  officials  said  the  news¬ 
paper  names  on  the  sides  of  the  tubes 
technically  qualify  as  advertising. 

“The  implication  as  a  sign  is  they 
cannot  be  located  in  the  road  right  of 
way  where.most  of  them  are,”  Saute¬ 
bin  said.  “They  would  require  indi¬ 
vidual  sign  permits  at  $15  a  crack.” 

—  AP 

Classified  ad 
leads  to 
two  lawsuits 

A  classified  ad  in  a  Virginia  news¬ 
paper  has  led  to  two  lawsuits. 

What  started  out  as  a  $300  car  for 
sale  has  resulted  in  $27,500  in  law¬ 
suits,  according  to  the  Norfolk-based 
Virginian-Pilot. 

Alan  and  Vickie  Kadans  advertised 
a  1973  Cadillac  with  80,000  miles,  new 
tires  and  a  state  inspection  sticker  for 
$300  in  the  Virginian-Pilot  and  Ledger 
Star.  Claude  M.  Scialdone,  a  Norfolk 
attorney,  answered  the  ad  and  claims 
the  Portsmouth  couple  made  an  oral 


contract  to  sell  him  the  car. 

The  Kadans  say  that  there  were 
several  interested  buyers,  and  they 
offered  the  car  on  a  first-come,  first- 
served  basis.  Scialdone  claims  he 
went  to  the  appointed  place  and 
waited  45  minutes,  but  the  Kadans 
never  showed  up. 

The  attorney  then  called  the 
Kadans’  home  repeatedly,  demand¬ 
ing  that  they  sell  him  the  car.  His  calls 
ceased  only  after  the  couple  com¬ 
plained  to  the  Portsmouth  police. 

Scialdone  wrote  the  couple  Jan.  2 
that  he  had  hired  an  attorney  to  sue, 
that  he  had  taped  their  telephone  con¬ 
versation,  and  warned  them  they 
would  regret  “much  more  than  I  will” 
not  concluding  the  deal  with  him.  “I 
happen  to  be  a  marvelous  trial  lawyer 
as  well  as  a  gentleman,”  he  wrote. 

His  suit,  filed  in  General  District 
Court,  asked  for  $2,000  plus  a  $500 
attorney’s  fee  and  other  costs  but, 
after  he  filed  his  suit,  the  Kadanses 
countersued  in  Circuit  Court  for 
$25,000,  alleging  that  Scialdone  is 
suing  them  without  cause  in  an  effort 
to  force  a  settlement. 

They  say  Scialdone  knew  he  had  no 
grounds  for  a  lawsuit  and  had  caused 
them  to  suffer  mental  pain  and 
anguish  and  public  humiliation. 

—  John  B.  Gordon 

Police  chief  seeks 
$12  million  in  suits 

The  police  chief  of  Madisonville, 
Ky.,  is  seeking  $12  million  in  libel 
lawsuits  filed  against  his  hometown 
newspaper  and  an  Evansville,  Ind., 
television  station. 

Police  Chief  J.E.  Bowles  contends 
he  was  “defamed  and  libeled”  a  year 
ago  by  stories  printed  in  the  Messen¬ 
ger  of  Madisonville  and  broadcast  by 
station  WEHT. 

Filed  Feb.  6  in  U.S.  District  Court 
in  Owensboro,  the  lawsuits  seek  $1 
million  in  actual  damages  and  $5  mil¬ 
lion  in  punitive  damages  from  each 
defendant. 

The  lawsuits  said  a  weeklong  series 
of  stories  in  the  Messenger  and  a 
series  of  telecasts  on  WEHT  cited 
alleged  morale  problems  in  the  Madi¬ 
sonville  Police  Department. 

Editor  Tom  Clinton  said  the  news¬ 
paper’s  policy  was  to  not  comment  on 
pending  litigation. 

Doug  Padgett,  general  manager  of 
WEHT,  also  said  he  could  not  com¬ 
ment. 

A  grand  jury  investigation  of  the 


police  department  resulted  in  misde¬ 
meanor  charges  against  Bowles  and 
his  second-in-command,  R.T.  Miller, 
in  connection  with  $100  Christmas 
gifts  that  former  Madisonville 
businessman  Rogers  Badgett 
allegedly  made  to  local  police  officers 
over  a  10-year  period.  Badgett  also 
was  charged  in  the  case. 

In  January,  a  Judge  ruled  that  the 
state  law  under  which  the  misdemea¬ 
nor  charges  were  filed  is  unconstitu¬ 
tional  and  dismissed  charges  against 
Bowles,  Miller  and  Badgett.  That  rul¬ 
ing  is  being  appealed. 

Bowles,  who  took  a  leave  of 
absence  Oct.  12  pending  disposition 
of  the  case,  returned  to  duty  Jan.  1 1 , 
shortly  after  the  charges  against  him 
were  dismissed. 

Miller,  who  was  assigned  to  non¬ 
police  responsibilities  in  mid- 
October,  was  reinstated  Jan.  6. 


Judge  dismisses 
libel  suit 

A  judge  dismissed  a  cardroom  own¬ 
er’s  libel  suit  against  the  Vancouver 
(Wash.)  Columbian,  ruling  the  plain¬ 
tiff  was  not  defamed  by  the  newspa¬ 
per’s  reporting  of  his  “unusual  way 
to  reduce  his  taxes  and  stay  within 
the  letter  of  the  law.” 

Superior  Court  Judge  J.  Dean  Mor¬ 
gan  also  threw  out  Darrell  Lee’s  com¬ 
plaint  that  reporter  Doug  Levy’s 
repeated  phone  calls  to  Lee  consti¬ 
tuted  invasion  of  privacy  and  harass¬ 
ment. 

“Calling  and  asking  if  [Lee]  would 
comment  [on  the  story]  doesn’t  seem 
to  me  to  be  the  kind  of  thing  that  falls 
under  telephone  harassment,”  Mor¬ 
gan  stated. 

On  the  libel  charge.  Judge  Morgan 
decided  that  the  disputed  news  story 
and  an  editorial  were  not  defamatory 
and,  even  if  they  were,  there  was  no 
evidence  of  false  statements. 

The  Columbian  reported  that  Lee  is 
required  to  pay  a  10%  city  tax  on  card- 
table  fees  collected  from  poker  play¬ 
ers,  but  paid  no  comparable  tax  on 
parking  fees. 

This,  according  to  the  paper,  was 
Lee’s  method  of  cutting  his  taxes. 
The  head  on  the  story  read:  “Card- 
room  parking  fees  reduce  taxes.” 

Morgan’s  ruling  reasoned  that  the 
story  “basically  says  [Lee  is]  staying 
within  the  letter  of  the  law  [and] 
implies  he’s  doing  what  he  has  a  right 
to  do.” 
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technical  expertise 
by  the  carload 


Our  classic  approach  to  technical  service  for 
the  newspaper  industry  emphasizes  person¬ 
alized  attention  and  plenty  of  it. 

That’s  right.  Huber  gives  you  not  only  a  quality 
ink... you  get  a  task  force  of  service  specialists  to 
help  you  achieve  printing  success,  consistently. 
Pictured  below  are  only  a  handful  of  the  many 
highly  accomplished  Chemical  Engineers,  Systems 
Anal^ts,  Environmental  Engineers,  Physicists, 
Organic  Chemists,  Printers  and  Graphic  Artists  on 
the  Huber  service  team.  They  each  have  a  driving 
commitment  to  deliver  to  you  an  extensive  list  of 
services  including:  day-to-day  problem  prevention 
programs  •  troubleshooting  from  press  related 


issues  to  environmental  concerns  •  group 
technical  seminars  •  press-side  training  •  testing 
and  analysis  •  research  and  development  —  dis¬ 
covering  new  and  improved  technology  for  the 
newspaper  industry. 

Our  service  specialists  are  on  the  road,  ready  to 
meet  your  needs  day  and  night,  in  every  state  in 
the  union.  Call  us  today  and  well  show  you  how  we 
can  put  these  experts  to  work  for  you. 


J.M.  Huber  Corporation 

333  Thornall  St.,  Edison,  NJ  08818 

Phone:  (201)906-1760 
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High-volume  offset  color  for  the  ’90s 

Goss  begins  shipping  new  Coioriiner  presses 


By  Jim  Rosenberg 

Rockwell  International’s  Graphic 
Systems  Division  has  begun  shipping 
new  Coioriiner  presses  from  a  new 
assembly  plant  to  what  in  almost  all 
cases  will  be  new  newspaper  produc¬ 
tion  plants. 

One  plant  is  on  edition,  a  second  is 
installing  and  other  customers  will 
acquire  the  high-speed,  high-profile 
presses  over  the  next  three  years. 

After  three  years  in  development 
and  prototype  testing,  Goss  unveiled 
the  Coioriiner  offset  press  earlier 
shown  to  customers,  many  of  whose 
orders  were  based  on  design  and 
specs  alone,  predating  assembly  of 
the  first  machine  by  many  months. 

By  late  January,  Rockwell  had 
garnered  orders  from  15  North 
American  newspapers  for  533  base 
units  (floor-level  modules)  and  a  total 
of  2,()82  Coioriiner  couples  (for  all 
modules).  Orders  were  placed  from 
Florida  to  British  Columbia,  from  the 
34,000-circulation  Gwinnett  (Ga.) 
Daily  News  to  the  1.13  million-circu¬ 
lation  Los  Angeles  Times.  Besides 
purchases  for  Canadian  and  U.S 
plants,  Thomson  Newspapers 
ordered  Colorliners  for  its  U.K.  prop¬ 
erties.  The  Coioriiner  will  also  print 
France  Soir. 

Depending  on  who  is  speaking, 
brief  descriptions  of  the  Coioriiner 
vary.  The  four-color  unit  for  the 
Headliner  Offset  press  “embodies 
much  of  the  technology”  that  went 
into  the  Coioriiner,  said  Graphic  Sys¬ 
tems  Division  technical  sales  and  sup¬ 
port  manager  Hal  Lowry. 

For  all  its  sophistication,  the  Coi¬ 
oriiner,  said  Rockwell  Graphic  Sys¬ 
tems  Division  vice  president  and  gen¬ 
eral  manager  Les  Kraft,  “is  basically 
four  double-width  Urbanite  units.” 
Running  with  a  two-form  roller  inker 
(it  has  an  optional  configuration  with 
a  third  form  roller),  the  Coioriiner 
runs  like  a  good  Metroliner,  accord¬ 
ing  to  Gene  van  Kanegan,  the  divi¬ 
sion’s  double-width  printing  technol¬ 
ogy  manager. 

Although  in  most  respects  the 
Headliner  can  function  as  well  as  a 
Metroliner,  according  to  Lowry, 
Rockwell  wanted  better  print  quality 
and  more  color  capability  without 


greatly  sacrificing  paging.  Existing 
press  designs  were  not  deemed  suit¬ 
able. 

Development  and  design 

New  large,  versatile  designs  were 
viewed  by  Goss  engineers  as  imprac¬ 
tical  because  they  involved  long,  pos¬ 
sibly  complex,  web  leads  and  many 
pipe  rollers.  In  some  configurations,  a 
web  might  obstruct  plate  cylinder 
access.  The  Coioriiner  allows  simple 
web  leads  and  employs  no  pipe  roll¬ 
ers. 

Printing  on  or  between  four-color 
common  impression  units  yields  very 
accurate  color  register  and  minimizes 
web  stretch  between  color  impres¬ 
sions.  However,  though  CICs  are 
reversible,  according  to  Rockwell  the 
water  and  ink  sequence  is  not  —  at 
least  not  if  quality  reproduction  is 
important. 

According  to  Lowry,  with  water- 
down-last  on  a  CIC,  “you  tend  to  get 
water  spots  on  any  solid  areas  when 
you  run  them  backward.” 


He  also  noted  that  the  smoothness 
of  ink  lay  characteristic  of  the  Color- 
liner’s  three-form  roller  configuration 
cannot  be  achieved  with  common- 
impression  printing. 

“In  some  areas  the  Coioriiner  is 
better,  and  in  other  areas  it’s  not  quite 
as  good,”  said  Lowry,  “but  you  can 
print  four-over-four  very  easily  with 
it,  whereas  two  satellite  units  are  not 
easy  to  control  from  the  web  feed 
standpoint.” 

He  dismissed  any  need  to  run  5/1  to 
achieve  satisfactory  black  reproduc¬ 
tion,  noting  that  the  fifth  impression  is 
an  unnecessary  expensfe  where  atten¬ 
tion  to  register  is  maintained  through¬ 
out. 

Printing  can  take  advantage  of  con¬ 
figurations  ranging  from  one  or  both 


couples  of  a  single  unit,  to  a  four-high, 
eight-couple  tower  for  up  to  4/4  print¬ 
ing,  to  two  webs  each  run  with  black 
and  spot  color  on  a  tower  with  a 
spacer  between  the  lower  two  and 
upper  two  modules. 

“What  we  have,”  said  Kraft,  “is 
maximum  color  and  minimum  manu¬ 
facturing  and  design  complexity.” 
Modules’  sideframes  are  prema¬ 
chined  so  that  couples  not  ordered 
can  be  added  later. 

Lowry  said  the  Coioriiner’ s  devel¬ 
opment  was  driven  by  a  need  for  more 
and  better  color,  sustained  produc¬ 
tivity  and  reduced  waste,  advanced 
MIS  reporting  and  expandability  for 
future  needs. 

He  said  in  addition  to  improving 
their  own  product  and  production, 
newspapers  were  looking  to  get  some 
business  back  from  commercial  color 
printers. 

Rockwell  used  Gannett  specs  to 
define  Coioriiner  performance. 

“Gannett  set  some  rather  stringent 


specs,”  said  Lowry,  adding  that  the 
press  was  a  response,  in  part,  to  USA 
Today.  What  Gannett  sought  is  “basi¬ 
cally  what  our  guarantee  is,”  said 
Kraft. 

Among  other  things,  Gannett  speci¬ 
fications  covered  ink  density, 
registration,  slurring,  water  spotting, 
ghosting,  safe  plate  transfer,  absence 
of  plate  line  printing  and  folder 
wrinkles.  Lowry  said  that  with  the 
accuracy  of  the  jaw  folder  (eight  webs 
straight,  five  collect),  the  Coioriiner 
meets  or  exceeds  Gannett  specs. 
(Gannett  chose  not  to  use  that  folder.) 

The  four-high  stack  is  big  but  occu¬ 
pies  little  floor  space.  It  is  almost  21' 
tall  but  the  web  travels  only  12'  from 
first  impression  to  last.  It  is  straight¬ 
forward,  utilizing  “rather  conven- 


Rockwell  used  Gannett  specs  to  define  Coioriiner 
performance. 

“Gannett  set  some  rather  stringent  specs,”  said 
Lowry,  adding  that  the  press  was  a  response,  in  part,  to 
USA  Today.  What  Gannett  sought  is  “basically  what  our 
guarantee  is,”  said  Kraft. 
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tional”  blanket-to-blanket  printing. 
Vertical  configuration  accounts  for 
the  press’s  height,  its  short  printing 
path  and  the  absence  of  pipe  rollers. 

The  second  unit  up  is  inverted, 
which  brings  its  printing  closer  to  that 
of  the  first  unit  and  adds  space  before 
the  third  unit. 

The  third  and  fourth  units  replicate 
the  first  pair,  creating  another  short 
travel  to  the  last  impression  but  dou¬ 
bling  the  space  between  units  two  and 
three,  creating  a  big,  accessible  arch 
in  the  center. 

Design  and  development  manager 
Dan  Machaj  called  the  platform 
design  “a  significant  part  of  the  whole 
design  process  .  .  .  getting  the  plat¬ 
form  and  the  ergonomics  correct  so 
that  a  man  can  get  into  the  unit  for 
maintenance;  because  obviously  if 
he’s  not  going  to  maintain  the 
machine,  then  he’s  not  going  to  print 
as  well  as  he  can.” 

Operational  ergonomics  and  safety 
were  also  design  factors,  said  Machaj . 

“It’s  a  very  wide  unit  compared  to 
our  other  machines,”  he  continued. 
“Across  the  front  it’s  80  inches.” 

Besides  roller  accessibility,  size 
was  a  requisite  for  structural  stability. 
Machaj  said  the  four-high  press  can 
claim  “absolutely  no  vibration.” 

He  added  that  web  tension  and 
unit-to-unit  tracking  proved  satisfac¬ 
tory  and  feed  between  couples  “is 
very  stable.” 

The  first  two  units  are  plated  at  the 
lower  level;  units  C  and  D  are  plated 
at  a  location  near  the  third  level  that  is 
served  by  a  direct  stairway.  For  a 
newspaper  press  with  stagger  on  the 
cylinders,  Machaj  said  Goss  made 
sure  that  “at  any  one  time”  gutters 
never  “hit  on  any  one  couple  on  any 
side  of  the  web”  in  order  to  maintain 
complete  web  control. 

(Press  cylinders  now  use  stainless 
steel  rather  than  nickle  plate.  While 
the  manufacturing  decision  was  said 
to  result  from  price  swings  occurring 
about  every  10  years,  a  Graphic  Sys¬ 
tems  production  manager  noted  that 
stainless  not  only  offers  better  corro¬ 
sion  resistance,  but  allows  better  pro¬ 
duction  throughput  by  eliminating  the 
need  to  send  cylinders  out  for  plat¬ 
ing.) 

Plating  and  register 

Plating  features  adjustable  lock-ups 
and  register  pins.  In  addition  to  the 
short  path  between  print  couples, 
good  register  is  attributed  to  lack  of 
circumferential  play.  Besides  new 
lock-ups,  Goss  developed  hydraulic 
sidelay  and  circumferential  control 
mechanisms,  with  feedback,  for  the 
new  press,  which  uses  a  micrometer 
gauge  to  locate  register  pins  on  plate 
cylinders. 


“It’s  absolutely  essential  on  a  press 
like  the  Colorliner  that  all  those  pins 
be  properly  located  relative  to  each 
other,”  said  Lowry,  in  order  to  make 
slight  adjustment  in  plate  location  (on 
lower  modules  only)  to  compensate 
for  fan-out  from  the  dampening  solu¬ 
tion. 

Machaj  also  pointed  to  new  tech¬ 
niques  used  to  parallel  cylinders  and 
align  stacked  units. 

Van  Kanegan  said  no  cylinder 
bounce  was  detected  during  tests  for 
the  cylinders’  natural  frequency. 
Those  tests  consisted  of  running 


Running  several  colors 
on  several  units  at  high 
speed  makes  the  use  of 
sophisticated  controls  a 
must,  according  to  Goss 
engineers. 


the  press  at  increments  of  2,000  rpm 
between  20,0(X)  and  the  75,0(X)  cph 
maximum  rating.  Register  tests, 
showed  .021 -.025"  fan-out  across  the 
50,000-  to  70,000-cph  production 
range.  Van  Kanegan  said  residual  fan¬ 
out  amounted  to  +/-4  rows  of  dots. 
(In  all,  the  testing  yielded  4'/2  mil¬ 
lion  impressions.) 

Optional  plate  positioning  and  inde¬ 
pendent  inching  at  each  level  allows 
simultaneous  plating  of  several  cylin¬ 
ders.  After  plating,  the  press  auto¬ 
matically  times  itself  for  start-up. 
Hydraulic  inching  is  reversible  for 
plate-up  correction. 


call  (417)  782-0280 
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The  pneumatic  clutch  arrangement 
provides  overload  devices  at  every 
location  “so  if  we  do  get  a  web  wrap 
and  ...  a  tendency  to  overload  the 
unit,  we  will  disconnect  the  unit  from 
the  drive  and  shut  the  press  down,” 
said  Machaj. 

Water  and  ink 

Lowry  called  the  independently 
driven  ink-feed  mechanism  “prob¬ 
ably  the  most  significant  factor  in  con¬ 
trolling  quality.”  Because  settings 
are  independent  of  press  speed, 
with  materials  used  by  any  customer, 
increases  in  ink  and  dampener  feeds 
can  be  matched  to  increases  in  press 
speed  so  that  density  gradation 
remains  unchanged  as  speed 
increases. 

“We  can  plot  those  curves  for  any 
materials  that  the  customer  may 
use,”  said  Lowry.  “That  means  that 
you  don’t  have  the  traditional 
problems  .  .  .  where  you  increase 
speed  and  as  you  get  up  higher  you 
tend  to  gray  out  and  you’ve  got  to  put 
more  ink  on,  and  when  you  slow 
down  you  get  heavy.  We’ve  com¬ 
pletely  eliminated  that  phenome¬ 
non.” 

Dampening  uses  a  spiral  brush  or 
an  eight-nozzle  spray  bar  developed 
for  the  Colorliner,  and  is  always 
water-down-first  because  cylinder 
rotation  never  reverses.  Nozzles 
adjust  individually  or  as  a  group  and 
can  can  be  quickly  removed  and 
remounted  by  hand,  as  can  the  entire 
bar. 

Nozzles  spray  V/i’  to  a  rubber 
roller.  Spray  shields  reduce  misting 

(Continued  on  page  36) 
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and  automatic  full- 
text  library  system  for 
all  sizes  of  newspapers. 
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The  new  Goss  Colorllner  press  at  the  Times  Journal  Co. 


is  also  silenced.  (The  larger  cylinders 
still  rotate  to  achieve  impression.) 
“You  can  get  whatever  combination 
of  colors  wherever  you  like,”  said 
Machaj. 

Electronics 

Running  several  colors  on  several 
units  at  high  speed  makes  the  use 
of  sophisticated  controls  a  must, 
according  to  Goss  engineers. 

“Since  we  have  feedback  on  every¬ 
thing,  we  know  where  everything  is 
on  that  press,”  said  Lowry.  The  feed¬ 
back  is  a  confirmation  of  settings 
shown  on  a  control  monitor. 

Presetting  allows  operators  to  send 
commands  to  press  components  to 
make  all  ink,  dampener  and  register 
settings  before  printing.  Cutoff,  RTP 
tension  and  margin  and  angle  bars  are 
also  electronically  controlled.  The 
same  microprocessor  controls  allow 
on-the-fly  adjustments. 

In  addition  to  unit  controls  (tower 
modules  are  controllable  from  the 
base),  the  Advanced  Press  Control 
System  developed  for  the  Colorliner 
can  centralize  all  controls,  which  are 
touch-screen  activated.  The  first  of  its 
two  terminals  allows  product  control 
and  back-up  press  control;  the  second 
terminal  is  the  main  press  control. 

(Two  of  the  largest  orders  will  rely 
solely  on  centralized  controls. 
According  to  Rockwell,  the  Los 
Angeles  order  and  the  installation  for 
the  New  York  Times’  Edison,  N.J., 
plant  will  not  operate  from  unit  con¬ 
trols.) 

Unit  controls  of  density  settings  by 
column,  by  page  or  across  a  printing 
couple  are  made  against  a  printed 
sheet,  whereas  the  APCS  sees  those 
settings  within  a  larger  context  — 
presettings  and  other  printing  values 
and  press  settings. 

For  newspapers  that  forgo  unit  con¬ 


trols  but  which  may  want  unit  control 
from  time  to  time,  Rockwell  offers 
portable  control  units. 

Unit  controls  and  the  APCS  have 
save  and  restore  functions  for  up  to 
three  jobs.  Couples  can  each  have 
their  own  dampening  curves  to  match 
ink  variations.  Quality  and  produc¬ 
tivity  manager  Ray  Reinertson  said 
that  after  keying  in  any  of  20  ink 
curves  with  known  performance 
characteristics,  “we  can  then  con¬ 
struct  the  same  kind  of  curves  for  the 
dampening.” 

The  APCS  master  workstation  is 
menu-driven  and  uses  a  touch  panel 
and  touch  screen.  Its  graphical  dis¬ 
play  is  color-coded.  Units,  drive  con¬ 
troller  and  workstation  are  linked  by 
an  Allen-Bradley  Data  Highway  II 
local  area  network. 

Among  options  that  can  function 
with  the  network  are  color  and  regis¬ 
ter  workstations  lighted  for  proof 
matching;  a  central  pressroom  com¬ 
puter  for  storing  impositions,  ink  and 
compensators’  presettings  and  web 
leads;  Page  Area  Reader  (PAR)  for 
ink  presetting  from  scanned  nega¬ 
tives;  Layout  Assistant  plate  imposi- 
tioner.  For  large  installations.  Prod¬ 
uct  Quality  Workstations  function  as 
local  subsystems  of  the  Master  work¬ 
station. 

A  further  option,  the  Production 
Information  and  Control  System, 
counts  product,  automatically  stops  a 
press  after  a  specified  run,  collects 
data  and  outputs  user-modifiable 
management  reports  using  Oracle 
database  management. 

Among  the  PICS  functions  are  real¬ 
time  calculation  and  graphical  display 
of  production,  showing  an  operator  if 
a  run  is  ahead,  behind  or  on  schedule. 
It  also  estimates  completion  time 
based  on  history  and  current-run 


and  are  rubber-edged  to  protect  roll¬ 
ers  from  inadvertant  contact.  Sliding 
limiters  at  the  bars’  ends  “trim”  the 
spray,  which  is  further  isolated  from 
the  rest  of  the  press  by  return  to  a 
solution  reservoir. 


Three  rollers  apply  solution  direct 
to  plate.  Both  spray  and  brush  dam¬ 
pening  move  solution  to  a  form  roller 
that  contacts  the  plate,  slowly  oscil¬ 
lating  to  give  a  uniform  film  of  ink  and 
dampener  solution,  according  to 
Rockwell. 

“We  call  it  the  ghost-buster  dam¬ 
pener,  which  we  developed  with  the 
Headliner  Offset,”  said  Machaj.  “It 
really  is  a  different  kind  of  dampener 
in  terms  of  how  we  vibrate  the  rollers, 
and  we  do  need  a  special  rider  roller.” 

Inking  employs  a  two-roller  sys¬ 
tem,  but  the  press  is  machined  for  an 
optional  third  roller  (which  includes 
an  extra  oscillating  drum  and  transfer 
roller).  “If  you  don’t  purchase  the 
third  form  roller  up  front,”  said 
Machaj,  “you  can  always  do  so  at  a 
later  date.” 

Some  contracts  call  for  the  third 
form  roller  in  some  places  and  not  in 
others,  which  Machaj  said  offered  a 
good  chance  to  compare  print  quality. 
He  noted  that  the  third  roller  can  also 
be  removed. 

He  said  Goss  sought  an  optimum 
roller  diameter:  small  enough  to  get 
the  most  work  and  rotation  out  of  it 
for  a  given  speed  and  large  enough  to 
avoid  vibration  and  ink  transfer  prob¬ 
lems. 

Machaj  acknowledged  “some  com¬ 
promise  with  the  third  form  roller” 
with  respect  to  access  to  the  center 
roller  (by  removal  of  the  outer  roller). 
For  print  quality,  however,  Machaj 
said  he  believes  the  third  form  roller  is 
worth  it. 

Van  Kanegan  said  the  third  roller 
should  improve  ghosting  and  starva¬ 
tion. 

According  to  Lowry,  combining 
the  ghost-buster  dampener  and  three- 
roller  inking  “will  reduce  ghosting  by 
33%  over  what  we  get  from  the  Met- 
roliner.”  He  added  that  the  press’s 
printing  characteristics  are  consistent 
because  impressions  are  blanket-to- 
blanket  throughout. 

Injector  and  open-fountain  inkers 
offer  pneumatic  washup.  Fountains 
swing  out  for  cleaning  or  ink/change. 
Automatic  ink  levelers  and  page  parti¬ 
tions  are  available. 

Optional  ink  train  silencing  allows  a 
press  operator  to  dry  a  particular  ink 
train  by  pushing  a  button.  Dampening 
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cause  a  web  break. 

“Our  RTP  has  got  no  plastic  straps 
in  it  and  we’re  not  using  friction 
against  the  roll  to  control  tension,’’ 
he  said,  adding,  “We’re  not  disturb¬ 
ing  the  surface  of  the  sheet  and  creat¬ 
ing  lint  banners  on  our  plate  and  con¬ 
sequently  deteriorating  quality.”  The 
running-belt  RTP  was  said  to  cause  no 
web  scuffing. 

Like  the  CT45,  the  larger  RTP 
reduces  lint  by  matching  running  belt 
speed  with  roll  speed  and  offers  ten¬ 
sion  override  control  and  constant 
predrive  acceleration.  Diameter 
sensing  allows  tensioning  transfer  at 
the  proper  time  for  pasting.  With  sur¬ 
face-drive  auto-slack,  one  person  can 
put  up  the  web. 

The  CT50  has  IV2  of  side-to-side 
play,  adjustable  at  the  master  control 
station  for  centering.  Butt  size  can  be 
selected  and  calculated  time  to  paster 
is  displayed.  The  CT50  has  its  own 
diagnostics. 

Originally  built  for  the  Los  Angeles 
Times,  the  3:2  Sovereign  has  been 
added  to  other  Goss  high-speed  fold¬ 
ers,  including  the  jaw  and  combina¬ 
tion  folders.  The  Soveriegn  cuts  96 
pages  straight  (12  webs,  75,000  cph) 
and  160  collect  (10  webs,  37,500  cph). 
Couples  are  separated  below  for 
easier  maintenance  and  controls 
located  below  eliminate  the  need  to 
climb  to  upper  levels. 

The  Sovereign  offers  three  delivery 
options,  chromed  double  upper  for¬ 
mers,  drilling  for  air,  skip  slitters  for 
tabloid  insertion,  motorized  nip  roll¬ 
ers,  motorized  pin  and  lap  adjust¬ 
ment,  dust  extraction  and  stitchers.  A 
three-high  former  yields  six  sections 
straight  or  12  sections  collect.  The 
folder  (and  press  units)  can  also  be 
fitted  with  enclosures  for  noise  abate¬ 
ment.  Information  from  both  the  RTP 
and  the  folder  is  passed  on  the  LAN  to 
the  master  workstation. 

Building  blocks 

Modularity  of  press  and  controls  is 
Rockwell’s  strategy  for  newspapers 
to  improve  current  production  and 
gain  an  option  on  future  page  and 
color  growth.  Though  the  (Tolorliner 
is  economically  feasible  only  for  color 
printing,  according  to  marketing  and 
sales  director  Mike  Kienzle,  (base 
units  are  comparatively  expensive 
because  of  a  need  to  support  several 
other  units),  initial  configurations 
may  be  modest. 

According  to  Rockwell,  about  16% 
of  units  ordered  are  for  4/4  printing; 
21%  are  1/4  or  4/1.  Only  two  papers 


did  not  order  4/4,  while  only  one 
ordered  no  1/4. 

The  Baltimore  Sun  reportedly 
adopted  several  configurations  of 
modules  to  maximize  use  of  color: 
from  eight-page  ROP  color  insert  to 
front-page  color  to  spot  color. 

Tests  have  included  running  soy- 
and  petroleum-based  inks,  front  and 
back  respectively,  on  4/4  printing 
samples  at  various  speeds.  (“I’m 
seeing  about  3%-5%  less  dot  gain  with 
soy  ...  to  me  it  looks  a  little 
cleaner,”  van  Kanegan  noted.) 

Reinertson  said  he  believed  an 
automatic  web  lead  device  that  was 
tested  will  not  require  the  manual 
assist  needed  by  other  such  devices. 
Also,  Baldwin’s  brush  and  vacuum 
blanket  cleaner  is  being  tested  for  a 
design  best  suited  to  the  Colorliner. 

Engineers  are  working  to  tie  in 
sidelay  and  circumferential  adjust¬ 
ment  with  Quad/Tech’s  register  con¬ 
trol  system.  Through  its  Hall  Systems 
joint  undertaking  with  Scripps  How¬ 
ard,  Rockwell  has  developed  soft¬ 
ware  to  integrate  mailroom  and  press¬ 
room  operations.  Furthermore,  an 
APCS  interface  to  Jervis  Webb  and 
Idab  materials-handling  systems  is 
now  in  development. 


“I’m  seeing  about  3%- 
5%  less  dot  gain  with 
soy  ...to  me  it  looks  a 
little  cleaner,’’  van 
Kanegan  noted. 


To  make  the  most  of  the  press 
itself,  Reinertson  said  he  would  like 
new  users  to  put  gray  bars  on  the 
sheet  (E&P,  May  16,  1987,  P.  28)  so 
Goss  personnel  could  teach  the  use  of 
densitometers  right  in  pressrooms. 
He  said  the  practice  would  permit 
newspapers  to  print  better  color 
faster. 

In  setting  up  for  color,  Reinertson 
said  his  people  have  worked  with 
Rochester  Institute  of  Technology, 
the  Graphic  Arts  Technical  Founda¬ 
tion  and  scanner  manufacturers.  He 
said  the  Los  Angeles  Times’  use  of 
60%-80%  gray  component  removal 
would  always  yield  better  color. 

Goss  did  field  debugging  at  the  Los 
Angeles  Times,  which  last  May 
received  an  advance  Colorliner  unit 
for  training  in  ad\ance  of  a  future 
installation  at  its  new  Olympic  pro¬ 
duction  plant.  A  production  execu¬ 
tive  familiar  with  the  installation  said 
the  Times  and  Goss  faced  an  initial 
problem  interfacing  the  Colorliner’s 
Allen-Bradley  drive  with  an  existing 
Fincor  drive. 


The  Times  Colorliner  functions  at 
the  end  of  a  Metroliner  pressline  and 
reportedly  is  not  used  daily.  To  get 
the  most  use  from  the  unit,  it  is  substi¬ 
tuted  for  a  black  unit  and  often  runs 
only  black,  according  to  Lowry. 

Times  printing  “looked  pretty  darn 
good  to  me,”  said  vice  president  and 
production  director  James  Robinson, 
whose  Fort  Lauderdale  NewsISun- 
Sentinel  is  now  installing  Colorliners 
at  its  new  Deerfield  Beach  plant. 

There  was  speculation  last  spring 
that  the  vertical  web  would  present 
reregister  difficulties  after  replating. 
A  Rockwell  spokesman  said  experi¬ 
ence  so  far  occasioned  “no  great  con¬ 
cern”  in  this  area,  and  further  noted 
that  stacked  Goss  Community 
presses  have  been  used  successfully 
for  years. 

On  edition  in  Virginia 

Michael  Bella,  a  believer  in 
blanket-to-blanket  printing,  has  con¬ 
fidence  in  the  four-high  tower.  After 
recommending  the  press,  he  runs 
three  of  the  towers  (plus  a  monochrome 
module)  in  his  capacity  as  vice 
president  and  production  director  at 
The  Times  Journal  Co.,  Springfield, 
Va. 

The  newspaper  publisher  and  com¬ 
mercial  printer  is  the  first  Rockwell 
customer  up  and  running  on  a  Color¬ 
liner.  It  was  added  to  existing  Metro 
and  Metroliner  lines  last  summer, 
then  put  into  production  in  October. 
Last  month  the  press  went  live  with 
jobs  that  offered  no  “time  cushion,” 
according  to  Bella. 

The  35  feet  from  the  reelroom  floor 
to  the  top  of  the  fourth  Colorliner 
modules  reaches  almost  to  the  I- 
beams  just  under  the  roof  of  a  former 
warehouse  that  had  stored  newsprint. 
Bella  said  angle  bars  are  kept  low  to 
make  it  easier  to  work  on.  Since  Sep¬ 
tember,  Bella  said  a  host  of  visitors 
from  as  far  as  Finland,  many  of  them 
Colorliner  customers,  have  toured 
the  pressroom. 

Times-Journal  prints  its  own  publi¬ 
cations  (numerous  community,  gov¬ 
ernment  and  military  newspapers) 
and  work  from  other  publishers, 
mostly  newspapers  and  preprinted 
color  sections.  (The  large  mailroom 
even  handles  distribution  of  Sporting 
News.)  Bella  said  those  customers 
need  lots  of  color,  long  production 
runs  and  fast  turnaround. 

The  Colorliner  provided  the  color, 
volume  and  speed. 

“There  are  people  who  come  here 
just  to  be  printed  on  that  press,”  said 
Bella.  “We  wanted  something  more 
to  offer  to  bring  in  more  customers,” 
said  Bella,  noting  that  potential  cus¬ 
tomers  needing  work  on  the  heaviest 
production  days  have  been  turned 
down. 
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“That’s  how  we  got  the  job,”  to 
print  Variety,  he  said,  about  an  hour 
after  the  new  press  had  run  off  the 
168-page  tab  with  26  four-color  pages 
and  eight  spot  color  pages.)  “We  plan 
to  put  USA  Today  on  this  press  every 
day,  beginning  in  March,”  said  Bella. 
The  company  was  the  first  to  print  the 
national  daily. 

Other  work  (not  all  on  the  Color- 
liner)  includes  The  Village  Voice,  a 
Newark,  N.J.  Star-Ledger  supple¬ 
ment,  and  a  900, (X)0  Metro  and  Met- 
roliner  run  for  Sporting  News.  “We 
do  about  a  million  a  day  on  one  publi¬ 
cation  or  another,”  said  Bella,  who 
added  that  his  crew  was  readying  for  a 
60-page  tab  New  York  Times  supple¬ 
ment  with  17  four-color  pages. 

More  commercial  work  is  antici¬ 
pated,  including  some  heatset  prod¬ 
ucts.  Bella  said  Times  Journal  has 
already  looked  into  and  planned  for 
oven  dryers.  Installation  would  prob¬ 
ably  be  “within  a  couple  of  years,  and 
it  wouldn’t  surprise  me  if  it  were 
sooner,”  he  said. 

The  13  Colorliner  modules  function 
in  conjunction  with  a  2:3:3  jaw  folder 
that  can  handle  up  to  an  80-page  tab  or 
160-page  standard  size  at  70,000. 
Bella  said  it  may  “open  some  doors 
for  binding  jobs  that  we  didn’t  get  in 
the  past.” 

The  press  is  fed  by  45"  Goss  CT-45 
RTFs,  which,  in  spite  of  some  early 
bugs,  Bella  expects  will  be  beneficial 
in  the  long  run  and  give  a  better  regis¬ 
ter  from  improved  web  tension  con¬ 
trol. 

Concerning  the  choice  of  45"  rolls, 
Bella  said,  “We  didn’t  want  to  have 
an  oddball  as  far  as  newsprint.” 
But  even  if  roll  diameters  are  all  the 
same.  Times  Journal  operations  are 
complicated  by  the  fact  that  it  must 
employ  multiple  web  widths  for  a 
variety  of  products. 

Acknowledging  50"  rolls  yield  sav¬ 
ings  and  efficiencies,  Bella  also 
pointed  out  that  “with  50",  damaged 
rolls  are  going  to  cost  you  a  lot  more.” 

For  a  first-ever  production  start¬ 
up,  the  downside  included  glitches  in 
the  software  and  spray  bar. 

“We’re  ironing  out  a  lot  of  bugs  to 
make  life  simpler  for  other  people,” 
said  Bella.  With  what  seemed  subsid¬ 
ing  frustration  and  growing  satisfac¬ 
tion,  he  later  added,  “I  really  think 
that  if  there  were  any  bugs  in  there, 
we’re  finding  them  all.”  Though  only 
a  month  ago  Times  Journal  was  still 
puzzling  out  a  software  bug,  Bella 
said  they  were  able  to  work  around  it. 

Another  matter  of  less  conse¬ 
quence  is  the  layout  of  the  catwalks, 
which  have  several  small  turns  and 
comers  that  Bella  expects  will  be  sim¬ 
plified  at  subsequent  installations. 

Benefits  begin  with  simplified  oper¬ 


ation  from  an  APCS  console  (there 
are  also  unit  controls).  The  Colorliner 
is  also  “considerably  quieter,” 
according  to  Bella,  who  attributed 
this  to  greater  use  of  hydraulics.  He 
said  the  same  blankets  fit  the  press 
and  the  same  plate  lock-ups  are  used. 

“We  find  that  this  press  definitely 
gives  us  a  better  [ink]  laydown,” 
Bella  said,  noting  that,  with  the  third 
form  roller  inker  in  use  on  only  one  of 
the  towers,  “There  is  a  little  better  ink 
laydown,  but  not  as  much  as  we 
thought  we’d  see.”  He  also  cited 
improved  blacks  and  expected  a  bet¬ 
ter  ink-water  balance  to  be  achieva- 
ble,“but  it  wasn’t  easy  —  nor  did  we 
expect  it  to  be.” 

In  addition  to  4/4  printing  on  a 
tower,  Bella  said  much  spot  color  is 
printed  by  running  two  webs  2/2 
through  a  four-high  tower. 

The  APCS  functions  after  informa¬ 
tion  has  been  input  to  the  Layout 
Assistant  for  impositioning.  Negatives 
are  prescanned  and  ink  presettings 
automatically  transmitted  to  the  press 
for  appropriate  page  positions. 


press,”  said  the  News/Sun-Sentinel’s 
Robinson.  “It  is  the  press  of  the 
future  and  there’s  no  doubt  in  my 
mind  that  other  manufacturers  will 
certainly  be  jumping  on  the  band¬ 
wagon  in  developing  presses  sim¬ 
ilar  to  this.” 

The  bandwagon  is  already  rolling, 
in  prototypes  and  in  production,  for 
pressmakers  on  three  continents. 
“Eight-couple”  blanket-to-blanket 
towers  are  offered  by  Miller-Nohab 
and  MAN-Roland  (Uniman),  and  the 
latter  can  also  stack  Colorman  units, 
although  presslines  would  not  neces¬ 
sarily  be  entirely  blanket-to-blanket 
printing.  MAN  offers  reversible/con¬ 
vertible  satellite  units  and  halfdecks. 
Four-high  configuration  was  not 
adopted  in  News  Corp.  Ltd.’s  $580- 
million  Colorman  order. 

In  North  America,  only  the  Ashe¬ 
ville  (N.C.)  Citizen  Times  has  pur¬ 
chased  a  Colorman.  The  Colorman  75 
has  unit/centralized  print  function 
control.  Impositioning,  web  leads  and 
prescanning  are  available  and  can  be 
stored. 


“It  is  the  press  of  the  future  and  there’s  no  doubt  in 
my  mind  that  other  manufacturers  will  certainly  be 
jumping  on  the  bandwagon  in  deveioping  presses 
simiiar  to  this.” 


“With  scanning,”  said  Bella,  “you 
have  to  make  very  few  adjustments.” 

While  the  other  presses  are  served 
together  by  a  Goss  Page  Area  Reader, 
Bella  said  films  for  the  Colorliner  are 
prescanned  separately. 

Times  Journal  also  benefits  from 
receptive  and  interested  press  opera¬ 
tors. 

“Our  guys  are  real  open-minded  to 
anything,”  said  Bella,  who  also  noted 
the  relative  youth  of  his  crew.  He 
attributed  their  age  to  continued 
growth  and  hiring,  and  said  it  may  be  a 
plus  in  view  of  the  fact  that  the  four- 
highs  require  more  climbing  than 
other  presses. 

About  a  half-dozen  pressroom 
staffers  attended  Goss  classes,  work¬ 
ing  on  the  APCS.  There  followed  two 
two-week  in-plant  sessions  on  the 
equipment  for  other  personnel. 

Said  Bella,  “If  I  had  to  do  it  all  over 
again.  I’d  spend  less  time  in  the  class 
and  more  time  on  on-the-job  train¬ 
ing,”  which  is  not  to  say  that  he 
downplayed  understanding  of  soft¬ 
ware  and  electronics.  He  stressed  the 
need  for  training  in  that  area  because 
of  the  absence  of  manual  press  con¬ 
trols. 

“It’s  a  very  simple,  straightforward 


At  least  one  other  European  press- 
maker  has  a  tower  configurable  press, 
and  stacking  for  four  colors  on  two 
sides  has  been  developed  in  Japan 
but,  in  the  North  American  market, 
Rockwell  has  clearly  acquired  a  big 
lead. 

Goss  installations  likely  will  attract 
attention  for  several  years  as  newspa¬ 
pers  integrate  the  high-rise  presses 
into  a  new  generation  of  production 
plants  and  add  or  upgrade  electronic 
color  prepress  to  exploit  the  Colorlin- 
er’s  capabilities,  with  the  aim  of 
achieving  near-commercial  quality. 


NSSE  merges 
with  Camex 

Camex  Inc.  will  acquire  Newspa¬ 
per  Systems  Support  and  Engineering 
Associates,  its  headquarters  and 
staff,  and  will  support  NSSE  installa¬ 
tions. 

NSSE  president  R.L.  Lane,  for¬ 
merly  Digital  Equipment  Corp. 
Newspaper  Systems  Group  head,  will 
be  consultant  to  Camex,  which 
acquired  NSSE’s  classified  pagina¬ 
tion  system  in  1988. 
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Rockwell  offers  off-site  users’  training 


By  Jim  Rosenberg 

Rockwell  offers  operational  and 
maintenance  training  at  its  software 
development  facility,  which  prevents 
on-site  production  distractions, 
according  to  instructor  Chris  McAl- 
pin. 

Computers  simulate  all  operations 
and  interact  with  several  students 
simultaneously.  Training  is  almost 
evenly  divided  between  classes  and 
press  controls. 

McAlpin  said  that  although  atten¬ 
dees  have  varying  expertise  on  differ¬ 
ent  equipment  they  “work  well 
together  in  class.”  Indeed,  the  opera¬ 
tions  manual  progresses  from  the  fun¬ 
damentals  of  lithography  to  the  intri¬ 
cacies  of  a  modern  automated  offset 
press.  Maintenance  courses,  how¬ 
ever,  have  prescribed  skill  levels  that 
include  at  least  some  familiarity  with 
digital  circuits. 

Maintenance  stresses  diagnostics, 
and  “the  training  will  be  geared  more 
toward  that  aspect  of  it,”  said  McAl¬ 
pin.  System  repairs  generally  will  be 
made  by  replacing  circuit  boards. 
If  they  choose,  users  can  trouble¬ 
shoot  the  boards  later. 

“We’re  prepared  to  give  them  that 
training,  too,”  said  McAlpin. 

Exercises  include  introducing  sys¬ 
tem  bugs  to  be  identified,  located  and 
fixed.  The  last  exercise  consists  of 
consolidating  all  that  was  learned  in  a 
single  block  diagram. 

Maintenance  training  began  in 
November  for  Times  and 

Times-Journal  Co.  personnel,  with 
classes  of  seven  for  maintenance  and 
10  for  operations.  Maintenance  is  a 
two-week  course  and  operations  is  a 
weeklong  course  taught  by  two 
instructors.  Class  sizes  are  small  by 
design  and  because  customers  obvi¬ 
ously  must  retain  staff  for  ongoing 
production. 

McAlpin  noted  that  desktop  prepa¬ 
ration  of  documents  and  visual  aids 
allow  customized  training  where 
needed.  In  the  case  of  the  Los 
Angeles  Times,  he  said,  the  course 
was  designed  for  operating  Colorliner 
units  within  a  different  pressline. 

The  training  equipment  and  its 
location  allow  off-press  test  runs  of 
new  software.  Feedback  from 
courses  is  also  used  in  software  devel¬ 
opment,  according  to  McAlpin. 

The  center  is  working  on  software 
to  answer  questions  about  computer 
problems  as  a  more  user-friendly 
enhancement  to  the  existing  diagnos¬ 


tic  system.  McAlpin  said  it  would 
offer  a  better  user  interface  for  simpli¬ 
fied  use  and  would  suggest  what  to 
test  or  look  for  and  make  appropriate 
references  to  manuals. 

While  the  Automated  Press  Control 
System  and  the  Colorliner’ s  mechan¬ 
isms  and  devices  it  controls  represent 
more  control  and  a  measure  of  added 
complexity,  technical  sales  and  sup¬ 
port  manager  Hal  Lowry  noted  that 
the  Graphic  Systems  Division  also 
approaches  the  market  from  a  direc¬ 
tion  of  minimized  control  and  com¬ 
plexity.  He  cited  development  of  the 
Flexoliner  and  research  in  keyless 
offset  technology. 

But  control  had  to  be  added  to  and 
complexity  eliminated  from  its  own 
production  for  Rockwell  to  fit  two 
new  offset  and  flexo  presses  into  a 
schedule  that  must  include  existing 
press  models.'  For  this,  new  methods 
instituted  in  a  new  facility  will  utilize 
new,  automated  machine  tools. 

(Colorliners  for  European  custom¬ 
ers  will  come  out  of  Graphic  Systems’ 
Preston,  England,  plant,  where 
“there  are  currently  13  presses  either 
in  the  process  of  manufacture  or  on 
order,”  said  a  Rockwell  spokesman.) 

In  recent  months,  the  payroll 
doubled  and  the  floor  space  more  than 
doubled  at  the  Cedar  Rapids  press 
production  site.  All  Colorliner 
assembly  is  done  in  a  new,  still¬ 
expanding  plant.  Machining  con¬ 
tinues  at  the  original  plant. 

While  traditional  machining 
requires  35  days,  that  will  shrink  to 
three  days  with  the  introduction  of 
French-made  (possibly  unmanned) 
flexible  machining  systems  (FMS) 
with  Allen-Bradley  controls  (which 
give  the  operation  a  head  start, 
according  to  Denny  Masters,  chief  of 
the  older  plant,  because  problems 
that  turn  up  are  generally  in  the  con¬ 
trols). 

Moving  side  frame  manufacture  to 
the  new  plant  makes  room  for  for¬ 
merly  subcontracted  folder  frame 
work. 

The  new  plant  includes  bays  with 
special  foundations  for  the  FMS,  rail- 
based  shuttle  cars  for  moving  product 
to  and  from  machines,  AG  Vs  to  carry 
FMS  bits  and  blades  and  a  flume  in 
which  waste  chips  are  carried  by 
recycled  spent  coolant.  Moreover, 
production  is  in  the  early  stage  of 
computer-linked  design  and  manufac¬ 
turing. 

The  move  to  a  “total  integrated 


system”  was  required,  in  Rockwell’s 
view,  because,  said  plant  manager 
Art  Rhodes,  “Our  product  is  getting 
to  be  a  much  more  technical  prod¬ 
uct.” 

Close  tolerances  are  achieved  in  a 
“cocoon”  where  temperature  is  con¬ 
trolled  to  within  -I-  /-1. 8®  for  raw  mate¬ 
rials,  tools  and  test  equipment.  In  all, 
$35  million  went  into  tool  preset  stag¬ 
ing,  coordinate  measurement  equip¬ 
ment  and  computerization. 

Human  resources  manager  Tom 
Davis  noted  that  the  plant  had  not 
hired  in  a  long  time,  and  the  need  to  do 
so  quickly  while  maintaining  a  “high- 
performance  culture”  seemed  impos¬ 
sible.  Employees  stressed  the  need 
for  skilled  machinists  and  assemblers, 
so  Goss  worked  with  area  junior  col¬ 
leges  to  develop  skills  assessment 
tests  and  curricula. 

At  the  same  time,  it  ran  “employee 
assimilation  activities.”  Davis  said, 
“we  wanted  to  Gossify  them,”  to 
eliminate  any  former  corporate  cul¬ 
ture  and  union  attitude,  and  imprint 
new  management  and  union 
philosophies  —  which  Davis  said 
was  only  accomplished  with  input  and 
help  from  existing  staff. 

Despite  no  arbitration  in  eight 
years,  labor  relations  were  described 
as  “pretty  adversarial,”  but  Goss 
boasts  a  low,  1 .8  safety  incident  rate 
achieved  through  employee  coopera¬ 
tion  and  an  absence  rate  of  4%  — 
without  an  absence  policy. 

Management  also  pointed  to  linear, 
one-way-only  materials  and  produc¬ 
tion  flow  and  tracking,  as  well  as 
problem-prevention,  production  con¬ 
trol,  product  auditing  and  personnel 
input  as  contributions  to  streamlined 
and  improved  manufacturing. 

According  to  Rockwell,  four  to  five 
days  are  required  for  full  assembly  of 
Colorliner  printing  modules.  Ten  to 
15  more  days  are  spent  stacking  them, 
making  all  necessary  mechanical  and 
electrical  connections  and  testing.  A 
folder,  described  as  the  most  complex 
product  and  requiring  entirely 
sequential  construction,  is  assembled 
in  six  weeks. 

ANLOMA  to  meet 

AD/SAT  president  Buddy  Hayden 
will  be  keynote  speaker  at  the  Ameri¬ 
can  Newspaper  Layout  Managers 
Association  annual  conference, 
slated  for  Mar.  29-31  at  the  Hotel 
Westcourt,  Phoenix,  Ariz. 
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A  man  is  accused  by  his  ex-wife  of  abusing  their  later  found  innocent.  Complicating  the  situation  is  the 

4-year-old.  If  reported,  the  charge,  by  its  very  nature,  fact  that  the  couple  is  going  through  a  particularly  bitter 

will  mean  his  reputation  may  be  destroyed,  even  if  he  is  custody  battle.  Do  you  report  his  arrest  and  charges? 


Introducing  FineLine,  the  ethics  newsletter. 

The  dilemma  you  see  above  is  just  one  example  of  the 
difncult  decisions  journalists  face  every  day.  It’s  the 
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Commentary  about  Rushdie  controversy 


arrangements  for  employees,  rather 
than  suppressing  sales  of  Mr.  Rush¬ 
die’s  book;  in  failing  even  to  try  to  do 
so,  they  turned  their  backs  on  what 
has  enabled  them  to  compile  their 
wealth  —  the  free  circulation  of  ideas, 
however  controversial.” 

Chuck  Stone,  Newspaper  Enterprise 
Association:  “(T)he  unrestricted  right 
to  satirize  is  probably  the  First 
Amendment’s  most  precious  posses¬ 
sion.  Moslems  living  in  nations  with¬ 
out  a  history  of  First  Amendment 
freedoms,  however,  see  no  satiric 
merit  in  The  Satanic  Verses.” 

William  Raspberry,  WPWG: 
“(A)ccording  to  Iranian  enemies  of 
the  man  who  issued  the  death 
order  .  .  .  the  real  point  ...  is  the 
desperate  political  situation  of  the 
Ayatollah  Khomeini  ....  ‘The 
simple  fact  is  that  Khomeini  needs  a 
crisis  in  order  to  cling  to  power  a  little 
longer.’” 

Rowland  Evans  and  Robert  Novak, 
North  America  Syndicate:  “If  Kho¬ 
meini  were  motivated  by  defense  of 


By  David  Astor 

The  controversy  surrounding  The 
Satanic  Verses  by  Salman  Rushdie 
has  been  the  subject  of  extensive 
media  coverage  the  past  few  weeks. 
During  that  time,  a  number  of  syndi¬ 
cated  columnists  have  commented  on 
the  Ayatollah  Khomeini’s  huge 
bounty  on  the  life  of  the  British 
author,  the  pulling  of  the  novel  by 
major  American  book  chains,  and  the 
issue  of  death  threat-induced  censor¬ 
ship  (which  can  obviously  affect 
newspapers,  too).  Several  column 
excerpts  follow: 

Richard  Cohen,  Washington  Post 
Writers  Group  (WPWG):  “The  threat 
against  Rushdie’s  life  is  no  joke.  Of 
course,  it  will  turn  what  was  hardly  a 
universally  praised  book  into  a  best 
seller.  But  Rushdie’s  royalties  will  be 
small  compensation  for  the  terror  he 
must  now  feel.” 

Tom  Wicker,  New  York  Times  News 
Service:  “(T)he  three  leading  chains 
of  U.S.  bookstores  deserve  criticism, 
rebuke,  even  what  would  hurt  them 


Cartoons  by  Jeff  MacNelly  of  Tribune 
Medio  Services  (above)  and  Pat  Oli- 
phant  of  Universal  Press  Syndicate. 


most,  boycott  ....  Not  only  could 
they  have  made  adequate  security 


West  Coast  weather  journalist  is  doing  ‘Earthweek’ 


“Earthweek:  A  Diary  of  the 
Planet”  is  being  syndicated  by 
Chronicle  Features  (CF). 

The  illustrated  roundup  —  which 
was  introduced  in  the  San  Francisco 
Chronicle  last  year  —  includes  mate- 
rial  on  avalanches,  blizzards, 
drought,  earthquakes,  ecological 
problems,  floods,  forest  fires,  hurri¬ 
canes,  locust  plagues,  nuclear  tests, 
volcanoes,  winds,  and  more. 

“Earthweek”  was  created  by 
meteorologist  Steve  Newman,  who 


does  the  Chronicle’s  daily  weather 
page  and  provides  meteorological 
data  to  publications  worldwide.  He 
has  also  been  the  daily  morning 
weather  anchor  for  KGO-TV  (S.F.’s 
ABC  affiliate)  since  1985. 

Newman  entered  weather  journal¬ 
ism  in  1971  at  WXLT-TV  in  Sarasota, 
Fla.,  and  later  worked  for  stations  in 
Chicago;  Syracuse,  N.Y.;  Sac¬ 
ramento;  and  Dallas.  After  moving  to 
S.F.  in  1980,  Newman  established  his 
own  weather  consulting  business  — 
Earth  Environment  Service. 

Newman  —  who  has  conducted 
research  on  the  climate  of  northern 
California  for  the  National  Weather 
Service  —  is  active  in  the  United 
Nations  World  Meteorological 
Organization.  Newm^an  is  also  a  mem¬ 
ber  of  the  American  Meteorological 
Society  and  a  fellow  of  the  Royal 
Meteorological  Society. 

The  Macintosh-based  “Earth- 
week”  is  transmitted  to  CF  clients  via 
Knight-Ridder’s  PressLink  network, 
and  is  available  in  camera-ready  and 
“PageMaker  3.0”  versions.  The  lat¬ 
ter  permits  clients  with  Pagemaker 
page  design  software  to  review 
“Earthweek”  on  screen,  make  revi¬ 


sions,  and  assign  type  styles. 

Charter  “Earthweek”  subscribers 
include  the  Arkansas  Gazette, 
Columbus  Dispatch,  Denver  Rocky 
Mountain  News,  Detroit  News, 
Houston  Chronicle,  Milwaukee  Jour¬ 
nal,  Orange  County  Register,  Ottawa 
Citizen,  Portland  Oregonian,  St.  Paul 
Pioneer  Press  &  Dispatch,  Sac¬ 
ramento  Bee,  San  Diego  Tribune, 
Sarasota  (Fla.)  Herald-Tribune, 
Tacoma  (Wash.)  News  Tribune, 
Toronto  Star,  and  Vancouver  Sun. 


A  recent  'Earthweek. 


Steve  Newman 
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I  millions  ....  Westerners  [should] 
protect  Rushdie  [but]  distance 

I  [themselves]  from  the  nasty  thing  he 
has  done.” 

Mona  Charen,  Creators  Syndicate: 
“(W)e  ought  to  understand  that 
■  Moslems  all  over  the  world  are  as 
1  deeply  offended  by  Rushdie’s  book  as 
many  Christians  were  by  the  movie 
The  Last  Temptation  of 
Christ ....  [But]  maintaining  one’s 
sympathy  and  understanding  is  diffi¬ 
cult  in  the  midst  of  a  lynch  mob.” 

Ellen  Goodman,  WPWG:  “The 
leaders  of  Iran  are  not  the  only  ones 
^  who  regard  an  open  mind  as  a  fester- 
,  ,  ^  ^  ,  ,  „  _  ing  sore.  There  are  more  than  a  few 

Winners  of  the  Second  Annual  Joan  Browne  Cartoon  Classic  pro-am  golf  tourno-  Americans  who  would  defend  The 

ment  were,  from  left,  golf  pro  Mike  Heoly,  'Garfield'  creator  Jim  Davis  of  United  Book  by  banning  books.  Ask  about 

Feature  Syndicate,  King  Features  Syndicate  president  Joseph  D'Angelo,  'Blon-  them  at  the  library  or  the  school  board 

die'  writer  Dean  Young  of  King,  and  'Beetle  Boiley'/'Hi  and  Lois'  creator  Mort  meeting.” 

Walker  of  King.  Also  shown  is  philanthropist  Marcia  Rubin,  who  donated  the  Jimmy  Breslin,  Los  Angeles  Times 
silver  Revere  Bowl  trophy.  The  tournament  kicked  off  the  three-doy  Classic  event  Syndicate:  “[The]  hypocritical 

in  Sarasota,  Flo.,  which  raised  over  $100,000  for  the  Critical  Core  Unit  of  [British]  wring  hands  over  the  ayatol- 

Sorosoto  Memorial  Hospital.  It  was  there  that  Joan  Browne,  who  was  married  to  lah’s  threats  at  the  same  time  that  we 

'Hogor  the  Horrible'  creator  Dik  Browne  of  King,  received  treatment  before  dying  have  people  returning  to  New  York 

of  lung  disease  in  1986.  Attendees  at  the  event  —  which  also  featured  o  cartoon  from  the  funeral  of  attorney  Pat  Finu- 

ouction  and  dinner  donee  attended  by  about  400  people  —  included  a  number  cane  in  Belfast  [after  certain  Catholic 

of  cartoonists  and  King  executives.  (Photo  by  Stan  Gerry.)  lawyers  in  Northern  Ireland  were 

repeatedly  criticized  in  the  House  of 

Islam  [rather  than  by  the  need  to  reas-  author  to  death?”  Commons  by  Member  of  Parliament 

sert  his  political  dominance],  would  Pat  Buchanan,  Tribune  Media  Ser-  Douglas  Hogg]  ....  Hogg’s  words 

he  have  sat  idly  for  six  months  after  •  vices:  “Sal  has  written  a  defamatory  were  regarded  by  Protestant  gunmen 

publication  of  The  Satanic  Verses  novel,  a  blasphemous  assault  on  the  as  an  official  message.” 

before  condemning  its  Moslem-born  faith  of  hundreds  of 
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is  filled  with  highlignts-and  pit- 
falls-that  are  very  i-eal.  Very  tunny. 
And  written  by  a  regular  contrib¬ 
utor  to  the  New  York  Times  and 
Gourmet  magazine.  Fred  takes 
travel  into  unexplored  territory. 
While  he  gives  you  a  first<lass 
ticket  to  more  readers. 

Call  toll-free  8004454555  for  a 
free  saniple  of  Travels  with  Fred. 
Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up  read¬ 
ership  and  revenues. 


Gannett  News  Services  president 
Nancy  Woodhull  receiving  the  Part¬ 
ners  Award  from  Notional  Association 
of  Block  Journalists  president 
DeWoyne  Wickham  in  New  Orleans 
earlier  this  winter  (see  E&P,  February 
18).  Woodhull  was  the  first  recipient  of 
the  honor,  which  recognized  efforts  she 
mode  'in  support  of  the  overall  goals 
and  objectives  of  NABJ.'  (Photo  by 
Susan  H.  Leovines.) 


United  is  offering  Schram  feature 


mentator,  and  former  newspaperman 
Martin  Schram  is  writing  a  twice- 
weekly  column  for  United  Feature 
Syndicate  beginning  March  6. 

The  column,  stated  Schram,  “will 
be  liberal  in  its  politics:  it  will  seek  to 
puncture  the  balloons  of  Washing¬ 
ton’s  self-inflating  establishmentar- 
ians;  it  will  be  about  politics  and  pol¬ 
icy;  it  will  tell  people  how  Washington 
works,  when  it  works,  and  who’s  to 
blame  when  it  doesn’t;  and  it  will  be 
based  upon  hard  reporting  —  because 
that  is  always  the  best  way  to  make  a 
convincing  case.” 

Schram  —  who  said  he  will  use 
humor  occasionally  —  has  been 
national  affairs  correspondent  for  the 
Washington  Post,  associate  editor 
and  Sunday  editor  of  the  Chicago 
Sun-Times,  editor  of  the  Sunday 
Rocky  Mountain  News  in  Denver; 
and  metropolitan  news  reporter, 
Washington  correspondent,  and 
Washington  bureau  chief  for  Long 
Island  (N.Y.)  Newsday. 

He  is  also  the  author  of  The  Great 
American  Video  Game:  Presidential 
Politics  in  the  Television  Age  (Wil- 

(Continued  on  page  44) 


Washingtonian  magazine  national 
editor.  Cable  News  Network  com- 
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liam  Morrow,  1987)  and  Running  for 
President  1976:  The  Carter  Campaign 
(Stein  and  Day). 

Criticism  for  Broder 

Pulitzer  Prize-winning  reporter/ 
columnist  David  Broder  of  the 
Washington  Post  and  Washington 
Post  Writers  Group  received  two 
awards  last  month,  but  he  would 
rather  it  had  been  one. 

On  February  23,  the  Washington 
Journalism  Review  presented  him 
with  a  prize  as  best  political  reporter 
for  a  newspaper  or  magazine.  The 
week  before,  however,  Broder  was 
named  the  journalist  “who  most  hon¬ 
ors  the  groveling  spirit  of  Osric,  con¬ 
summate  yes-man  and  courtier  to 
Shakespeare’s  Hamlet,”  according  to 
the  February  22  “Media  Notes”  col¬ 
umn  in  New  York  Newsday. 

This  award  was  bestowed  in 
Washington,  D.C.,  February  16  by 
the  Osric  Dining  Society,  which  was 
formed  in  1985  to  make  fun  of  the 
huge  number  of  journalism  prizes  but 
also  to  make  a  serious  statement. 

Reportedly  voting  at  the  February 
16  dinner  were  about  three-dozen 
journalists  from  Newsday,  the 
Washington  Post,  New  York  Times, 
Wall  Street  Journal,  London 
Observer,  ABC  television,  Washing¬ 
ton  Monthly,  The  Nation,  The  New 
Republic,  Vanity  Fair,  and  else¬ 
where. 

Journalists  in  Osric  are  supposed 
neither  to  confirm  nor  deny  Society 
membership  —  which,  of  course, 
means  they  can  admit  being  a  member 
(if  they  so  desire)  by  not  denying  it. 

Newsday  book  rcviewcrl Harper’s 
Washington  editor/Nation  columnist 
Christopher  Hitchens,  who  neither 
confirmed  nor  denied  that  he  was  a 
co-founder  of  Osric,  gave  several  rea¬ 
sons  for  why  Broder  received  the 
award. 

He  told  E&P  that  Broder  has  criti¬ 
cized  “Washington  insider”  journal¬ 
ists  but  that  many  Osric  members  feel 
columnist  Broder  himself  has  not 
been  critical  enough  of  politicians  and 
their  actions.  The  Society,  continued 
Hitchens,  feels  Broder  has  been  too 
“deferential”  to  those  in  power  over 
the  years. 

And  he  said  Osric  members  “have 
not  forgotten”  the  following  state¬ 
ment  from  a  December  1986  Broder 
column  about  the  Iran/contra  scan¬ 
dal:  “The  grown-ups  recognize  this 
disaster  for  what  it  is,  a  calamity  for 
the  nation,  and  would  do  anything  in 


Universal  has  promoted  Houston 


Victoria  Houston  has  been  named 
associate  vice  president/promotion 
for  Universal  Press  Syndicate  and  its 
Andrews  and  McMeel  publishing 
arm. 

The  Connecticut-based  Houston  is 


Victoria  Houston 

their  power  to  put  it  in  the  past.” 

Speaking  during  an  interview  two 
years  ago  (see  E&P,  January  31, 
1987),  Broder  said  he’s  “on  the  liberal 
side  when  it  comes  to  social  and  racial 
policy”  but  “very  conservative” 
when  it  comes  to  defending  U .  S .  insti¬ 
tutions  like  the  presidency  and  two- 
party  system.  He  also  stated  that  he 
tries  in  his  column  to  “put  current 
events  in  perspective”  in  an  “analyti¬ 
cal”  and  “explanatory”  way  while 
“only  rarely”  taking  advocacy  posi¬ 
tions. 

Broder,  who  wasn’t  at  the  Osric 
dinner,  said  he  hadn’t  heard  about  the 
prize  until  contacted  by  E&P  Febru¬ 
ary  27.  “I  am  honored  by  the  award,” 
he  responded  with  a  laugh,  “and  I’d 
be  happy  to  discuss  what  I’ve  done  to 
merit  it  or  not  merit  it  with  Osricians 
who  come  forward  to  identify  them¬ 
selves.” 

Much  of  D.D.  Guttenplan’s  Febru¬ 
ary  22  Newsday  column  tweaked 
Osric  members  who  wouldn’t  admit 
publicly  that  they  are  in  the  Society. 
Several  Osricians  were  willing  to  be 
named  in  Guttenplan’s  piece,  but 
none  of  them  were  full-time  staffers 
for  a  daily  American  paper. 

— David  Astor 


News  of  columnists 

Columnist/author  Ralph  de  Tole- 
dano  has  been  named  distinguished 
journalism  fellow  at  the  Heritage 
Foundation,  the  Washington,  D.C.- 
based  conservative  think  tank. 

The  Copley  News  Service  writer  will 
use  his  yearlong  term  to  update  his 
1960  autobiography.  Lament  for  a 
Generation. 

Another  recently  honored  syndi¬ 
cated  columnist  was  “Stamping 


the  editor  of  A&M’s  Dear  Abby  on 
Planning  Your  Wedding  by  Universal 
advice  columnist  Abigail  Van  Buren, 
and  the  author  of  Loving  a  Younger 
Man  (Contemporary)  and  Alone  After 
School  (Prentice-Hall). 

Succeeding  Houston  as  promotion 
director  is  Diane  Galante,  who  works 
out  of  the  Kansas  City  headquarters 
of  Universal  and  A&M.  The  Kansas 
State  University  graduate  joined  the 
conipanies  six  years  ago. 

Succeeding  Galante  as  assistant 
promotion  director  is  Kathryn 
Massman,  a  University  of  Notre 
Dame  graduate  who  came  to  Univer¬ 
sal  and  A&M  in  1985. 

Grounds”  writer  Joseph  Zollman, 
who  was  awarded  a  silver  medal  at  an 
international  exposition  of  philatelic 
printing  and  literature  held  in  Argen¬ 
tina. 

Zollman  —  based  at  25  E.  Penn  St. , 
Long  Beach,  N.Y.  11561  —  reported 
that  a  “special  metal  die  hub  cancella¬ 
tion”  was  authorized  for  use  at  the 
Gallipolis,  Ohio,  post  office  in  Febru¬ 
ary  to  commemorate  syndicated  col¬ 
umnist  0.0.  McIntyre  (1884-1938). 

It  relates  to  'Grapes’ 

A  magazine  article  marking  the 
50th  anniversary  of  John  Steinbeck’s 
The  Grapes  of  Wrath  is  being  offered 
by  Universal  Press  Syndicate. 

Writer  Jerry  Stanley  interviewed 
former  students  at  —  and  the  man 
who  started  —  the  Arvin  Federal 
Emergency  School  for  “Okie”  chil¬ 
dren.  Steinbeck’s  famous  novel  fea¬ 
tured  an  “Okie”  farm  family  who 
moved  to  California  during  the 
Depression. 

Four  black-and-white  photos 
accompany  the  2,000-word  piece, 
which  is  available  by  wire  only. 


A  series  from  SHNS 

A  four-part  series  from  The  Silent 
War  (Random  House)  is  being  offered 
free  to  Scripps  Howard  News  Service 
clients. 

The  book  —  which  discusses  the 
“global  business  battles  shaping 
America’s  future”  —  is  by  business 
strategy  consultant  Ira  Magaziner  and 
SHNS/Prov/We«ce  Journal-Bulletin 
columnist  Mark  Patinkin,  who  was  a 
1986  finalist  for  the  Pulitzer  Prize  in 
international  reporting. 
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Dutch/ American  firm  seeks  control  of  Infotech 

Wants  to  taka  over  the  company  that  manages  United  Press  International 


By  George  Garneau 

A  Dutch  and  American  company 
has  launched  a  takeover  bid  for  the 
firm  that  controls  United  Press  Inter¬ 
national  and  Financial  News  Net¬ 
work. 

Avacus  Partners  LP,  a  New  York- 
based  limited  partnership  with  the 
Dutch  company  Reiss  &  Co.  as  the 
majority  limited  partner,  has  acquired 
an  8%  share  in  Infotechnology  Inc., 
which  February  1988  acquired  lO-year 
irrevocable  proxy  rights  to  UPI  from 
Mexican  publisher  Mario  Vazquez 
Raha. 

In  a  filing  with  the  Securities  and 
Exchange  Commission,  Avacus  said 
it  was  considering  ways  to  seek  con¬ 
trol  of  Infotech,  a  New  York-based 
investment  capital  company. 

Avacus  said  if  it  gained  control  it 
would  consider  such  changes  as  “pur¬ 
suing  appropriate  opportunities  for 
the  sale  and  other  disposition  of  the 
company’s  assets.” 

Avacus  was  formed  last  March  to 
acquire  Infotech,  it  said.  Its  general 
partner  is  A. C.  A.  Inc.  of  Washington. 

News  that  Avacus  had  spent  $3.5 
million  for  587,500  shares  sent  Info¬ 
tech  stock  prices  soaring  over  870 
to  $9.37. 

Avacus  bought  nearly  half  its 
shares  during  the  last  half  of  February 


Detroit  JO  A 

(Continued  from  page  15) 


test  of  the  Newspaper  Preservation 
Act  as  you’re  ever  going  to  get.” 

Wendover  added  that  the  appeal  to 
the  Supreme  Court  will  also  raise  a 
number  of  issues  specific  to  the 
Detroit  situation  revolving  around 
Free  Press  finances  and  also  the  “hir¬ 
ing  of  PR  experts  [by  Gannett  and 
Knight-Ridder]  to  mount  a  public 
relations  campaign  with  the  attorney 
general.” 

Cable-specific  tv 
books  in  St.  Pete 

The  St.  Petersburg  (Fla.)  Times  has 
begun  providing  its  readers  with  a 
Sunday  television  magazine  tailored 
to  specific  cable  franchises,  rather 
than  using  one  general  book  to  serve 
its  whole  circulation  area. 


at  prices  between  $6.90  and  $7.25  a 
share. 

Infotech  chairman  Dr.  Earl  Brian 
could  not  be  reached  as  E&P  went  to 
press,  but  he  has  been  quoted  as  say¬ 
ing  he  “looked  forward  to  meeting 
with  any  shareholder  who  has  sugges¬ 
tions  about  ways  to  increase  share¬ 
holders’  values.” 

The  development  follows  reports 


Quebecor  Inc.  reported  its  income 
for  the  three  months  ended  Dec.  31, 
1988,  rose  to  $9.87  million  (Canadian) 
from  $8.97  million  for  the  corre¬ 
sponding  period  in  1987. 

Net  income  per  share  was  420  a 
share,  compared  with  480  a  share  in 
1987.  Quebecor  issued  five  million 
additional  shares  last  October  in  pay¬ 
ment  for  23  printing  plants  acquired 
from  BCE  Inc. 

Revenue  increased  to  $459.9  mil- 


that  FNN,  a  cable  television  network 
broadcasting  business  news  to  over 
30  million  homes,  was  to  be  sold. 

It  followed  by  a  day  Infotech’s 
announcement  that  in  a  stock  swap  it 
had  acquired  full  control  of  WNW 
Group  Inc.,  the  entity  formed  to  take 
control  of  UPI.  The  acquisition  used 
two  million  shares  of  Infotech 
restricted  common  shares  to  gain  full 
control  of  UPI. 


lion  from  $316.7  million. 

Taking  into  account  an  extraordin¬ 
ary  loss  of  $1.4  million  incurred  when 
common  shares  were  issued  by 
Donohue  Inc.  for  the  acquisition  of 
Le  Groupe  Saucier  Ltee,  the  net 
income  for  the  period  amounts  to  $8.5 
million,  or  360  a  share. 

Beginning  with  1989,  Quebecor  will 
be  reporting  according  to  the  calendar 
year. 


DRABBLE®  celebrates 
10  years  of  cartoon  comedy  I 


DRABBLt  Characters:  ©1979  United  feature  Syndicate.  Inc. 

Since  March  5, 1979  Norman  Drabble  has  been 
America's  favorite  coilege  goof-off.  If  you  haven't 
met  Drabbie,  ask  Brad  Bushell  to  introduce  you. 
Cali  1-800'221'4816  (in  New  York,  212-692-3700). 
United  Media  Canada,  1-800-668-4649. 

™  UNITED  FEATURE 
ill  SYNDICATE 

200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 

AN  AFFIUATE  OP  UNITED  MEDIA  A  SCIUPPS  HOWARD  COMPANY 


Net  income  up  for  Quebecor 
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Cameras  in  courts 
may  be  permanent 
in  New  York  state 

New  York’s  chief  administrative 
judge  likely  will  recommend  that  the 
state’s  experiment  of  letting  televi¬ 
sion  cameras  into  trial  courts  be  made 
permanent,  his  top  aide  says. 

Judge  Albert  M.  Rosenblatt  is 
slated  to  make  his  recommendation 
on  the  trial  broadcasts  to  the  state 
Legislature  by  March  3 1  after  a  recent 
series  of  public  hearings. 

“I  expect  he’ll  make  a  favorable 
recommendation,”  Judge  Robert  J. 
Sise  said  after  a  hearing  in  Albany  on 
Feb.  7. 

“Philosophically,  he  has  looked 
kindly  on  the  project.  Nothing  has 
happened  to  change  his  view,”  said 
the  state’s  deputy  chief  administra¬ 
tive  judge. 

News  organizations  have  praised 
the  18-month  experiment  and  urged 
its  continuance,  while  defense  attor¬ 
neys  have  uniformly  opposed  it  as  an 
intrusion. 

Recent  hearings  were  held  in  New 
York  City,  Syracuse,  Rochester  and 
Buffalo,  where  they  ended  on  Feb.  9. 

“Defense  attorneys  have  said  they¬ 
’re  concerned  that  the  press  is  intimi- 
dating  witnesses  but  several 
judges  .  .  .  who  have  been  initially 
opposed  to  the  project  have  changed 
their  views,”  Sise  said. 

The  cameras  in  the  courtroom  test 
began  Dec.  1,  1987  and  is  due  to 
expire  May  31,  unless  extended  or 
made  permanent  by  the  Legislature. 
The  law  allows  not  only  television 
cameras,  but  also  still  cameras  and 
recording  equipment  into  the  trial 
courts.  That  equipment  is  already 
permitted  in  New  York’s  appeal 
courts. 

Forty-four  states  including  New 
York  permit  some  television  cover¬ 
age  in  their  courtrooms. 

“Cameras  and  microphones  are  a 
common  tool  of  journalism,”  said 
Lew  Wheaton,  Associated  Press 
bureau  chief  for  upstate  New  York. 

Speaking  on  behalf  of  associations 
representing  broadcast  news  direc¬ 
tors  and  newspaper  managing  editors, 
he  said: 

“They  are  an  excellent  means  of 
bringing  home  to  the  public  the  drama 
of  a  trijd.  They  are  an  extension  of  the 
public’s  eyes  and  ears.” 

Both  state  Supreme  Court  Justice 
Joseph  Harris  of  Albany  and  Rensse¬ 
laer  County  Judge  M.  Andrew 
Dwyer,  two  early  opponents  of 


allowing  television  cameras  into  court¬ 
rooms,  said  they  had  changed  their 
minds. 

“No  evidence  has  appeared  of  an 
irreconcilable  conflict  between  First 
and  Fifth  Amendment  rights  resulting 
from  audiovisual  coverage  of  crimi¬ 
nal  trials,”  Harris  said  of  concerns 
over  free  speech  rights  colliding  with 
those  guaranteeing  a  fair  trial. 

Harris  said  coverage  should  con¬ 
tinue  on  a  permanent  basis  “with 
proper  regulations  and  controls”  to 
resolve  the  problem  of  filming  jurors 
outside  the  courtroom  during  a  trial. 

Under  the  trial  program,  photo¬ 
graphs  clearly  identifying  jurors  were 
not  allowed. 

Dwyer  testified  he  had  found  the 
media  presence  in  his  courtroom 
unobtrusive,  professional  and  courte¬ 
ous,  but  he  cautioned  the  public  to 
guard  against  “trial  by  television  edi¬ 
tor.” 

—  AP 

Info  denied  press 
obtained  by  author 

Investigative  information  on  a  1987 
shooting  rampage  in  Palm  Bay,  Fla., 
that  has  been  withheld  from  the  press 
was  obtained  by  an  author  writing  a 
book  about  the  case. 

State  Attorney  Norman  Wolfinger 
and  other  court  officials  have  pre- 
vented  publication  of  the 
information  —  including  witness 
interviews  and  a  videotape  of  a 
woman  allegedly  held  hostage  by 
William  Cruse  —  on  the  claim  it 
could  prejudice  Cruse’s  right  to  a  fair 
trial. 

But  Wolfinger’ s  office  and  other 
investigative  agencies  have  released 
much  of  the  same  information  to  some 
witnesses,  who  have  passed  it  along 
to  writer  B.J.  Harrison. 

Former  Palm  Bay  Police  Chief 
Chuck  Simmons  told  the  Orlando 
Sentinel  on  Feb.  9  that  he  showed 
Harrison  a  copy  of  a  videotape  with 
store  clerk  Robin  Brown  retracing  the 
movements  at  the  shooting  scene  on 
the  day  six  people  were  killed  and  a 
dozen  wounded. 

Simmons  said  he  signed  a  contract 
giving  Harrison  exclusive  rights  to  his 
version  of  the  case. 

Brown  said  in  court  records  that 
she  gave  copies  of  her  official  state¬ 
ments  taken  by  police  to  “a  lady  who 
is  writing  a  book.” 

Cruse,  62,  is  to  go  on  trial  March  6 
in  Bartow  on  six  counts  of  murder,  28 
counts  of  attempted  murder  and  two 


counts  of  kidnapping  resulting  from 
the  shootout  at  two  shopping  malls 
April  23,  1987. 

Brown’s  deposition  recounting  the 
shootings  also  says  she  has  met  with 
Simmons  and  Larry  Glynn,  another 
witness.  Trial  witnesses  are  usually 
cautioned  against  discussing  their  tes¬ 
timony  among  themselves. 

The  Sentinel  and  Florida  Today 
sued  to  obtain  the  witness  interviews 
and  a  videotape,  but  the  state  attor¬ 
ney’s  office  argued  it  would  prejudice 
Cruse’s  defense  and  harm  the  state’s 
investigation. 

A  trial  judge  ruled  in  the  newspa¬ 
pers’  favor,  but  the  state  appealed. 
The  appeals  court  recently  sent  the 
case  back  to  the  lower  court,  and 
Circuit  Judge  Dean  Moxley  is  to 
reconsider  the  newspapers’  request. 

—  AP 


Atlanta  Weekly  to 
cease  publication 

Atlanta  Weekly,  the  Sunday  maga¬ 
zine  of  the  Atlanta  Journal  and  Con¬ 
stitution,  was  slated  to  cease  publica¬ 
tion  Feb.  26. 

The  magazine,  first  published  in 
1912,  has  been  an  insert  to  the  nation¬ 
ally  syndicated  Parade  magazine 
since  1986.  Parade  will  continue  to  be 
distributed  in  the  newspapers’  com¬ 
bined  Sunday  editions,  publisher  Jay 
Smith  said. 

“Advertising  support  for  Atlanta 
Weekly  has  dwindled  over  the  years 
to  the  point  that  it  is  no  longer  finan¬ 
cially  viable,”  Smith  said.  “With  a 
few  exceptions,  this  trend  of  declining 
advertiser  support  is  affecting  Sunday 
magazines  in  newspapers  across  the 
country.” 

He  said  the  people  and  resources 
used  to  produce  Atlanta  Weekly 
would  be  used  in  other  parts  of  the 
newspaper. 

—  AP 

Two  gifts  from  the 
St.  Pete  newspaper 

The  St.  Petersburg  (Fla.)  Times 
recently  made  a  gift  of  $6,000  to  help 
support  Bethune-Cookman  College  in 
Daytona  Beach,  one  of  three  Florida 
United  Negro  College  Fund-member 
colleges. 

In  addition,  the  paper  made  a  gift  of 
$5,000  in  support  of  the  American 
Press  Institute  of  Reston,  Va. 
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Autopsy  reports 
can  be  withheld, 

Mass,  court  says 

Autopsy  reports  by  state  and  county  medical  examiners 
can  be  withheld  from  the  public  and  the  media  because  of 
their  medical  record  status,  the  Massachusetts  state 
Supreme  Judicial  Court  has  ruled. 

The  high  court’s  opinion  overturned  that  made  by  a 
lower  court  two  years  ago  in  litigation  brought  by  the 
Boston  Globe  against  Brian  D.  Blackbourne,  chief  state 
medical  examiner,  after  Blackbourne  refused  a  request  for 
autopsy  reports  on  three  patients  who  had  died  at  Bridge- 
water  State  Hospital. 

Attorney  E.  Susan  Garsh,  representing  the  Globe, 
argued  that  the  dead  no  longer  have  an  expectation  of 
privacy.  She  noted  that  the  high  court  ruling  raises  ques¬ 
tions  about  the  public’s  ability  to  monitor  public  officials 
and  public  institutions. 

The  lower  court  judge  had  ordered  the  medical  exam¬ 
iner  to  release  the  patients’  autopsy  records  to  the  Globe 
and  later  broadened  his  ruling  to  include  all  autopsy 
reports  written  by  medical  examiners  on  a  state  and 
county  level. 

In  an  opinion  written  by  Justice  Joseph  R.  Nolan,  the 
state  Supreme  Judicial  Court,  however,  said,  “Autopsies 
performed  by  physicians  are  diagnostic  in  nature  and  yield 
detailed,  intimate  information  about  the  subject’s  body 
and  medical  condition.  Therefore,  they  are  medical  rec¬ 
ords.’’ 

Miss,  dailies  likely  to  merge 

The  Jackson  (Miss.)  Daily  News  and  the  Clarion-Led¬ 
ger,  owned  by  Gannett  Co.,  will  probably  be  merged  into  a 
single  morning  newspaper  sometime  this  year,  said 
publisher  Robert  E.  Robbins. 

Robbins  met  with  employees  of  both  newspapers  on 
Feb.  14  and  said  a  study  is  under  way  to  determine  the  best 
way  to  merge  the  morning  Clarion-Ledger  and  evening 
Daily  News. 

The  newspapers  already  publish  a  combined  edition  on 
Saturdays,  Sundays  and  holidays. 

Although  business  and  operations  staffs  have  been 
merged  since  1954,  the  two  newspapers  have  separate 
news  staffs  for  their  weekday  editions. 

“We  are  taking  this  step  because  we  believe  that  we  can 
better  serve  our  readers  and  advertisers  with  one  com¬ 
bined  paper  instead  of  two  smaller  ones,’’  Robbins  told 
employees. 


Pa.  weekly  ends  operations 

The  165 -year-old  Centre  (Pa.)  Democrat  suspended 
publication  on  Feb.  17. 

The  Democrat  has  been  owned  by  the  William  J.  Kline 
Co.  since  1985.  It  employed  five  people. 

“We  want  to  make  a  bigger  commitment  to  upstate  New 
York,  where  the  other  five  weeklies  and  one  daily  in  the 
Kline  company  are  located,’’  said  publisher  Frank  Gappa, 
former  publisher  of  the  Centre  Daily  Times. 

“The  financial  return  hasn’t  been  there  for  three 
years,”  said  Gappa.  “We  brought  it  back  from  a  folded 
newspaper  in  1985.  We  published  with  an  idea  of  its 
historical  significance  in  the  area,  but  we  have  not  seen 
success.” 

—  AP 


ABC  Color  plans  comeback 

ABC  Color,  the  Paraguayan  newspaper  which  has  been 
shut  down  for  five  years  by  recently  deposed  dictator  Gen. 
Alfredo  Stroessner,  is  planning  to  resume  publishing. 

“We’re  going  to  come  out  with  the  same  kinds  of  stories 
that  prompted  them  to  shut  us  down  before  —  corruption, 
narcotics  trafficking,  and  the  violation  of  human  rights,” 
said  publisher  Aldo  Zuccolillo.  “We  want  to  become 
permanent  reminders  to  Gen.  Rodriguez  of  the  promises 
he  made  when  he  assumed  power.” 

Rodriguez  toppled  Stroessner  on  Feb.  3  and  almost 
immediately  gave  ABC  Color  permission  to  resume  pub¬ 
lishing  as  part  of  his  promise  to  respect  press  freedom  and 
human  rights. 

Zuccolillo  plans  to  be  back  on  the  streets  in  about  a 
month. 

—  AP 

Cuban  CP  seeks  U.S.  reporter 

Cuba’s  Communist  Party  newspaper  Granma  wants  to 
expand  its  U.S.  coverage  and  hire  a  reporter  to  work  in 
fervently  anti-Castro  Miami. 

The  675,()()0-circulation  newspaper  is  published  in 
Havana. 

Granma  has  thought  of  having  a  Miami  correspondent 
for  several  years,  said  Gabriel  Molina,  editor  of  the  news¬ 
paper’s  weekly  international  edition. 

“It  seems  to  us  that  maybe  now  the  possibility  is  bet¬ 
ter,”  he  said.  “We  have  heard  there  is  a  feeling  in  the 
United  States  —  and  in  Florida  —  there  will  be  a  normal¬ 
ization  of  relations.” 

However,  there  could  be  a  problem  with  the  U.S.  trade 
embargo  against  Cuba,  which  prohibits  Cuban  journalists 
from  working  in  the  U.S.  The  only  exception  is  Prensa 
Latino,  the  Cuban  international  news  service,  which  has  a 
New  York  bureau  accredited  to  cover  the  United  Nations. 

David  Rogus,  State  Department  deputy  coordinator  for 
Cuban  affairs,  said  employees  in  the  United  States  who 
work  for  Cuban  businesses  have  to  be  licensed. 

—  AP 

Ad  Bureau 

(Continued  from  page  19) 

with  respect  to  international  news  and  political  and  elec¬ 
tion  coverage. 

“Among  those  who  try  to  keep  up,  reliance  is  greatest 
on  newspapers  for  their  coverage  of  local  events  (61%). 
Newspapers  lead  tv  for  their  fashion/lifestyle  coverage  as 
well,”  the  study  continued. 

The  newspaper  also  led  television  —  in  another  series 
of  questions  —  “as  far  more  important  ...  in  helping 
people  in  their  role  as  consumers  or  shoppers  (65%  vs. 
15%)  .  .  .  but  it  is  slightly  behind  tv  (33%  vs.  36%)  in 
helping  people  play  the  role  of  citizen  or  voter.  In  the  latter 
case,  one-quarter  (26%)  acknowledged  their  reliance  on 
both  as  sources  of  political  information.” 

The  problem  of  time  pressure  —  “no  time  to  read”  — 
does  affect  newspaper  readership,  but  the  study  also 
found  that  “other  factors  (e.g.,  the  use  of  competing  news 
media,  especially  tv,  and  less  interest  in  news)  separately 
and  in  conjunction  with  a  perceived  time  bind  clearly  play 
explanatory  roles.  Many  of  the  groups  cited  ...  as  claim¬ 
ing  to  feel  more  pressured  for  time  —  the  better-educated, 
the  more  affluent  —  are  among  the  newspaper’s  most 
loyal  and  intense  readers.  In  general,  the  busiest  people 
are  also  among  the  best  newspaper  readers.” 
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Shop  talk 

{Continued  from  page  60) 


recruitment  programs  deal  with  indi¬ 
viduals  exclusively.  They  create  few 
structures  that  will  continue  to  gen¬ 
erate  minority  journalists. 

It  is  true  that  many  work  with 
school  newspapers  through  mentor 
programs,  in-school  training,  and 
speaking  visits  by  journalists.  These 
are  important,  but  not  enough.  A  few 
organizations,  however,  are  going 
much  further  by  focusing  intensively 
on  bolstering  journalism  in  the 
schools. 

Poynter,  an  arm  of  the  St.  Peters¬ 
burg  Times,  is  a  good  example.  It  has 
reached  out  to  surrounding  Pinellas 
County,  Fla.,  working  closely  with 
school  newspapers,  bringing  staffs 
into  its  facility  to  produce  newspa¬ 
pers,  and  training  journalism  and 
writing  teachers  and  young  writers 
from  the  elementary  through  high 
school  levels.  High  schools  it  works 
with  win  prize  after  prize  for  their 
newspapers  —  a  testament  to  the 
journalists  these  schools  are  now 
generating. 

In  a  narrower  sense,  attention  to 
high  schools  brings  immediate 
returns.  Yearly,  Poynter  receives 
more  than  100  competitive  applica¬ 
tions  for  24  places,  mainly  for  minor¬ 
ity  students,  in  its  summer  journalism 
workshop,  a  summer  writers’  camp 
for  ninth-  to  twelfth-graders. 

The  Detroit  Free  Press  has  a  simi¬ 
larly  innovative  program.  It  invites 
newspaper  staffs  from  19  city  high 
schools  to  publish  monthly  school 
newspapers  within  special  editions  of 
the  Free  Press.  More  than  500,000 
copies  of  these  editions  are  distrib¬ 
uted  to  the  high  schools  yearly,  giving 
students  training  in  journalism  a  rea¬ 
son  to  read  the  newspaper  and  instill¬ 
ing  in  many  an  interest  in  journalism 
as  a  career. 

Some  universities  working  with 
city  school  systems  have  taken  simi¬ 
lar  approaches.  Hundreds  of  selected 
high  school  newspapers  staff  mem¬ 
bers,  a  large  portion  of  them  from 
minorities,  attend  a  yearly  journalism 
workshop  on  a  single  day  at  New 
York  University. 

A  dozen  one-day  workshops  held 
throughout  the  school  year  at 
Roosevelt  University  in  Chicago 
bring  in  more  than  500  mostly  minor¬ 
ity  students  for  training  and  career 
guidance.  These  university  programs 
attract  a  volume  of  potential  recruits 
who  have  missed  many  programs. 

Efforts  which  work  to  strengthen 
the  schools  as  a  means  to  recruitment 


seem  to  share  an  open  attitude  toward 
race  and  ethnicity.  Most  other 
recruitment  and  training  efforts  target 
minorities  exclusively.  The  high 
school  programs  described  give 
minorities  high  priority  but  admit  all 
students,  all  good  writers,  not  just 
minorities. 

This  attitude  is  no  coincidence.  It  is 
what  enables  them  to  open  up  direct 
minority  recruitment  through  the 
basic  school  unit:  the  newspaper  or 
journalism  class.  Non-minorities  are 
also  swept  in,  but  what  is  wrong  with 
that? 

What  is  more,  when  the  school  is 
the  basic  unit,  the  news  media  have 
the  best  possible  ally  —  the  school 
journalism  instructor  and  newspaper 
adviser.  When  these  advisers  are 
well-trained,  aware  of  the  need  to 
recruit  minorities  and  given  support, 
they  can  get  youth  excited  about  jour¬ 
nalism  through  the  experience  of 
newspapering.  The  advisers  can 
scout  for  talent,  not  just  on  the  news¬ 
paper  and  in  journalism  class  but 
throughout  the  school. 

Minority-only  programs  must  settle 
mostly  for  students  who  self-select 
themselves  by  filling  out  application 
forms.  Often  they  already  know  what 
they  want  and  might  have  succeeded 
without  help. 

In  contrast,  boosting  scholastic 
journalism  provides  the  volume  of 
recruits  needed  to  boost  numbers  at 
the  higher  levels  where  scholarships, 
internships  and  intensive  training  pro¬ 
grams  are  still  necessary  to  launch 
youngsters  upon  journalism  careers. 
It  helps  build  the  long-term  solutions 
that  will  continually  work  toward  the 
goal  of  fully  integrated  news  media. 

The  open  attitude  has  other  imme¬ 
diate  benefits.  It  eases  person-to-per¬ 
son  recruiting,  which  is  the  most 
effective  kind.  Recruiters  for  open 
programs  can  solicit  without  restric¬ 
tions. 

Who  would  dare  stand  before  a 
mixed  group  to  say  that  people  of 
color  only  need  apply?  The  “minor¬ 
ity-only”  label  actually  turns  off 
many  minority  students,  who  often 
prefer  a  mixed  environment. 

The  integrated  approach  has  social 
implications.  In  a  workshop  exclu¬ 
sively  for  minorities,  do  youngsters 
learn  how  to  function  in  an  integrated 
newsroom?  Youngsters  in  mixed  pro¬ 
grams  have  tended  to  self-segregate 
themselves  at  the  beginning  of  a  sum¬ 
mer  workshop  but,  by  the  end,  color 
distinctions  disappear. 

Some  may  charge  that  it  is  too 
much  to  expect  schools  to  recruit. 
These  views  echo  “no-hope-for-the- 
schools”  thinking.  Schools  could  do 
better,  especially  in  English  and  writ¬ 
ing,  but  that  is  a  problem  the  news 


media  cannot  solve  directly.  They  can 
do  a  great  deal  indirectly  by  making 
school  journalism  a  focus  for  excel¬ 
lence,  where  students  of  all  colors 
flourish,  where  the  newspaper  is  a 
magnet  for  talent. 

If  they  do,  the  news  media  would 
find  a  bounty  of  good,  intelligent 
youths  fired  up  about  journalism  in 
every  high  school,  even  the  so-called 
inner-city  disasters. 

School  journalism  can  be  a  bounti¬ 
ful  source  of  future  journalists  that 
has  so  far  eluded  the  news  media. 

Firebomb 

(Continued  from  page  13) 

The  blaze  at  the  Riverdale  Press 
heavily  damaged  the  building, 
authorities  said.  No  one  was  inside  at 
the  time. 

“My  guess  is  that  it  had  something 
to  do  with  something  that  was  printed 
in  the  paper,”  co-publisher  Richard 
Stein  said,  “but  I  don’t  know  what.” 

Witnesses  said  a  station  wagon 
drove  by  the  offices  about  4:40  a.m. 
and  someone  in  the  car  tossed  an 
incendiary  device  through  a  window, 
police  reported. 

The  firebombing  may  have  been  in 
retaliation  for  an  editorial  the  weekly 
paper  ran  the  week  before  supporting 
the  right  to  read  Salman  Rushdie’s 
novel,  said  firefighter  Tom  McTigue. 

The  novel  has  sparked  violent  pro¬ 
tests  among  Moslems  who  consider  it 
blasphemous. 

As  E&P  went  to  press,  McTigue 
and  Stein  stressed  that  no  motive  had 
been  established  and  that  there  was 
no  definite  link  to  The  Satanic  Verses. 

“I  honestly  feel  it  is  nothing  but 
speculation,”  Stein  said.  “We  have 
not  received  any  telephone  or  written 
threats.  No  one  has  taken  credit  for 
this.” 

Stein  said  the  39-year-old  commu¬ 
nity  newspaper,  which  has  a  paid  cir¬ 
culation  of  14,000,  would  print  its 
Wednesday  edition  despite  the  dam¬ 
age. 

He  said  the  paper,  which  was  a 
Pulitzer  Prize  finalist  last  year  for  the 
second  time,  is  known  for  its  activism 
and  outspoken  editorial  page,  but  he 
said  he  could  not  recall  anything 
recently  that  could  be  considered  of 
“incendiary  import.” 

“We’ve  had  a  rock  or  two  thrown 
through  the  window  over  the  years,” 
he  said,  “but  nothing  remotely  like 
this.” 

In  an  editorial  the  week  before  the 
firebombing,  the  newspaper  criti¬ 
cized  bookstores  that  removed  The 
Satanic  Verses  from  display,  he  said. 

—  AP 
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March  29-31, 1989 
Hexshey,  PA 


This  coining  March,  thousands  of  Newspaper  Equip¬ 
ment  buyers  will  head  East  to  the  AMERICA  EAST 
OPERATIONS  conference  in  Hershey,  PA  scheduled 
for  March  29-31.  It  is  the  largest  regional  trade  show  of  newspaper  equipment  held  in 


the  U.S. 


Key  buyers  of  equipment  for  11  regional  states  and  beyond  will  be  at  this  show  in  full- 
force  —  and  so  will  E&P!  We  will  have  distribution  of  our  March  25  issue  at  the  con¬ 
ference.  It  is  to  the  "tech”  pages  of  E&P  that  these  buyers  turn  to  read  about  new. 
beneficial  developments.  E&P  is  a  familiar  sight  to  these  newspaper  industry  people 
and  the  best  possible  vehicle  for  you  to  place  your  ad.  Show  the  buyers  the  products 
you  have  to  offer,  invite  them  to  your  booth  or  simply  welcome  them  to  the  show! 


Your  ad  can  also  serve  as  a  building  block  toward  further  buying  decisions  at  the 
ANPA/TEC  show  in  June  of  1989. 

E&P’s  March  25  issue  is  the  medium  for  you  to  use  to  reach  equipment  buyers  both 
at  the  show  and  not  at  the  show  —  our  subscribers!  You  may  not  be  able  to  see 
everyone  at  the  conference  but  with  your  ad  in  E&P,  everyone  will  be  sure  to  see  you! 

DEADUNES  FOR  THE  MARCH  25  ISSUE 
Space:  March  15  Material:  March  17 

Make  your  reservations  today  by  calling  your  local  ad  representative 
or  call  Don  Parvin  at  (212)  675-4380. 


New  York  Chicago 

1 1  West  19th  Street  303  East  Ohio  Street 
New  York,  NY  1001 1  Chicago,  IL  6061 1 
(212)  675-4380  (31 2)  645-01 23 

Fax:  (212)  929-1259 


Los  Angeles  San  Francisco  Toronto 

Ste.  801,  3250  Wilshire  Blvd.  Ste.  1420, 450  Sansome  Street  148  King  Road  E. 

Los  Angeles,  CA  90010  San  Francisco,  CA  941 1 1  King  City,  Ontario  LOG  1K0 
(21 3)  382-6346  (41 5)  421  -7950  (41 6)  833-6200 

Fax:(213)382-1108  Fax:(415)398-4156  Fax:(416)833-2116 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 

ANIMALS 

PETS,  WILDLIFE  -  Award-Winning 
weekly  column  EARTHLINGS.  Carla 
Bennett,  8401  Greenwood  Ave.,  #3, 
Takoma  Park,  MD  20912,  (301) 
770-7444,  (301)  589-6836. 

AUTOMOTIVE 

THE  AUTO  PAGE 

Big  (RICHMOND  NEWS  LEADER),  and 
small  (BETHLEHEM  GLOBE-TIMES), 
daily  and  weekly  (EAST  PENN  PRESS), 
all  run  the  award-winning  automotive 
review  column,  THE  AUTO  PAGE. 
1,000  words,  consumer-oriented. 
Twenty  years  experience.  Sampl'.s. 
John  Heilig,  980  Macungie  Avenue, 
Emmaus,  PA  18049.  (215)  965-4257. 

COMPUTERS 

COMPUTER  TRENDS-700  words, 
weekly.  Reviews,  tips,  trends.  Excellent 
advertiser  draw.  Features  also  available. 
THE  BROKERAGE,  (619)  739-9305. 

HUMOR 

WACKY,  witty,  contemporary  look  at  life 
-  IN  A  NUTSHELL  is  a  laugh  a  week. 
700  words.  Camera  ready.  Five-year 
track  record.  Free  samples,  rates. 
Barbara  Naness,  119  Washington  Ave., 
Staten  Island,  NY  10314,  (718) 
698-6979. 

MISCELLANEOUS 

FREE  FEATURES,  Columns  and  Fillers 
-  Senior  Interest,  Health,  Finance  and 
more,  camera  ready,  9  and  12  pica. 
Free  with  copy  of  your  paper.  Newspap¬ 
er  Feature  Report,  Box  A-1206,  Lans- 
downe,  PA  19050. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

Run  your  ad  for 

12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 

For  information 
call 

(212)  675-4380. 

y 

BUSINESS  OPPORTUNITIES 

RETIRING:  My  baby  has  grown  up; 
35-year  old  city  wide  weekly,  estab¬ 
lished  by  present  owner  needs  new 
blood  and  guts.  Ideal  for  experienced 
workaholic  with  some  cash.  Good  living 
quarters  optional.  Box  3607,  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
ersonal  worth.  Sensible  fees, 
rochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  641 1 1 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  8937  Laguna  Place  Way 
Elk  Grove,  CA  95758 
(916)  684-3987 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

5-DAY  TEXAS  DAILY.  Call  or  write  for 
details.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition 
Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


BOATING/MARINE  NEWSPAPER. 
Regional  bi-weekly  tabloid,  56  pages, 
major  SMSA.  50,000  plus  circulation. 
Grossed  $820K  in  1988.  Needs  adver¬ 
tising  managment  expertise.  Priced 
$600K,  with  terms.  Call  Broker  at 
1-800-824-9029-571  (Dial  all  digits  at 
once.) 


CENT.  ILL.  GROUP  priced  well  below 
gross  at  $180,000.  Good  net.  Natural 
for  effective  sales  person. 

SMALL  NEIGHBORHOOD  weekly  in 
Cent.  III.  metro.  Priced  below  gross  at 
$37,000. 

NE  INDIANA  group  grossed  $550,000 
in  '88,  priced  at  $450,0()0.  Exec, 
avenue  for  growth  in  major  metro  area, 
little  competition. 

NE  WISCONSIN  paper-job  shop  priced 
at  $250,000,  well  below  gross. 

If  interested,  please  contact  Dave 
Kramer,  Holding-Kramer  &  Assoc.,  PO 
Box  472,  Gibson  City,  IL  60936,  (217) 
784-4736. 


EAST  COAST  SUBURBAN  weekly  with 
$390,000  cash  flow.  Unique  opportun¬ 
ity.  $2,500,000. 

MONEY  MAKING  SOUTHWEST  weekly 
grossing  $880,000.  Controlled  circula¬ 
tion.  Exciting  fast-growth  area.  Owners 
take  out  over  $100,000  annually. 
$850,000  with  terms. 

NICE  COUNTY  SHOPPER  with 
$340,000  in  revenues.  Owner  banks 
$90,000. 

GROWING  SOUTHWEST  WEEKLY  with 
$410,000  gross.  Over  20%  cash  flow. 
Great  growth  area. 

Rickenbacher  Media  Senrice 
PO  Box  792001 
Dallas,  TX  75379 


FIFTEEN  TEXAS  WEEKLIES  for  sale, 
most  because  of  retirement  with  no 
children  to  carry  on.  $5,000  down  to 
$500,000  down,  send  for  list.  Many 
owner-financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc.,  1801  Exposi¬ 
tion  Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


Get  out  of  the  rat  race.  Michigan 
U . P./Weekly/jobshop,  grossing 
$240,000,  County  Seat.  Priced  to  stay 
sold.  Owner  wants  out.  Write:  W.  Fretz, 
PO  Box  46,  Newberry,  Ml  49868. 

MISSISSIPPI  lOO-YR-OLD  weekly. 
3-unit  Goss  press.  Job  shop  and  office 
supply  business  included.  Send  inquir¬ 
ies  to  Box  3572,  Editor  &  Publisher. 

PROFITABLE  SMALLTOWN  newspaper 
in  growing  coastal  northern  California 
communi^.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


SMALL  CONNECTICUT  weekly  in  the 
black.  Excellent  growing  town. 
Overaged  owners  ready  to  tuck  it  in. 
(203)  927-0060. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 


Weekly:  St.  Elias  National  Park  area,  12 
years  old  needs  new  blood  to  realize  its 
potential.  Call  Sam  (907)  822-3742. 


NEWSPAPERS  WANTED 

BOTTOM  LINE  is  no  group  can  match 
price,  tax  advantages,  financing,  flexi¬ 
bility  and  civic  benefits  of  employee 
ownership.  Retired  publisher  and  ESOP 
pioneer  will  provide  complete  package 
and  guarantee  confidentiality.  Send  no 
obligations  queries  to  Box  3448,  Editor 
&  Publisher. 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

NEWSPAPER  COUPLE  seeks  weekly  in 
Northwest.  Will  make  cash  down 
payment  of  up  to  $150,000.  Box 
3648,  Editor  &  Publisher. 


Retiring?  Tired?  Paper  not  fulfilling 
expectations?  Aggressive  principle 
seeks  small  paid  circulation  or  TMC 
weekly.  Will  build  on  past  successes  or 
rehabilitate  sagging  venture.  Prefer 
eastern  half  of  Zones  2,  3,  4,  5  with 
gross  of  $20,000-200,000.  Box 
3653,  Editor  &  Publisher. 


WANTED:  Non-competitive  weekly. 
Established  publisher,  paid  circulation, 
$800,000  to  $1  million  gross.  Box 
3600,  Editor  &  Publisher. 


WE  ARE  owner/operators  of  150  daily 
and  weekly  newspapers  in  the  United 
States,  Canada  and  the  United  King¬ 
dom  and  we  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  Contact: 

David  Radler 
President 
Hollinger  Inc. 

1827  West  5th  Ave. 

Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


PUBUCATIONS  WANTED 

Investor  group  seeks  mid-sized  week¬ 
lies,  shoppers,  specialty  mags.,  guides 
in/near  urban  areas.  Will  consider  break 
even/turnaround.  Send  samples/ 
financials  to:  WEYBRIDGE  GROUP, 
333  E.  79  St.,  Suite  21-S,  NY,  NY 
10021  or  call  (212)  628-2168. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


America's  leading  newspaper 
telelmarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  CONCEPTS 
Telemarketing  Specialist  in  the  news¬ 
paper  industry  with  computerized  dial¬ 
ing  systems,  watts  lines  and  national 
references.  Robert  Miller  or  Deborah 
Sullivan  l-(800)-634-9640.  (303) 
795-7380. 


KEVIN  S.  PAPPERT 
(313)  683-2963 


MEDIA  RECRUITING 
RESOURCES,  INC. 

We  specialize  in  recruiting  executives 
for  the  Publishing  industry.  We  can 
provide  qualified  candidates  for  all  your 
open  positions.  Give  us  a  challenge! 
Call  (407)  799-8180.  All  inquiries 
strictly  confidential. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


,VER-A-FAST  CORPORATION 
1-800-327-8463 


MEDIA  RESOURCES 
UNLIMITED,  INC. 

Tap  the  technology  of  our  computerized 
auto-dialing  system!  Quality  starts  for 
competitive  Circulators. 

CALL:  (407)  799-4929. 


SERVICE  &  REPAIR 

SMALL  SYSTEMS  REPAIR 
Harris  and  Titus  small  systems  repair 
service.  Circuit  boards,  power  supplies, 
and  complete  unit  repair.  Used  equip¬ 
ment  available  at  negotiable  prices. 

Call  FIELDTEC  at  (614)  888-1102. 


WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  »  DARKROOM 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 

CIRCULATION  ANALYZER  tracks  and 
maintains  status  of  paid,  unpaid,  solici¬ 
tor  and  service-related  info.  User- 
friendly  IBM-PC  software  for  $495.  Call 
Lighthouse  Software  at  (714) 
963-0997  or  write  PO  Box  7200,  Costa 
Mesa,  CA  92628. 


DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


_ MAILROOM 

•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


For  sale:  Used  MS  Hoppers  for  Harris 
stuffers.  Call  Prim  Hall  Enterprises  Inc. 
(518)  561-7408.  Ask  for  John. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


Mueller-Martini  inserter  MD.  227.  5 
into  1.  Available  April  1.  David  Spence 
(804)  799-2647. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


MAILROOM  EOiJIPMENT  FOR  SALE 
2  -  IDAB  550  Counter-Stackers 
2  -  Signode  Model  ML2EE  Tyers 
1  -  Signode  Model  MLN2A  Tyer 

1  -  Kirk  Rudy  Quarter  Folder 

2  -  IDAB  15’  Portable  Conveyor 

1  -  Nolan/Jampol  model  JM2  Bottom 
Wrap 

For  information,  call  Steve  DeWitt 
(813)  687-7881. 


BALDWIN  (2)  COUNT-O-VEYORS 
MODEL  #108  (Electronic)  4  years  old, 
running  every  day,  can  demonstrate. 
Price  $16,000  each.  Call  (301) 
327-5600.  Ask  for  Mr.  Trump. 


NEWSPAPER  RACKS 

100  newspaper  display  racks  for  sale. 
Used  for  free  paper,  but  vending  device 
(Berkley  small  model  S-33)  available  in 
pristine  condition,  ready  to  reattach. 
Painted  yellow,  set  in  concrete  base. 
Make  offer.  (213)  655-8810  (James  or 
Jeff.) 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

CAMEX  SYSTEM  (Loaded!),  Breeze 
Term  w/HD,  2  Proformers  ea.  w/  Termi¬ 
nal,  Controller  w/HD,  Scanner,  Bitcas- 
ter  w/HD,  Supersetter,  LaserProofer, 
250  Fonts,  $55,000. 

BOB  WEBER  (216)  831-0480. 

COMPUGRAPHIC  8216  and  MCS  5 
typesetting  system  complete  with  fonts, 
excellent  condition,  less  than  four  years 
old,  in  use  now.  $7,500  or  best  offer. 
Converting  to  desk  top  publishing.  Also 
have  two  Compugraphic  72(X)'s  in  good 
working  order.  One  7200ITG  parts  only, 
one  7200  parts  only.  All  or  part.  Best 
offer.  (318)  574-1404. 


ONE  SYSTEM  PE  TERMINALS;  8’s 
$750,  12’s  $1250,  28’s  $1650.  Save 
on  PCB’s  at  half  of  manufacturer  price. 
90  day  warranty.  We  will  repair  your 
CPU  spare  PCB's. 

BOB  WEBER  (216)  831-0480. 

RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer's 
list  price.  Call  Graph-X: 

(2 15). 439- 1942  Fax  (215)  435-7734 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber.  (216)  831-0480 


_ PRESSES 

ADD-ON  WEB  EQUIPMENT 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 

3  Goss  Mark  II  color  cylinders 
Goss  Mark  V  units 

Goss  Mark  V  double  3:2  folders  with 
upper  formers 

Go^  Mark  V  4-high  angle  bar  sections 
front  and  back  of  folders  with  motorized 
compensators. 

Goss  Mark  V  double  color  cylinders 
Goss  Mark  V  single  half  decks 
Goss  Mark  V  40''^fully  automatic  digital 
reels 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


E&P  Classified 

Selling  Supplies? 

Buying  or  Selling 

Used  Equipment? 

Put  your  ad  in  E&P  Classified,  where 
you'll  find  better  prospects  and  better 
buys .  .  ,  whether  it's  a  press,  photo- 
typsetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 

■dkor&PiibMMr 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


CUSTOM-BILT  3-Knife  trimmer, 

Mdl  TK300,  S/N  8131. 

For  Goss  SC,  SSC,  or  Suburban 
folder.  $28,500.  Available  Now. 
ONE/Atlanta 

(404)458-9351  FAX(404)458-5836 

DON'T  SELL  YOUR  WEB  PRESS  until 
you  conUct  Newman  Inf  I  Press  Sales 
(913)  362-8888  or  telex  275257. 

DOUBLE-WIDTH 
NEWSPAPER  PRESSES 

22"  CUTOFF 

Goss  Metro,  10  units,  1  deck 
Harris  1600,  12  units,  4  decks 

22- 3/4"  CUTOFF 

Goss  Metro,  4  units,  1  deck 
Goss  Cosmo  add-on  units 
Goss  Metro  upper  former 
T.K.S.,  5  units,  1  deck,  3:2 

23- 9/16"  CUTOFF 

Goss  Metroliner,  9  units,  4  decks 
Goss  Metro  add-on  units 
Goss  Flexoliner,  8  units,  3  decks 
Crabtree  Crusader,  8  units,  2  decks 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4"  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 

1  160-page  double  3:2  folder,  6 
formers  to  each  folder 
12-Fully  automatic  45"  reels 
Units  equipped  with  new  GE  drives 
in  1984 

Note:  Excellent  folders  and  reels 
for  new  flexo  offset  units. 

ONE  GOSS  MARK  V  8-UNIT  PRESS 
Consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4" 

2  -  4-Bar  angle  bar  sections 

8  •  Full  digital  Goss  reels  (40") 
Electric  compensators,  skip 
slitter 

ONE  GOSS  MARK  V  6-UNIT  PRESS 
Consisting  of: 

6  -  Standard  printing  units 
1  -  Half  deck 

4  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  22-3/4" 

2  -  4-Bar  angle  bar  sections 

6  -  Full  digital  Goss  reels  (40”) 
Electric  compensators,  skip  slitter 
ONE  GOSS  MARK  II  PRESS  22-3/4” 

8  -  Printing  units 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
8  -  Goss  40"  digital  reels 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644  -  23-9/16" 

Each  consisting  of: 

7  -  Goss  Mark  Tl  units 

4  r  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
w/double  upper  formers 

7  -  Goss  digital  40"  (automatic) 

8  -  GE  60  HP  motors  &  Fincor 
drives 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  uppe'  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

7- Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 

4- Unit  Community,  SC  folder  1968/74 

5- IJnit  Community,  SSC  folder  1978 

5- Unit  Community,  SSC  folder  1980 

6- Unit  (Community  (4-high,  2  floor  posi¬ 
tion  units),  SSC  folder  1982 

8- Unit/twin  folder  Suburban  S-2000 
series  press 

10-Unit  Urbanite  U-664  with  upper 
former  available  April,  1989. 

HARRIS  COTTRELL 

Add-on  V-15A  unit  1978  continuous 
ink 

3- Unit  V-15A,  JF7  folder  1977  excel¬ 
lent  condition 

4- Unit  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

3- Unit  Vanguard  31” 

MISCELLANEOUS 

4- Unit  Web  Leader,  “as-is”  or 
reconditioned 

Misc  web  handling  devices  -  call  for 
more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 
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Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  oct.,  i988) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  i988) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Buik  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ _ _ _ _ Title _ _ _ 

Company _ 

Nature  of  Business _ 

Address _ Ste./Apt. _ 

City  _ _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street ' 

New  York,  N.Y.  10011-4234 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


LET  OUR  RECENT  NEW  SALES 
SUCCESS  SAVE  YOU  MONEY  ON 
TRADE-IN  PRESSES 

2- Unit  Color  King  w/KJ6  folder, 
autolube 

8-Unit  Color  King  w/KJ8,  upper  former, 
KJ6(1983),  25,000  IPH 

3- Unit  News  King  w/KJ6  folder  (1973), 
from  small  AR  weekly. 

4- Unit  Goss  Comm.  w/Comm.  folder 
from  wkly.  Wl  paper,  extra  clean 

4-Unit  Web  Leader  press  w/8  web  folder 
(1976),  20,000  IPH 
1-Quadra-Color  unit  (1981) 

Baldwin  count-o-veyor 
All  equipment  offered  "as-is"  or  recon¬ 
ditioned,  delivered  and  installed. 

WEB  PRESS  CORPORATION 
Midwest  Office 
(913)  236-4127 
5300  Foxridge  Drive 
Mission,  Kansas  66202 
Contact;  Terry  Morton 


NEWSKING,  5  units,  2  stacked  sidelay, 
five  roll  stands,  KJ6  1/2  1/4  folder, 
complete  press.  Must  sell,  make  offer. 
(206)  387-0097. 


Rebuilt  Urbanite  Add-On  Components 
22.80".  Two  tri  color  units,  one  pair  of 
stacked  units,  one  1100  series  folder. 
Available  now! 

BELL-CAMP  INCORPORATED 
(201)  492-8877  FAX  (201)  492-9777 


WANTED  TO  BUY 

WEB  PRESS  (1,2  or  3-units)  with  folder 
sought  by  small  tabloid  newspaper. 
Must  be  easy  to  operate  and  maintain. 
Respond  to  Samoa  News,  PO  Box  909, 
Pago  Pago,  AS  96799  (USA).  Fax: 
(684)  633-4864. 


We  need  a  GOSS,  HARRIS  or  KING 
press.  Immediate  interest.  No  Dealers. 
(201)  492-8877.  Ask  for  Frank 
Marquez. 


HELP 
WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  in  journ¬ 
alism/communication  to  be:  1)  the 
faculty  advisor  for  the  weekly  student 
newspaper,  providing  assistance  and 
advice  in  the  area  of  journalistic  skills, 
newspaper  management,  and  produc¬ 
tion,  and  2)  an  instructor  of  such 
courses  as  organizational  writing,  writ¬ 
ing  about  science,  and  print  media 
production  techniques.  Ph.D. 
(preferred)  or  relevant  master’s  degree 
with  significant  publications  as  a  writer 
for  technical,  business,  industry,  trade, 
governmental,  educational,  and/or 
consumer  publications  required. 
Editorial/publishing  experience  desir¬ 
able.  Please  send  application  letter, 
transcript,  vita  or  resume  and  3  letters 
of  reference  by  March  15  to  Dr.  Jim 
Seroka,  Head,  Division  of  Humanities 
and  Social  Sciences,  Box  EP,  Behrend 
Co''ege,  Station  Road,  Erie,  PA 
16563-0500.  An  Affirmative  Action/ 
Equal  Opportunity  Employer.  Women 
and  minorities  encouraged  to  apply. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  £  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 


ANGELO  STATE  UNIVERSITY  seeks  an 
assistant  or  associate  professor  of 
broadcast  journalism  for  the 
1989-1990  academic  year  to  teach  a 
variety  of  broadcast  courses  and/or 
beginning  courses  in  advertising,  public 
relations,  or  photography.  Ph.D.  degree 
in  journalism  with  an  emphasis  in 
broadcast  news  and  production 
required;  professional  and/or  teaching 
experience  preferred.  $30,050  to 
$35,843  for  nine  months  plus  attrac¬ 
tive  University  fringe  benefits;  rank  and 
salary  depend  upon  academic  training 
and  experience.  San  Angelo  is  located 
in  the  Texas  Sunbelt.  Application  dead¬ 
line:  April  1,  1989.  Address  inquiries  to 
Judith  A.  Norwood,  Department  of  Jour¬ 
nalism,  Angelo  State  University,  San 
Mngelo,  TX  76909.  An  affirmative 
action,  equal  opportunity  employer. 


COLLEGE  FACULTY  POSITION:  Under¬ 
graduate,  tenure  track  position  begin¬ 
ning  late  August,  1989,  at  a  small, 
liberal  arts.  Church  related  college. 
Primary  teaching  load  to  consist  of  Edit¬ 
ing  and  Makeup,  Desktop  Publishing, 
Journalism  History,  and  Writing  for 
Media-Broadcast.  Will  also  supenrise 
the  college  yearbook  staff.  Experience 
in  photography  and  advertising  is  desir¬ 
able.  Materials  by  March  20  to  Dr. 
Donald  Kahnk,  Academic  Dean, 
Midland  Lutheran  College,  Fremont, 
Nebraska  68025.  An  AA/EO  employer. 


Classified  Advertising 
(212)  675-4380 


The  Division  of  Communication  at  The 
University  of  Wisconsin  -  Stevens  Point, 
a  comprehensive  communication  prog¬ 
ram  with  instruction  in:  Advertising, 
Broadcasting,  Film,  Interpersonal 
Communication,  Journalism,  Organiza¬ 
tional  Communication,  Public  Rela¬ 
tions,  Speech/Rhetoric,  is  looking  for 
outstanding  teacher  to  teach  an  area  of 
specialty  and  other  courses  across  our 
communication  curriculum.  Send  letter 
of  application,  resume,  transcripts,  and 
3  letters  of  reference  to  Dr.  James  Moe, 
Associate  Dean  and  Head,  Division  of 
Communication,  University  of  Wiscon¬ 
sin  -  Stevens  Point,  Stevens  Point,  Wl 
54481  by  April  20th  for  priority  consid¬ 
eration.  An  Equal  (jpportunity/ 
Affirmative  Action  Employer. 


COORDINATOR  OF  STUDENT  MEDIA 
Wright  State  University,  an  urban 
university  of  17,000,  isseekingan  indi¬ 
vidual  to  oversee  operation  of  the 
student  media.  The  student  newspaper 
is  published  four  times  a  year,  the  liter¬ 
ary  magazine  is  published  three  times  a 
year,  and  the  campus  radio  station 
operates  at  10  watts  of  power  on  the  FM 
band.  Position  requires  overseeing 
financial  operation  including  supervi¬ 
sion  of  budgets  of  approximately 
$106,000  annually;  ensuring  efficient 
production  of  student  newspaper  and 
advising  student  staff  in  all  non¬ 
editorial  matters  including  advertising, 
business,  and  production.  Masters 
degree  required  in  journalism,  busi¬ 
ness,  English,  or  student  personnel. 
Two  years  experience  required  in 
managing  student  media  or  the  busi¬ 
ness,  non-editorial/broadcast  aspects  of 
the  media.  The  successful  applicant 
should  have  a  knowledge  of  publica¬ 
tions  accounting,  be  familiar  with 
advertising  and  production  systems  and 
possess  a  workable  knowledge  of 
desktop  publishing.  Minimum  salary  is 
$23,130  plus  excellent  fringe  package. 
Submit  letter  of  interest,  resume  and  3 
references  to:  Joanne  Risacher,  Assis¬ 
tant  V.P.  for  Student  Life,  Wright  State 
University,  Dayton,  OH  45435,  post¬ 
marked  by  March  24,  1989.  Position 
available  immediately.  EEO/AA 
employer. 


New  York,  NY  10011 
EDITOR  &  PUBLISHER  for  March  4,  1989 


JOURNALISM  POSITION  in  Depart¬ 
ment  of  Communication.  Tenure  track, 
rank,  salary,  all  negotiable.  Begin 
August.  Instruct  courses,  projects, 
workshops  on  mass  media  topics,  publ¬ 
ic  relations,  advertising,  promotional 
writing,  publication  design.  Advise 

fraduate  students,  supervise  theses, 
upervise  advertising,  public  relations 
internship  programs.  Master’s  degree; 
doctoral  degree  and/or  significant 
experience  required.  Need  strong 
academic  and  professional  experience 
in  advertising,  public  relations,  graphic 
design,  publication  design.  Send  vita, 
brief  statement  of  educational  philoso¬ 
phy  on  journalism,  three  letters  of 
recommendation,  and  evidence  of 
teaching  effectiveness,  scholarly  writ¬ 
ing  and  professional  activities  to  Ronald 
E.  Johnson,  Director  of  Journalism,  Fort 
Hays  State  University,  600  Park  Street, 
Hays,  KS  67601-4099.  Review  of 
applications  begins  April  1,  continues 
until  position  filled.  Women  and  minori¬ 
ties  encouraged  to  apply.  FHSU  is  an 
AA/EO  Employer. 


SOUTHERN  ILLINOIS  UNIVERSITY  at 
Carbondale  School  of  Journalism  seeks 
to  hire  two  tenure-track  faculty  for  Fall 
1989.  Positions  are:  1)  Associate 
Professor  to  teach  undergraduate  and 
graduate  courses  in  media  law  or 
history.  Doctorate  and  evidence  of  scho¬ 
larly  productivity  commensurate  with 
appointment  as  an  upper-level 
academician  required.  Mass  media 
experience  preferred.  2)  Assistant 
Professor  to  teach  courses  in  news 
editorial  and  magazine  areas,  work  with 
Master’s  and  doctoral  candidates,  and 
to  conduct  research.  The  doctorate  or 
ABD  in  journalism,  mass  communica¬ 
tion,  or  a  related  field  is  required.  Mass 
media  experience  and/or  research 
credentials  preferred.  Women  and 
minorities  are  encouraged  to  apply. 
Send  resume  and  3  letters  of  reference 
to:  Chair,  Faculty  Search  Committee, 
School  of  Journalism,  Southern  Illinois 
University,  Carbondale,  IL 
62901-6601.  Deadline  is  March  25  or 
until  filled.  Southern  Illinois  University 
at  Carbondale  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


News-Editorial/Newspaper  Advisor, 
Assistant  Professor  at  University  of 
North  Florida  for  Fall  1989.  Master’s 
required,  Ph.D.  desirable.  Newspaper 
experience,  ability  to  teach  in  other 
related  fields.  Application  deadline 
March  15,  1989.  Send  letter,  resume, 
3  letters,  of  recommendation,  tran¬ 
scripts  to  Dr.  Shirley  Carter,  Depart¬ 
ment  of  Communications/Visual  Arts, 
UniversiW  of  North  Florida,  Jacksonvil¬ 
le,  FL  32216.  Equal  Opportunity/ 
Affirmative  Action  Employer. 


ENGLISH:  The  English  Department  at 
Kutztown  announces  a  full-time  tenure- 
track  position  beginning  September 
1989  to  teach  journalism,  comppsition, 
and  introduction  to  literature.  Minimum 
of  two  years’  experience  as  a  vwjrking 
newspaper  journalist,  two  years’  college 
teaching  experience,  and  Master’s 
degree  required.  News  editing  experi¬ 
ence,  doctorate,  and  familiarity  with 
student  publications  desirable.  Send 
letters  of  recommendation  to  Dr.  James 
V.  Applewhite,  Chair,  Search  Commit¬ 
tee,  English  Department,  Kutztown 
University,  Kutztown,  PA  19530.  Dead¬ 
line  for  application  materials  is  April  3, 
1989.  Kutztown  is  an  Affirmative 
Action/Equal  Opportunity  Employer  that 
actively  solicits  applications  from  quali¬ 
fied  women  and  minority  candidates. 


The  death  of  a  colleague  leaves  open  a 
communication  law  position  at  the 
Missouri  School  of  Journalism.  We  seek 
a  teacher  and  scholar,  educated  in  the 
law,  with  a  sound  journalism  back¬ 
ground.  The  successful  candidate  will 
teach  graduate  and  undergraduate 
courses  in  communication  law,  advise 
master’s  and  doctoral  students,  provide 
legal  counsel  to  our  daily  newspaper 
and  be  a  productive  scholar.  Law  degree 
required;  Ph.D.  preferred.  Women  and 
minorities  are  especially  encouraged  to 
apply.  Applications  will  be  accepted 
until  the  position  is  filled.  Send  letter 
and  vita  to  Prof.  George  Kennedy, 
search  committee  chairman.  School  of 
Journalism,  120  Neff  Hall,  UMC, 
Columbia,  MO  65211. 


irS  A  CUSSIFIED  SECRET! 

WeHl  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  well  dis¬ 
card  your  reply. 


jW 

ANRA 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


CLASSIFIED  ADVERTISiNQ 
Ordtr  Blank 


EXCELLENT  opportunity  to  assume 
number  two  management  slot  for  a 
morning  daily,  commercial  printing 
operation,  weekly  shoppers  and  inde¬ 
pendent  phone  books  in  zone  5.  We 
provide  considerable  autonomy  to 
achieve  expected  results  in  competitive 
environment.  Sales,  distribution,  news 
and  technical  orientation  a  must. 
Proven  organizational,  people  and  publ¬ 
ic  relations  skills  important.  Complete 
benefits  package  and  personal  growth 
pptential.  Your  cover  letter  and  resume 
will  be  our  motivation  to  pursue  you. 
Reply  to  Box  3644,  Editor  &  Publisher. 


PRESIDENT 

The  Christian  Board  of  Publication,  (a 
Missouri  not-for  profit  Corporation),  the 
publishing  unit  of  the  Christian  Church 
(Disciples  of  Christ)  is  looking  for  a  CEO 
with  a  long  term  Church  commitment 
(preferably  Disciples  of  Christ),  who: 
has  some  management  experience  in 
merchandising  and  distribution  organi¬ 
zations;  is  an  experienced  leader  and 
can  take  complete  charge;  will  report  to 
a  15  person  Board  of  Directors;  would 
manage  approximately  80  personnel  in 
6  departments  in  St.  Louis,  MO.  This  is 
a  rewarding  job  for  a  dedicated  Christ¬ 
ian  who  can  communicate,  motivate 
and  lead  people.  SEND  RESUME  AND 
SALARY  HISTORY  TO:  Wm  E  Kincaid. 
Chrm,  Search  Committee,  265  Ridge 
Trail  Dr,  Chesterfield,  MO  63017. 


MANAGER  with  paid  and  free  carrier 
distribution  experience  for  small  zone  5 
ABC  daily  with  weekly  and  shopper. 
This  is  not  our  only  property.  Outstand¬ 
ing  benefits  for  individual  who  is  dedi¬ 
cated,  competitive,  self-motivating  and 
growth-oriented.  We  believe  in  sales, 
sen/ice  and  carrier  recognition.  Reply  to 
Box  3645,  Editor  &  Publisher. 


PUBLISHER  with  commercial  web  and 
sheet-fed  operation  seeks  manager  for 
printing  sales,  composing,  all  produc¬ 
tion  and  transportation  functions. 
People,  organizational,  sales  and  tech¬ 
nical  skills  first  priority.  We  work  as  a 
team.  Exceptional  benefits,  salary  and 
bonus  opportunities.  Reply  to  Box 
3646,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  SALES  Rep  for  20-year 
old  entertainment  magazine.  Heavy 
outside  cold  call  selling.  $400/week 
draw.  Resume:  Good  Times,  Box  303, 
Roslyn,  NY  11576. 


ADVERTISING  SALES  MANAGER 
Need  aggressive  results-oriented  sales 
manager  for  group  of  community  week¬ 
lies.  Sell  major  accounts,  manage  staff 
of  six.  Competitive  Zone  5  market. 
Salary  plus  incentives.  Opportunities 
for  advancement.  Box  3655,  Editor  & 
Publisher. 


ADVERTISING  &  PROMOTIONS  MGR 
We  are  a  major  metropolitan  daily  look¬ 
ing  for  someone  to  head  our  advertising 
and  promotions  department.  This 
person  will  be  a  seasoned  professional, 
with  at  least  5  years  of  experience  in 
newspaper  marketing.  She/he'll  need  a 
proven  track  record  of  managing  people 
and  projects.  A  passion  for  delivering 
products  on  time  and  under  budget, 
ridiculously  high  creative  standards,  a 
temperament  to  deal  comfortably  in  a 
high-pressure,  fast-turnaround  environ¬ 
ment;  excellent  creative  judgment;  and 
the  ability  to  rise  above  the  latest  crisis 
to  see  the  long-term  marketing  implica¬ 
tions  of  current  actions  and  programs. 
With  all  this,  it  should  come  as  no 
surprise  that  we  offer  good  salary,  excel¬ 
lent  benefits,  and  the  opportunity  to 
affiliate  with  a  company  with  an  excel¬ 
lent  reputation  both  as  an  employer  and 
as  a  publisher. 

Interested  applicants  send  resume  and 
cover  letter  including  salary  expecta¬ 
tions  to:  Box  3634,  Editor  &  Publisher. 


A  major  market  daily  newspaper  is  seek¬ 
ing  a  retail  advertising  manager  who 
thrives  in  a  competitive  market.  This 
two-newspaper  town  is  located  in  the 
west  and  is  one  of  the  fastest  growing 
areas  in  the  nation.  The  person  we  are 
seeking  should  be  presently  employed 
in  a  competitive  marketplace,  have  3-5 
years  management  experience  and  be 
ready  to  use  these  skills.  Excellent 
salary  and  MBO.  Send  your  letter  of 
introduction  and  resume  to  Box  3647, 
Editor  &  Publisher.  All  replies  are  held 
in  strictest  confidence. 


CLASSIFIED  ADVERTISING  MANAGER 
Zone  2.  Group  of  weekly  newspaper  and 
TMC’s  is  seeking  a  creative,  highly  self- 
motivated  CAM.  Applicant  must 
possess  excellent  poeple  skills,  have 
phone  room  and  strong  outside  sales 
skills.  Experience  in  a  competitive 
market  a  real  plus.  Send  resume  with 
salary  requirements  to  Box  3623, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Large,  Zone  5,  Daily  and  Sunday  look¬ 
ing  for  results-oriented  Classified  Mana¬ 
ger.  This  key  management  individual 
should  possess  Classified  sales  experi¬ 
ence,  both  in  telephone  operations  and 
outside  sales.  Previous  experience 
preferred.  Excellent  starting  salary  and 
full  company  benefits.  Send  resume 
with  salary  requirements  in  strictest 
confidence  to  Box  3628,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
50,000  circulation,  7-day  daily  in  a 
competitive  New  Jersey  market  needs 
an  experienced  and  highly  motivated 
classified  manager  with  creative  ideas. 
Will  supervise  outside  sales  staff  of  four 
and  phone  room  staff  of  twenty.  Come 
join  the  country's  largest  newspaper 
group  and  enjoy  excellent  compensa¬ 
tion  and  outstanding  benefits.  Great 
opportunity  for  career  grovrth!  Reply  to 
Box  3636,  Editor  &  Publisher. 


ATTENTION  ADVERTISERS: 

E&P’s  offices  will  be  closed  on 
Friday,  March  24th,  Good  Friday. 
Please  note  this  when 
submitting  ad  copy  for 
the  April  1  st  issue. 


CLASSIFIED  ADVERTISING  RATES 


Effeciivo  January  1, 1989 

LINE  AOS  POSITIONS  WANTED 

1  wMk  — 18.30  par  lew  1  wtak  — $3.70  par  Ina 

2  waaka  —  $6.50  par  Ina,  par  laaua.  2waaka  — $3.05  par  Ina,  par  iaaua. 

3  waaki  —  $4.80  par  Ina,  par  laaua.  3  waaka  —  $2,80  par  Ina,  par  laaua. 
Awaaka— $4.10  par  Ina,  par  laaua.  4waaka— $2.40  par  Ina,  par  laaua. 

Add  $8.00  par  kwaillon  lor  box  aanAca.  Add  $4.00  par  kwaitlon  lor  box  aarvioa. 

Count  aa  an  addWorwl  Ina  in  copy.  Count  aa  an  additional  Ina  in  copy. 

Count  approximately  34  charactera  and/or  apacea  per  line. 

3  llnea  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tueeday,  12  pm  (ET) 

For  Saiurday’a  laoue. 

Payment  imiet  aooompany  all  PoaMona  Wanted  ade. 
DISP'JkY  CLASSinED 

The  uaa  of  bordera,  boldtaca,  Hluatrationa,  logo,  etc.,  on  daaaified  ada 
chargad  the  foNowingrataa  par  column  inch  par  MserfMo:  1  time,  $80;  2  to  5 
limae,  $75;  8  to  12  timoe,  $70;  13  to  25  timea  $85;  28  to  51  timea  $80;  52 
tlmoa,$55. 

DEADLINE:  8  daya  prior  to  publication  date. 

Contract  rataa  avatfaMa  upon  fOQUOot 
Box  number  raaponaoa  are  mailed  each  day  aa  they  are  received. 

Uttor  *  PuMIslMr 

11  waet  19lh  SItML  NY.  NY  lOOII.  (212)  875-4380. 
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EDITOR  &  PUBLISHER  for  March  4,  1989 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


CLASSIFIED  ADVERTISING  MANAGER 
Needed  for  100,000+  circulation  daily 
located  in  the  western  US.  Must  be  a 
self-starter,  aggressive,  and  able  to 
motivate  a  staff  with  positive  leadership 
skills.  Telemarketing  experience  help¬ 
ful.  Competitive  background  a  plus. 
Send  your  resume  and  salary  require¬ 
ments  to  Box  3622,  Editor  &  Publisher. 


RETAIL  SALES  MANAGER 
Portland,  Maine  Newspapers,  a  morn¬ 
ing,  evening  and  Sunday  operation, 
seek  an  experienced,  effective,  results- 
oriented  retail  sales  manager  to  join  the 
management  team  and  direct  the  over¬ 
all  efforts  of  the  retail  sales  staff.  The 
ability  to  lead,  train,  and  motivate  a 
professional  sales  staff  to  meet  and 
exceed  established  goals  are  required  of 
the  successful  candidate.  Strong 
communication  and  interpersonal 
skills,  combined  with  a  positive, 
winning  attitude  are  needed.  Applicants 
must  have  at  least  3  years  of  advertising 
sales  management  experience,  as  well 
as  a  demonstrated  ability  to  recom¬ 
mend,  develop  and  administer  effective 
sales  plans  and  strategies.  Candidates 
must  also  possess  a  proven  track  record 
in  creative  problem-solving  and  manag¬ 
ing  salespeople.  Excellent  salary  and 
company  paid  benefits.  Qualified  appl¬ 
icants  should  submit  a  letter  of  interest 
and  complete  resume  to  Guy  Gannett 
Publishing  Co.,  Attn:  Personnel  Dept., 
PO  Box  1460,  Portland,  ME  04104. 


SENIOR  AD  REP 

Northern  California  daily  in  non¬ 
competitive  market  seeks  achiever  to 
boost  linage  and  take  leadership  role. 
Beautiful,  isolated  community  with 
thriving  economy.  New  publisher  estab¬ 
lishing  aggressive  team.  Top  compensa¬ 
tion  package  with  group  owned  news¬ 
paper.  Box  3620,  Editor  &  Publisher. 

TELEMARKETING 

SALES  MANAGER 

We  have  40  aggressive,  talented  tele¬ 
marketers  selling  advertising  space  who 
are  looking  for  a  sales  manager  to  lead 
them  on  to  higher  sales  achievements. 
You  could  be  that  person  if  you  have  5 
years  of  advertising  sales  experience 
with  2  years  in  a  supervisory  capacity 
preferably  with  a  newspaper.  Some 
Telemarketing  experience  required. 

You  will  work  with  our  Telemarketing 
Manager  in  developing  and  implement¬ 
ing  new  sales  programs,  encouraging 
employee  productivity  and  development 
through  training  and  on  various  other 
administrative  assignments 

Chicago  Sun-Times 
401  North  Wabash,  Rm.  326 

Chicago,  IL  60611 

The  Las  Vegas  SUN  is  seeking  a  #1 
account  executive  to  join  a  growing 
team  of  professionals.  The  qualified 
candidate  will  have  a  demonstrated 
success  history,  have  a  desire  to  grow 
professionally,  and  unafraid  to  use  this 
experience  to  produce  results.  Las 
Vegas,  with  snowskiing  30  minutes 
away,  boating,  fishing,  and  camping 
offers  many  recreational  opportunities. 
Las  Vegas,  with  750,000  full-time  resi¬ 
dents,  a  mostly  ideal  climate,  is 
projected  to  grow  to  1  million  residents 
in  the  next  ten  years.  Excellent  salary 
and  commission  structure  for  the  most 
aspiring.  Send  resume  in  confidence  to 
the  Personnel  Director,  Las  Vegas  Sun, 
PO  Box  4275,  Las  Vegas,  NV  89106. 

Unique  Capitol  Hill  newspaper  to 
increase  ad  staff  to  meet  demand. 
Paper  covers  Congress;  with  national 
and  local  advertisers.  Enjoy  life  in 
nation's  capitol.  Some  travel.  Great 
opportunity  for  hard  worker.  Salary  plus 
commission.  Send  letter  and  resume  tO: 
C.  Storm,  Roll  Call,  317  Massachusetts 
Avenue,  NE,  Washington,  DC  20002. 


HELP  WANTED 


ART/GRAPHICS _ 

GRAPHIC  ARTIST  -  Experienced, 
accomplished  graphic  artist  needed  to 
prepare  maps,  charts,  and  other  visual 
aids  and  to  help  design  supplement  and 
Sunday  feature  pages  for  40,000-plus 
circulation  daily.  Send  cover  letter, 
resume,  work  samples  and  references 
to:  Bert  Gault,  Assistant  Managing 
Editor,  Watertown  Daily  Times,  260 
Washington  Street,  Watertown,  NY 
13601.  No  later  than  March  18. 


STAFF  ARTIST/ILLUSTRATOR 
Looking  for  someone  who  enjoys  free¬ 
hand  illustrations,  knows  how  to  use  a 
Mac,  knows  how  to  cut  color,  and  who 
can  recommend  and  execute  creative 
uses  of  type  and  color.  We  would  like 
someone  in  time  for  the  Masters.  Send 
resume  and  samples  to  Dan  Doughtie, 
Director  of  Photography,  The  Augusta 
Chronicle,  725  Broad  St.,  Augusta,  GA 
30901  or  call  (404)  724-0851. 


GRAPHIC  ARTIST 

7-day  northeast  Ohio  metro  needs  an 
artist  who  loves  the  news,  respects  the 
reader  and  can  bring  both  together  with 
coherent  well-crafti  infos  and  illustra¬ 
tions.  The  requisites  are  a  background 
in  commercial  art  for  illustrations  and 
experience  in  Macintosh  computers  for 
infographics.  We  offer  superb  surround¬ 
ings,  the  best  equipment,  an  able  staff 
and  a  commitment  to  excellence.  Inter¬ 
ested?  Send  complete  details  of  your 
education  and  experience  to:  Suzanne 
Schubert,  Editorial  Art  Director,  The 
Vindicator,  PO  Box  780,  Youngstown, 
OH  44501-0780. 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


_ CIRCULATION _ 

CIRCULATION  MANAGER  needed  tor 
Soho-based  racing  paper  (daily). 
Resume  to  Pamela  Sinn,  ESRAC,  PO 
Box  274,  Canal  St.  Station,  New  York, 
NY  10013.  (212)  966-6245. _ 

Circulation  Area  Managers  needed. 
73,000  daily  circulation.  Award¬ 
winning  newspaper.  All  benefits  and 
advancement  ojiportunities.  Zone  3. 
Call  Steve  (704)  252-5611  ext.  520. 

CIRCULATION  MANAGER 
Expanding  60,000  paid  weekly  group  in 
suburbs  of  Pittsburgh  is  seeking  a  goal- 
oriented  manager  with  a  proven  track 
record.  Experience  of  managing  and 
developing  carrier  and  mail  distribu¬ 
tion,  TMC  product  development,  sales 
promotion,  systems  and  budgeting  is 
essential  for  this  important  position  in 
our  managment  team.  We  offer  an 
excellent  salary  and  benefits  with  the 
potential  for  career  development  in 
other  companies  in  our  group.  Send 
cover  letter  with  resume  giving  full 
career  and  salary  history  to  Gateway 
Press,  Inc.,  Att:  Alice  Tovey,  610  Beat¬ 
ty  Rd.,  Monroeville,  PA  15146. 


CIRCULATION  MANAGER 
Established  seven-day  newspaper  of 
200,000  Daily  and  500,000  Sunday 
circulation  is  searching  for  a  well- 
organized,  dedicated  and  take-charge 
manager  to  report  to  the  Circulation 
Director.  Candidates  must  be  exper¬ 
ienced  and  have  a  proven  track  record 
for  high  performance  with  strong  leader¬ 
ship  and  management  skills.  Ideal 
person  will  have  experience  in  a  union¬ 
ized  environment.  (Qualified  candidates 
send  resume  and  salary  history  to  Box 
3630,  Editor  &  Publisher. 


Buy 

the  E&P 
Market  Ouide 
for  latest 
marketing 
facts. 


CIRCULATION  SALES  MANAGER 
Reporters  to  Circulation  Manager. 
Supervision  of  circulation  sales,  direct¬ 
ing  telephone  sales  programs  for  bulk 
mailings,  carrier  contests,  in-house 
employee  sales  contests,  development 
of  programs  involving  sales  in  apart¬ 
ment  complexes,  and  single-copy  sales. 
Sales  experience  necessary.  Marketing 
and  computer  skills  desirable.  Send 
resume  to  Box  P761,  Kalamazoo  Gazet¬ 
te,  401  S.  Burdick,  Kalamazoo,  Ml 
49007. 


DIRECTOR  OF  CIRCULATION 
For  competitive,  medium-sized  daily  in 
Zone  5.  Minimum  of  10  to  15  years 
work  in  circulation,  including  experi¬ 
ence  at  first  or  second  level  in  manag¬ 
ment.  Excellent  compensation  package 
and  benefits.  Send  resume  to  Manager 
of  Human  Resources,  Daily  Herald,  PO 
Box  280,  Arlington  Heights,  IL  60006. 


SINGLE  COPY  SALES  MANAGER 
Internal  promotions  and  company 
expansion  offer  an  oppc^unity  for  an 
aggressive,  self-starting,  people- 
oriented  individual  who  can  handle 
sales,  customer  service,  collections  and 
the  reports  related  to  these  duties.  Will 
supervise  six  people  and  report  to  the 
Circulation  Director.  Good  initiative 
package  and  benefits  program.  Please 
send  resume  to  Edward  M.  Kelley, 
Circulation  Director,  The  Princeton 
Packet,  Inc.,  PO  Box  350,  Princeton, 
NJ  08542. 


Zone  managers  and  district  managers 
come  to  sunny  Florida's  treasure  coast. 
I  am  looking  for  qualified  per^le  to  help 
me  reorganize.  We  are  25,0(j0  circula¬ 
tion  looking  for  35,000.  Salary  plus 
MBO  and  good  benefits.  Call  Bob 
Weber,  News  Tribune  (407)  461-2050. 


CIRCULATION  MANAGER 

48,000  daily,  52,000  Sunday  paper  in  northeastern  PA  is  in  need  of  an 
aggressive,  goal-oriented  individual.  The  ideal  applicant  will  have  a  strong 
record  in  home  delivery  management  with  strengths  in  service,  sales 
planning,  and  organization.  This  position  requires  a  person  willing  to  work 
closely  with  3  home  delivery  managers  and  23  D.S.M.’s  to  improve  service, 
communication,  training,  and  goal  setting.  We  offer  a  competitive  salary 
package  plus  excellent  corporate  benefits.  Please  send  resume  and  salary 
requirements  to  Albert  J.  Manzi,  15  N.  Main  Street,  Wilkes-Barre,  PA  18711 
(no  phone  calls). 


A  &  E  EDrTOR 

The  St.  Paul  Pioneer  Press  Dispatch,  a 
Pulitzer  Prize-winning  Knight-Ridder 
daily,  seeks  an  imaginative,  exper¬ 
ienced  professional  ready  to  take  our 
A&E  sections  to  the  next  level.  We  prize 
great  writing,  insightful  criticism, 
humor  and  head-of-the-pack  reporting. 
Sala^  in  the  mid-$40's  for  leader  ready 
to  join  our  Features  team.  Please  send 
work  samples,  resume,  ideas  to  Ken 
Doctor,  Associate  Editor/Features,  St. 
Paul  Pioneer  Press-Dispatch,  345 
Cedar  St.,  St.  Paul,  MN  55101.  EOE. 


AGGRESSIVE,  COMPETITIVE  sports 
reporter  sought  by  mid-size  southern 
daily  ii  market  where  sports  interest  is 
intense  and  traditional.  Background  in 
coverage  of  college  football  and  basket¬ 
ball  a  strong  plus.  Resumes,  references 
and  work  samples  to  Jim  Willis,  ME, 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 

ARCHIE  COMICS  seeks  new  creative 
writing  talent  for  new  and  existing 
comic  strips.  If  you  are  an  experienced 
comic,  joke  or  syndicated  strip  writer,  or 
if  you  have  the  right  stuff  to  be  one, 
please  send  a  resume  and  creative 
submission  to  Archie  Submissions 
Editor,  325  Fayette  Ave.,  Mamaroneck, 
NY  10543. 


ASSISTANT  FEATURES  EDITOR 
Looking  for  a  gung-ho,  imaginative 
editor  who  is  tired  of  the  same  old 
boring  feature  sections,  who  appreci¬ 
ates  both  Spy  magazine  and  great  litera¬ 
ture.  Our  ideal  candidate  would  be  a 
writing-coach  type  who  truly  loves  to 
work  with  copy.  VVill  also  consider  excel¬ 
lent  writers  r^y  to  leap  into  editing  at 
this  vear's  first  place  Penney-Missouri 
feature  section.  Good  money,  a  million 
readers,  fun  co-workers,  exciting  town. 
No  kidding.  Send  resume  and  salary 
requirements  to  Julie  Heaberlin, 
Features  Editor,  The  Detroit  News,  615 
West  LaFayette,  Detroit,  Ml  48231. 

ASST.  EDITOR/REPORTER  wanted  for 
county  seat  weekly  in  Arkansas  to  be  in 
charge  of  newsroom.  Photo  experience 
preferred.  Send  resume,  salary  history 
and  references  to  Ovid  Good,  Publisher, 
South  Arkansas  Accent,  PO  Box  766, 
Hampton,  AR  71744. 


ASST.  MANAGING  EDITOR/GRAPHICS 
The  Milwaukee  Journal  is  looking  for  a 
creative  professional  who  can  design, 
implement,  and  supervise  a  graphics 
operation  for  Wisconsin's  largest  daily. 
We're  looking  for  a  solid  journalist  with 
a  graphics  art  background  and  mana¬ 
gerial  experience.  Strong  communica¬ 
tion,  coordination  and  interpersonal 
skills  are  required,  as  is  a  track  record 
in  daily  newspaper  journalism  and 
design.  Please  send  a  resume,  portfolio, 
and  salary  history  to  Stephen  Hannah, 
Managing  Editor,  Milwaukee  Journal, 
Box  661,  Milwaukee,  Wl  53201. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaUne.  MediaUne  is  the 
newspaper  industry’s  daily 
updated  job  listing  service. 
Get  the  best  leads  in  the 
business.  Get  MediaUne. 
For  more  information,  call: 

800-237>8073 

in  CA:  408-296-7353 


THE  BEST  JOBS  ABE  ON  THE  UNE 

2156  The  Alameda.  San  Joae.  CA  95126 
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ASSISTANT  NEWS  EDITOR 
Zone  4  daily  needs  "news  junkie"  with 
good  copy  editing  skills  to  produce 
135,000  circulation  Sunday  newspaper 
and  to  assist  news  editor  in  production 
of  daily  paper.  Salary  commensurate 
with  experience.  Box  3642,  Editor  & 
Publisher. 


ASSISTANT  METRO  EDITOR 
Sought  to  help  lead  staff  of  aggressive 
62,000-circulation  southern  daily. 
Must  be  able  to  handle  deadline  pres¬ 
sure.  Offers  opportunity  to  direct 
special  projects.  Editing  experience 
preferred,  but  reporter  seeking  move  to 
management  will  be  considered.  Send 
resume  and  clips  to  M.E.  Jim  Willis, 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 


BUSINESS  REPORTER 
The  Sacramento  (CA)  Business  Journal 
needs  an  enterprising  reporter.  Candi¬ 
dates  should  have  three  to  five  years  in 
newspapering.  Business  reporting 
experience  is  not  a  must,  but  a  good 
sense  for  covering  hard,  breaking  news 
with  investigatory  techniques  is 
required.  Competitive  salaiy.  Write  Lee 
Wessman,  2030  J.  Street,  Sacramento, 
CA  95814. 


CITY  EDITOR 

Take-charge  editor  with  3  to  5  years 
experience.  Must  be  leader,  strong  copy 
editor,  effective  manager  of  reporters 
and  well-organized.  Position  on  42,000 
daily.  $25,000  plus  salary.  Send 
layouts,  resume,  references  and  college 
transcript  to  Joan  Bastel,  managing 
editor.  The  Intelligencer,  333  N.  Broad 
St.,  Doylestown,  PA  18901.  No  Calls. 

CITY  EDITOR  needed  for  12,000  daily 
in  Zone  5  university  town.  We're  looking 
for  someone  who  can  cover  a  story  or 
two  while  managing  five  reporters  and 
the  daily  news  budget.  This  person  will 
be  No.  2  in  the  newsroom,  with  an 
excellent  chance  to  become  No.  1. 
Salary  $350-375/week.  Please  send 
resume  to  Box  3613,  Editor  & 
Publisher. 


CITY  HALL  REPORTER  wanted  for  The 
Capital,  a  43,000  circulation  daily  in 
beautiful  Annapolis.  Two  years  of  exper¬ 
ience  required  with  at  least  some 
government  reporting.  Send  resume 
and  clips  to  Tom  Marquardt,  Managing 
Editor,  The  Capital  Gazette,  PO  Box 
911,  Annapolis,  MD  21404. 


COPY  DESK  CHIEF 
PALM  BEACH  DAILY  NEWS 
We  have  an  immediate  opening  for  an 
experienced  person  to  supervise  our 
busy  copy  desk.  Responsibilities 
include  layout  of  all  pages,  headlines 
and  supervision  of  paste-up.  Applicant 
must  have  a  minimum  of  1  year's  exper¬ 
ience  on  a  daily  newspaper  copy  desk. 
ATEX  experience  preferred.  Must  be 
available  to  work  flexible  work  hours, 
including  overtime/weekends.  Send 
cover  letter  and  resume  to:  Employment 
Counselor,  Palm  Beach  Newspapers 
Inc.,  2751  South  Dixie  Highway,  West 
Palm  Beach,  FL  33405.  EOE/M/F. 


COPY  EDITOR  for  growing  AM  daily. 
Please  send  resume,  list  of  references 
and  samples  of  work  to  Fran  Smith, 
Editor,  The  Island  Packet,  PO  Box 
5727,  Hilton  Head  Island,  SC  29938. 
(No  phone  calls,  please.) 


COPY  EDITOR 

Copy  Editor  with  three  to  five  years 
experience.  Needs  solid  editing,  head¬ 
line  writing  skills  and  layout  experience. 
Some  reporting  experience  preferred. 
We  are  a  125,000  circulation,  regional 
daily  located  in  the  beautiful  Roanoke 
Valley  in  the  Blue  Ridge  Mountains. 
Refugees  from  the  northeast  find 
Roanoke  congenial  and  affordable. 
Send  a  resume  and  work  samples, 
William  K.  Warren,  Managing  Editor, 
Roanoke  Times  &  World-News,  Box 
2491,  Roanoke,  VA  24010.  EOE. 


COPY  EDITORS 

The  Plain  Dealer  of  Cleveland,  OH  seeks 
top-of-the-line  experienced  copy 
editors.  Layout  experience  a  plus. 
Critique  of  PD  may  lead  to  a  4-day  try¬ 
out.  Contact  Rosemary  Kovacs,  The 
Plain  Dealer,  1801  Superior  Ave,  Cleve¬ 
land,  OH  44114.  (216)  344-4877. 


COVER  THE  ENVIRONMENT  and  natur¬ 
al  resources  for  growing,  aggressive 
Southern  Oregon  daily.  We  have  only 
18,000  subscribers  but  we  regularly 
outdo  our  large  competitors.  The  right 
person  should  have  three  years  report¬ 
ing  experience  and  be  able  to  write 
about  complicated  timber  issues  as  well 
as  provide  compelling  portraits  of  the 
people  behind  the  beat.  Letter,  resume 
and  ten  best  clips  by  March  25  to: 
Roger  Morton,  Editor,  (Jrants  Pass  Daily 
Courier,  PO  Box  1468,  Grants  Pass,  OR 
97526. 


EASTERN  NC  WEEKY  group  seeking 
reporter.  Photo  skills  helpful.  Lots  of 
work  and  satisfaction.  $200-250  per 
week  plus  mileage  benefits.  Mail 
resume  and  clips  to  Personnel  Depart¬ 
ment,  News  Leader,  PO  Box  158, 
Fremont,  NC  27830. 


EDITOR 

Editor  for  a  6,500  circulation,  award¬ 
winning,  community  weekly  in  a  fast 
growing  market  area  in  Southeastern 
Pennsylvania.  Responsible  for  major 
reporting,  layout,  editorial  page.  Some 
daily  or  weekly  experience  necessary. 
Send  resume,  writing  samples  and 
salary  requirments  to;  Publisher,  Berks- 
Mont  Newspapers,  Inc.,  PO  Box  565, 
Boyertown,  PA  19512. 

EDITORIAL  WRITER 
Rapidly  growing  suburban  daily  (circu¬ 
lation  85,000)  needs  a  seasoned  jour¬ 
nalist  to  research  and  write  editorials  - 
focusing  primarily  on  local  issues  -  and 
to  assume  some  editing  duties  on  a 
three  person  editorial  page  staff.  Strong 
writing  skills  are  essential.  Editorial 
writing  experience  preferred.  PO  Box 
280,  Arlington  Heights,  IL  60006. 

EDITOR 

Leading  Fortune  500  publishing 
company  in  Zone  9  looking  for  editorial 
leadership.  Qualified  applicant  must 
possess  combination  of  independence, 
initiative,  excellence,  drive  and  a  high 
level  expertise  aimed  at  accomplishing 
real  results.  Send  resume,  salary  history 
to  Box  3633,  Editor  &  Publisher. 


EXPERIENCED  REPORTER  is  sought 
for  a  fast-growing  weekly.  3  to  5  years 
reporting  required.  Strong  editing  skills, 
layout,  photo  skills  a  must.  Macintosh 
experience  a  plus.  Send  resume,  salary 
requirements  and  writing  samples  to 
Freeman's  Journal,  PO  Box  591, 
Cooperstown,  NY  13326. 


Experienced  Feature/Religion  Editor 
seeks  position  with  creativity,  chal¬ 
lenge.  Accuracy,  layout  strengths.  Call 
Chuck,  telephone  (405)  237-1936. 

FEATURES  EDITOR 
40,000  circulation  Zone  5  newspaper 
seeks  talented  man  or  woman  to  take 
charge  of  planning,  copy  and  layouts  for 
daily  feature  pages  and  Sunday  enter¬ 
tainment  section.  We  care  about  quality 
and  we  offer  an  excellent  wage  and 
benefits  package.  Equal  Opportunity 
Employer.  Send  resume  and  layout 
samples  to  Box  3632,  Editor  & 
Publisher. 


FEATURES  EDITOR 
Creative,  intelligent,  humorous, 
serious-minded,  slightly  irreverent, 
hard-charging,  lively,  easy-going,  prolif¬ 
ic,  tenacious,  shirt-sleeve,  experienced, 
chipper,  spritely,  vivacious,  innovative, 
inventive,  ingenious,  original,  dedi¬ 
cated  and  managerial  type  who's  heard 
the  expression  "demographically 
correct”  to  run  7-person  features/ 
lifestyle  section  for  57,000  Knight- 
Ridder  PM.  No  thesaurus  necessary. 
Send  resume  and  a  letter  explaining 
why  we  should  meet  to:  Richard  Battin, 
Managing  Editor,  The  News-Sentinel, 
600  West  Main  Street,  Fort  Wayne,  IN 
46802.  An  Equal  Opportunity 
Employer. 


GENERAL  ASSIGNMENT  News/Feature 
writers  needed  for  award-winning  south 
Florida  weekly  newspaper  group. 
Affluent,  rapidly  growing  Palm  Beach 
county.  Circulation  30,000  and  climb¬ 
ing.  Newspaper  experience  required. 
Salary  range  $15,000  to  $18,000. 
Send  resume  to  Editor,  3031  Fortune 
Way,  Wellington,  FL  33414. 


Classified  Advertising 
(212)  675-4380 


WE‘RE  LOOKING  FOR 
SOME  GREAT  JOURNALISTS 

It’s  hot  in  Orange  County,  California.  It’s  pretty  warm 
along  the  beaches,  of  course,  but  we’re  talking  about  the 
competition  between  The  Orange  County  Register  and  Los 
Angeles  Times.  And  if  we’re  going  to  continue  our  winning 
ways,  we  need  more  great  journalists  for  our  already  strong 
team. 

We’ll  be  in  San  Francisco  April  4  and  5.  We’ll  have  time  to 
talk  with  experienced  news  people  who  are  thinking  about 
where  their  careers  are  headed.  We  have  a  few  openings  -- 
there’s  no  hiring  freeze  people  where  it’s  hot  -  but  we’re 
equally  interested  in  just  talking  with  people  about  the  future. 

If  this  piques  your  interest,  send  resume,  work  samples, 
and  a  brief  cover  letter  to: 

John  Hollon 

Assistant  Managing  Editor/Administration 
The  Orange  County  Register 
625  North  Grand  Avenue 
Santa  Ana,  California  92701 


government' JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
Statehouse  pressroom  as  part  of  Sanga¬ 
mon  State  University's  one-year  MA 
Public  Affairs  Reporting  Program. 
Excellent  media  placement  record 
(89%  last  year).  Tuition  waivers/ 
$2,640  stipend  during  internship. 
Applications  due  by  April  1.  Contact 
Mary  Bohlen,  PAC  429a,  SSU,  Spring- 
field,  IL  62794-9243.  (217) 
786-6535. 


INT'L  FINANCIAL  JOURNALIST 
Global  financial  news  agency  seeks 
journalists  for  foreign  assignments  at 
the  1  to  3-year  training  period  in  New 
York.  Foreign  language  fluency,  prefer- 
rably  in  German,  required.  Reply  with 
letter,  salary  requirements  and  resume 
to  Box  3621,  Editor  &  Publisher. 


INVESTIGATIVE  REPORTER  AND/OR 
SPORTS  WRITER  with  hard  core  news¬ 
paper  experience  needed  for  Communi¬ 
cations  Manager  position  with  fast 
growing,  dynamic,  people-oriented 
organization  associated  with  “Don't 
Mess  With  Texas”  campaign.  We  want 
journalism,  not'  PR.  Ability  to  meet 
deadlines  and  reporting  skills  a  must. 
Job  entails  extensive  news  writing  for 
fast  breaking  bulletins,  news  releases 
and  reports.  Photo  and  media  relations 
skills  a  plus.  IBM  PC  WordPerfect  soft¬ 
ware.  Salary  $30,000  negotiable.  Must 
enjoy  hard  work,  being  creative,  energy. 
Submit  writing  samples,  resume,  refer¬ 
ences.  M.E.S.,  106  Laurel  Lane, 
Austin,  Texas  78705,  Ph:  (512) 
478-9764.  Job  position  closes  3/10. 
Please  use  above  contact  info.  only. 


JOBS  FOR  WRITERS,  EDITORS.  News¬ 
letter  lists  openings  in  Northeast.  Send 
SASE  for  free  sample  to  Communica¬ 
tions  Career  Bulletin,  PO  Box  1078, 
West  Hartford,  CT  06107. 


LIFESTYLES  EDITOR 
For  24,000  circulation  Knight-Ridder 
newspaper.  Section  combines  enter¬ 
tainment,  lifesWIes  and  community 
news  coverage.  Send  resume,  clips  to 
Robert  H.  Ashley,  Exceutive  Editor, 
Centre  Daily  Times,  PO  Box  89,  State 
College,  PA  16804. 


LOCAL  NEWS  EDITOR 
Aggressive,  well-organized  editor  to 
lead  staff  of  reporters,  photographer  in 
covering  multi-county  area  for  our  zone 
2,  seven-day  newspaper.  The  editor  we 
seek  knows  how  to  help  reporters 
improve  reporting,  writing  abilities.  3-5 
years  experience  on  a  daily  paper  a 
must.  Send  resume,  materials  to  Box 
3657,  Editor  &  Publisher. 


MANAGING  EDITOR 
The  Register-Guard  in  Eugene,  Oregon, 
a  70,000  plus  prize-winning  morning 
daily,  is  accepting  applications  for  the 
position  of  managing  editor.  Applicants 
must  have  at  least  eight  years  of  news¬ 
room  experience  with  dailies,  including 
supervisory  experience;  must  be  a 
graduate  of  a  college  or  university;  must 
demonstrate  ability  to  lead  a  strong 
staff  in  a  growth  period;  and  must 
demonstrate  ability  to  work  well  with 
other  departments  of  the  newspaper. 
Submit  a  letter  and  resume  detailing 
experience,  goals  and  salary  expecta¬ 
tions  by  5PM  Friday,  March  31,  to 
Managing  Editor,  Personnel  Depart¬ 
ment,  The  Register-Guard,  PO  Box 
10188,  Eugene.  OR  97440.  An  equal 
opportunity  employer. 
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EDITOR  &  PUBLISHER  for  March  4,  1989 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


MANAGING  EDITOR  for  two  chidren’s 
periodicals  published  by  Focus  on  the 
Family,  an  evangelical  Christian,  non¬ 
profit  organization.  Assist  editor  in 
selecting  contents,  write  features  and 
columns,  manage  staff,  proofread  and 
copy-edit.  Must  have  college  degree  in 
English,  journalism  or  related  field; 
minimum  two  years’  experience  on 
magazine  editorial  staff;  demonstrated 
knowledge  of  children  and  children’s 
literature;  willingness  to  interview  (and 
relocate)  at  own  expense.  Send  resume, 
writing  samples  and  salary  require¬ 
ments  to:  Director  of  Human  Resour¬ 
ces,  Focus  on  the  Family,  801  Corpo¬ 
rate  Center  Drive,  Pomona,  CA  91768. 


Managing  editor  for  small  Zone  7  daily. 
Supervise  and  motivate  staff  of  five. 
Strong  writing,  editing,  layout  skills 
with  desire  to  produce  a  quality  home 
town  news  product.  Great  opportunity 
for  the  right  person.  Letter  and  resume 
to  Box  3b49,  Editor  &  Publisher. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
\n  E&  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


MEDICAL  WRITER 

The  Texas  A&M  University  Office  of 
public  information  is  expanding  its 
science/medical  section  and  seeking  a 
writer  with  a  Bachelor’s  degree  in  jou'- 
nalism  or  related  field  and  at  least  3 
years  experience  in  medical  or  scientific 
reportin^writing.  In  addition  to  experi¬ 
ence  in  specialized  writing,  the 
successful  candidate  will  have  a  good 
background  in  general  reporting  for  a 
newspaper,  wire  service  or  magazine  or 
comparable  public  information  service. 
Ideally,  the  person  selected  for  the  posi¬ 
tion  also  will  have  considerable  media 
relations  experience.  Refer  to  job 
number  8901680.  Apply  to  Employ¬ 
ment  Manager,  Personnel  Department, 
Texas  A&M  University,  YMCA  Building, 
College  Station,  TX  77843. 

Texas  A&M  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


NATIONAL  BUSINESS  publication 
covering  securities  industry  and  govern¬ 
ment  regulations  needs  aggressive 
reporter  for  entry-level  position.  Compe¬ 
titive  salary  and  excellent  benefits. 
Great  opportunity  for  young  reporter 
looking  for  a  chance  to  break  into  the 
national  news  market.  Send  clips  and 
resume  tO:  Editor,  PO  Box  86,  Colum¬ 
bia,  MD  21045. 


NEW  ENGLAND  NEWSPAPERS  often 
need  management  and  staff,  exper¬ 
ienced  and  entry-level.  Send  in  your 
resume  to  our  active  referral  service; 
also  a  short  classified  ad  (7  agate  lines) 
for  listing  in  our  NENA  Bulletin.  We  will 
send  out  resumes  to  replies,  or  they  can 
contact  you  directly  if  name  is  used. 
THERE  IS  NO  CHARGE,  OBLIGATION 
FOR  THIS  SERVICE.  Please  do  not  ask 
us  to  return  long  distance  calls.  NEW 
ENGLAND  NEWSPAPER  ASSOCIA¬ 
TION,  70  Washington  St.,  Salem,  MA 
01970. 


NEWS  EDITOR  sought  by  23,000 
circulation  afternoon  daily  on  northern 
California  coast.  Responsibilities 
include  evaluating  wire  copy  and  laying 
out  pages,  with  assistance  of  two  person 
copy  desk.  Individual  should  be  a  team 
player,  with  solid  news  judgment  and  a 
flair  for  page  design.  Desk  experience 
required.  Please  send  resume,  refer¬ 
ences,  and  samples  of  page  l^out  to 
Jerry  Post,  Times-Standard,  PO  Box 
3580,  Eureka,  CA  95502. 

EDITOR  &  PUBLISHER  for  March 


OUR  COLD  SNAP  IS  OVER,  but  the 
opportunity  for  red  hot  journalists  never 
ends.  The  Anchorage  Daily  News,  one  of 
the  country’s  best  small  metros,  antici¬ 
pates  openings  for  a  copy  editor  (3  years 
minimum  experience)  and  metro  repor¬ 
ters  with  three  to  five  years  experience. 
We  also  want  to  see  the  best  feature 
writing  candidates.  Minority  candidates 
are  encouraged  to  apply.  If  you  have 
what  it  takes  to  contribute  to  a  team 
unembarrassed  by  its  ambitions,  please 
send  resume,  samples  of  your  best  work 
and  your  salary  history  tO:  Rosemary 
Shinohara,  c/o  Human  Resources, 
ADN,  Box  149001,  Anchorage,  AK 
99514-9001. 

ADN  is  an  EOE/AA. 


POLITICAL  WRITER 
Growing  Knight-Ridder  newspaper 
(125,000  daily:  155,000  Sunday) 
seeks  reporter  to  cover  state  politics  in 
Kentucky.  We  want  someone  who  can 
write  gracefully  about  why  the  politi¬ 
cians  are  doing  what  they’re  doing  and 
who  can  take  a  strong  role  in  planning 
our  political  coverage.  We  are  in  a 
university  town  with  a  pleasant  lifestyle. 
Clips  and  resume  to  David  Green, 
Projects  Editor,  Lexington  Herald- 
Leader,  Main  &  Midland,  Lexington,  KY 
40507. 

EOE  M/F 


REPORTER  -  National  boating  news¬ 
paper  seeks  an  enterprising  reporter 
who  wants  a  chance  to  grow  in  a  suppor¬ 
tive  workplace.  We’re  looking  for  some¬ 
one  who  gets  a  kick  out  of  working  with 
words  and  story  angles,  who  enjoys  find¬ 
ing  the  people  and  story  possibilities 
behind  the  facts  and  statistics,  and  who 
will  care  as  much  as  we  do  about  boat¬ 
ing.  Send  resume  and  clips  to  Christine 
Born,  Editorial  Director,  Soundings 
Publications,  Inc.,  35  Pratt  St.,  Essex, 
CT  06426. 


REPORTER 

Beginner  to  three  years  experience, 
general  assignment.  Finger  Lakes 
region,  13,000  PM  daily.  Send  resume, 
clips  and  references  to  Robert  Matson, 
ME,  The  Daily  Messenger,  73  Buffalo 
Street,  Canandaigua,  NY  14424. 


REPORTER:  This  is  an  opportunity  to 

join  a  small  daily  that  offers: 

-  a  great  location  in  the  Adirondack 
foothills  of  New  York,  only  a  one-hour 
drive  to  a  metropolitan  area. 

-  future  career  opportunities  with  two 
larger  progressive  dailies  owned  by 
the  same  company. 

-  a  chance  to  join  a  team  dedicated  to 
turning  this  newspaper  into  one  of  the 
finest  small  dailies  in  the  northeast. 

Please  send  resume  and  clips  to  The 

Malone  Evening  Telegram,  136  East 

Main  St.,  Malone,  NY  12953,  Attn: 

Russ  Webster. 


REPORTERS  AND  COPY  EDITORS 

The  Times  Herald-Record  is  an  estab¬ 
lished  community-oriented  daily  news¬ 
paper,  located  90  miles  north  of  New 
York  City.  Our  circulation  is  86,500 
daily  and  100,000  Sunday. 

We  are  currently  accepting  applications 
for  reporters  and  copy  editors.  Applic¬ 
ants  should  have  a  minimum  of  2  years 
experience  with  a  daily.  Degree  desired, 
preferably  in  journalism  or  English. 

Send  resume  tO:  Debra  A.  Sherman, 
Personnel  Director,  The  Times  Herald- 
Record,  40  Mulberry  St.,  Middletown, 
NY  10940. 

Equal  Opportunity  Employer,  M/FA//H. 
4,  1989 


REPORTER 

Small  daily  in  northwest  NJ  looking  for 
bright  news  reporter  with  clear,  concise 
writing  style,  good  instincts  and  drive, 
to  help  make  a  good  paper  even  better. 
Competitive  salary,  benefits.  Send 
resume,  clips  to  R.  Bergman,  Editor, 
New  Jersey  Herald,  PO  Box  10, 
Newton,  NJ  07860, 


REPORTER  with  daily  or  weekly  experi¬ 
ence  needed  for  our  award-winning 
22,000  AM  where  good  writing  and 
aggressive  reporting  count.  Send 
resume,  clips  and  references  to  Mike 
Stewart,  Managing  Editor,  The  Press 
Enterprise,  3185  Lackawanna  Avenue, 
Bloomsburg,  PA  17815. 


REPORTER 

Proficient  writer  with  a  flair  for  enter¬ 
prise  and  at  least  2  years’  experience  to 
work  for  95,000  PM  daily  (140,000 
Sunday)  in  northeastern  Ohio.  Mandat¬ 
ory  tryout  period.  Send  resume  and 
clips  to  Tony  Paglia,  The  Vindicator,  PO 
Box  780,  Youngstown,  OH  44501- 
0780.  No  phone  calls,  please. 


REPORTERS 

The  Sandusky  (Ohio)  Register  has 
several  entry-level  reporter  openings. 
Send  resume,  five  feature  and  five  news 
clips  to  Rex  Rhoades,  314  West  Market 
Street,  Sandusky,  OH  44870.  Ohio, 
PA,  Ind.,  Mich,  applicants  preferred. 
Starting  salary:  $2b5/week. 


REPORTER 

AM  daily  (circ.  43,500)  needs  farm 
writer  to  cover  the  interesting  and  diver¬ 
sified  farming  activities  in  our  area. 
Report  on  agricultural  events  for  farm 
readers  and  agri-business  people;  deve¬ 
lop  features  and  farm  related  customer 
news. 

Send  resume  and  clips  to;  Box  3625, 
Editor  &  Publisher. 


REPORTER 

Experienced  reporter  needed  for  grow¬ 
ing  5-day  daily  in  metro  DC  area.  4  to  6 
years  daily  reporting  background  a 
must.  We  go  up  against  the  best  every¬ 
day  and  need  someone  who  can  meet 
the  challenge  of  looking  beyond  the 
obvious  and  getting  to  the  heart  of  the 
story. 

We  offer  an  excellent  salary  and 
company  paid  benefits. 

If  you  are  ready  to  hit  the  ground 
running,  send  cover  letter,  resume, 
salary  requirements  and  work  samples 
to  Jim  Farrell,  Editor,  The  Prince 
George’s  Journal,  9410  Annapolis  Rd., 
Lanham,  MD  20706. 

Absolutely  no  calls,  please.  EOE. 


Rutland  (VT)  Herald  and  Barre- 
Montpelier  Times  Argus  seeks  Assistant 
Sunday  Editor.  Copyediting,  layout 
skills  a  must.  Contact  Dirk  P.  Van 
Susteren,  Sunday  Editor,  PO  Box  707, 
Barre,  VT  05641. 


Traditional 

HOME™ 

Meredith  Corporation’s  newest  bimonthly,  TRADITIONAL 
HOME,  seeks  two  outstanding  journalists  for  the  follow¬ 
ing  positions: 

Managing  Editor 

Will  be  responsible  for  all  copy/manuscript  content  and 
management  of  staff.  Will  also  produce  and  write  main 
editorial  features  and  work  with  freelancers. 

The  successful  candidate  will  have  college  degree  and 
minimum  five  years  writing/editing  experience  with 
magazine,  newspaper  or  books.  Should  possess  ex¬ 
cellent  communication  and  organizational  skills. 

Associate  Editor 

Will  be  responsible  for  producing  main  editorial  features 
on  a  variety  of  subjects  including  interiors,  life-styles,  col¬ 
lecting,  antiques,  etc.  Should  possess  excellent  creative 
and  conceptual  skills. 

Location:  Des  Moines,  Iowa 

Send  resume,  writing  samples,  and  cover  letter  with  salary 
history  and  requirements  in  confidence  to: 

Miss  Draper 
Corporate  Director 
Executive  Placement 
Meredith  Corporation 
Box  732,  Locust  at  17th 
Des  Moines,  lA  50336 

An  equal  opportunity  employer 


eredith 

CORPORATION 
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HELP  WANTED 


EDITORIAL 


REPORTER 

The  Southern  Illinoisan,  an  award- 
winning  35,000  circulation  newspaper, 
is  looking  for  versatility  in  a  general 
assignment  'eporter.  We  need  someone 
who  is  at  home  with  hard  news  and 
features  and  can  give  us  an  extra 
dimension  </ith  special  projects  and  in- 
depth  repotting.  Send  resume  and  clips 
to  Tom  Woolf,  Metro  Editor,  Southern 
Illinoisan,  PO  Box  2108,  Carbondale, 
IL  62902. 


SKILLED,  ALL-AROUND  Journalist  for 
growing  community  weekly  in  southern 
Nevada.  Good  opportunity.  (702) 
383-6491. 


The  Bucks  County  (PA)  Courier  Times- 
daily  circulation  64,500,  Sunday, 
72,(j00"is  receiving  applications  for 
the  following  positions: 


General  assignment  work  includes 
municipal  beat  coverage,  news 
features,  people  stories  and  projects 
assignments. 

COPY  EDITORS 

You  II  work  with  local  copy  and  wire 
copy  while  writing  headlines  and  assist¬ 
ing  with  layout. 

The  Bucks  County  Courier  Times 
publishes  in  suburban  Philadelphia  and 
IS  recognized  as  one  of  the  top  papers  in 
the  East  in  our  circulation  size.  We  offer 
top  salary  and  good  benefits,  including 
4(Jl(k)  savings  plan. 

If  you  already  have  excelled  in  your 
career  and  you  are  ready  to  grow  with 
us,  send  a  letter,  resume  and  six  clip¬ 
pings  of  your  best  work  to: 

Bucks  County  Courier  Times 
Joe  Halberstein,  Associate  Editor, 
8400  Route  13 
Levittown,  PA  19057 


HELP  WANTED 


EDITORIAL 


SPORTS  COPY  EDITOR 
Mid-south  PM  daily  looking  for  a  sports 
nut  ready  to  move  inside.  Layout,  edit¬ 
ing  and  headwriting  will  be  your  main 
responsibilities.  Your  ambition  will 
determine  the  amount  of  outside  writ¬ 
ing.  Send  letter  and  resume  to-.  Box 
3583,  Editor  &  Publisher. 


SPORTS  WRITER 

The  Pittsburgh  Press  is  looking  for  an 
aggressive,  experienced  reporter  to 
cover  University  of  Pittsburgh  football 
and  basketball.  Applicants  should  send 
a  cover  letter,  resume  and  clips  to:  Russ 
Brown,  AME/Sports,  The  Pittsburgh 
Press,  34  Boulevard  of  the  Allies,  Pitts¬ 
burgh,  PA  15230. 


UNIVERSITY  EDITOR 
DePauw  University  seeks  an  individual 
with  outstanding,  proven  writing  and 
editing  skills  who  also  has  the  strong 
strategic  sense  required  to  understand, 
appreciate  and  communicate  the 
distinctiveness  of  one  of  the  nation's 
leading  liberal  arts  colleges.  The 
University  Editor  is  responsible  for  the 
editorial  content  of  a  number  of  external 
publications,  the  single  largest  of  which 
IS  DePauw's  award-winning  quarterly 
alumni  magazine.  Required:  minimum 
5  years  relevant  experience  and  ability 
to  manage  multiple  concurrent 
projects;  photography  skills  a  plus. 
Send  letter  of  application,  resume  and 
three  samples  of  published  work  (clip¬ 
pings  or  publications)  by  March  27, 
1989,  to  Jane  B.  Funke,  Director  of 
Public  Relations,  DePauw  University, 
Greencastle,  IN  46135. 


WE’RE  LOOKING  for  a  replacement  for 
a  superb  copy  editor  who  left  to  go  to  a 
larger  newspaper.  We  are  a  northeast 
Ohio  PM,  95,000  daily  and  145,000 
Sunday.  If  you  possess  the  skills  and 
talent  to  become  a  versatile  addition  to 
a  10-member  universal  copy  desk, 
please  send  a  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown,  OH  44501-0780. 
No  phone  calls,  please. 


Field  Service  Managers 

GMA  -  The  Inserter  Systems  Company 

GMA,  the  leading  supplier  of  integrated 
inserting  systems  to  the  newspaper  industry, 
has  immediate  openings  for  Field  Service 
Managers.  Due  to  the  tremendous  demand 
for  GMA’s  product  line,  including  the  SLS- 
1000  High  Speed  Inserter  and  NEWS-GRIP 
Single  Gipper  Conveyor,  outstanding  oppor¬ 
tunities  exist  for  individuals  with  newspaper 
industry  experience  and  technical  back¬ 
ground.  Excellent  salary  and  benefits.  For 
further  information,  please  forward  your 
resume  to; 

GMA,  Inc. 

934  Marcon  Boulevard 
Allentown,  PA  18103 
Attn:  Personnel  Director. 


HELP  WANTED 


MARKETING 


MARKETING  SALES  MANAGER 
A  position  in  a  restructured  department. 
Reports  to  advertising  director.  Working 
knowledge  and  experience  in  market 
research  and  the  enective  use  of  data. 
Exceptional  presentation  skills.  Prepare 
and  develop  sales  support  materials,  in 
print  and  audio-visual.  Coordinate  all 
market  projects.  College  degree  and 
three  years  experience  in  marketing  or 
comparable  fields  preferred.  Macintosh 
experience  helpful.  Send  resume  to  Box 
761,  Kalamazoo  Gazette,  401  S. 
Burdick,  Kalamazoo,  Ml  49007. 


PHOTOGRAPHY 


PHOTOGRAPHER 

Experienced  photographer,  two  or  more 
photo  desk  shifts  per  week.  Must 
possess  excellent  people  skills;  superior 
ability  in  all  aspects  of  news  photogra¬ 
phy;  proficiency  in  B&W,  E-6,  C-41, 
processing  and  printing.  No  phone 
calls.  All-day.  5-edition  paper; 
125,000  circulation.  Scenic  Blue 
Ridge  Mountain  area,  moderate 
climate,  second-lowest  cost  of  living 
among  major  markets.  Send  a  resume, 
two-page  autobiography,  at  least  4() 
slides  to  John  Cook,  Director  of  Photo¬ 
graphy,  Roanoke  Times  &  World-News, 
Box  2491,  Roanoke,  VA  24010.  E^E. 


PRODUCTION 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


PRESSROOM  FOREMAN 
Ft.  Pierce/Port  St.  Lucie,  FL 

The  Tribune  is  a  progressive  AM  daily 
located  in  one  of  the  fastest  growing 
counties  in  the  nation.  We're  looking  for 
a  hands-on  person  to  competently 
manage  our  11-member  press  and 
camera  department.  Responsibilities 
include:  Personnel,  equipment  mainte¬ 
nance,  newsprint  inventory,  quality 
control,  cost  efficiency,  and  deadline 
adherence.  Urbanite  experience  is  a 
must.  This  is  a  great  opportunity  for  a 
person  to  enjoy  living  and  working  in 
Florida’s  beautiful  eastern  coast.  The 
climate  and  fishing  are  great!  Salary  is 
commensurate  with  experience.  Send 
resume  &  salary  history  tO:  The  Tribune, 
PO  Box  69,  Fort  Pierce,  FL  34954, 
Attn:  Lynn  Ferraro,  Production  Mgr. 


CAM/Zone  1  To  $65K 

CAM/Wkly/Zone  2  To  $65K 

AD/Zone  4  To  $45K 

AD/Zone  2  To  $35K 

AM/Zone  5  To  $35K 

PM/Zone  2  To  $50K 

PM/Zone  3  To  $30K 

PM/Zone  6  To  $30K 

CD/Zone  2  To  $40K 

CM/Zone  5  To  $35K 

Prs  Supv/Zone  1  To  $45K 

Prs  Mgr/Zone  2  To  $35K 

Prs  Mgr/Zone  5  To  $30K 

Prs  Frmn/Zone  3  To  $25K 

Prs  Mgr/Zone  6  To  $25K 

Pressmen/All  Zones  To  $22 K 

Mailim  Mgr/Zone  2  To  $30K 


GRAPHIC  SEARCH 
ASSOCIATES 

b  ■  j’.- 
Pi  •-X'’ 

215  359  1234 
800  342  1777 


URGENT: 

DO  NOT  DELAY! 


The  newspaper  industry  is  changing  more  than  it 
ever  has  m  the  past. 

Good  companies  know  that  the  best  people  at  all 
levels  are  already  currently  employed  .  And 
good  people  know  that  it  never  hurts  to  look. 

From  pressman  to  chiet  operations  person,  if 
you  are  not  on  our  mailing  list  you  are  missing 
some  of  the  BEST  CURRENT  CAREER 
OPPORTUNITIES.  You  can  be  kept  informed  of 
the  happinings  in  our  industry  by  being  on  the 
Gordon  Wahls  mail  list. 

The  following  are  selected  samples  of  current 
openings. 


Single  Wide  Press 

(Goss  &  Harris) 


Lead  pressman 

$30,000 

Foreman 

$38,000 

Double  Wide  Preti 

(Goss,  TKS,  Hoe  &  Harris) 

Journeyman 

$40,000 

Foreman 

$45,000 

Shift  supervisor 

$50,000 

Pre-pren/Compoinion 

4/C  strippers 

$35,000 

Scanner  operators  (DS  &  Hell) 

$40,000 

Compo/Camera  supervisor 

$45,000 

OC/Customer  service 

$50,000 

IX/Plate-camera 

$50,000 

Pre-press/ScHex  $40  to  $80,000 

Several  of  our  clients  seek  to  fill  expanding  or  new 
positions  in  color  imaging/pre-press  departments. 

Positions  include: 

•  Scitex  operators  $40,000 

•  Scanner  operators  $40,000 

•  Systems  supervisors  .  $65,000 

•  Department  managers  $80,000 

(Do  not  delay!  These  positions  are  slated  for  early  '89 
hires.  Midwest  East  &  West.) 

Pren  Management 

(double  &  single) 

Pressroom  supenrisor  $40,000 

Pressroom  supervisors  (PM  shift)  $50,000 

Press  Production  manager  $65,000 

Plant/Facilities  manager  $70,000 

Production  Management 

Various  positions  $35  to  $85.000 -r 

(Note;  These  positions  exist  NATIONWIDE!  Listings 
indicate  maximum  base  salary.  Each  is  subjeci  to 
overtime  and/or  MBO  bonus  as  part  ot  total 
compensation.) 


Contact: 

Robert  C.  Bernard 

All  poeltlona  fe«  paid. 
Send  resume  or  call: 

GORDON 

Ma#ahls 

V  V  EmcuHvm  SMreh 

610  East  Baltimore  Pike 
Post  Office  Box  90S 
Media,  PA  19063 
(215)565-0800 
or  (800)  523-7112 
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POSITIONS  WANTED 
EDITORIAL 


HELP  WANTED 


POSITIONS  WANTED 


PRODUCTION 


PRESSROOM  SUPERVISOR 
The  Houston  Post,  a  large  morning 
newspaper,  needs  a  press  supervisor  for 
a  100%  Goss  Metro  offset  operation. 
Supervisory  experience  preferred  but 
not  necessary.  Good  wages  and  bene¬ 
fits.  Contact  Ron  Ferriby,  Pressroom 
Foreman,  (713)  940-8240  or  send 
resume  to  Employee  Relations,  The 
Houston  Post,  PO  Box  4747,  Houston, 
TX  77210-4747. 


PROGRAMMER/ANALYST 
The  Virginian-Pilot  and  The  Ledger- 
Star,  located  in  Norfolk,  Virginia,  has  an 
opening  in  the  production  department 
for  an  experienced  programmer/analyst 
to  work  on  the  ATEX  advertising 
systems.  A  minimum  of  five  years 
experience  in  the  field  of  newspaper 
production  or  on  an  ATEX  system  is 
required.  Send  resume  and  salary 
requirements  tO:  Mike  Burke,  Tech. 
Support  Manager,  The  Virginian-Pilot 
and  The  Ledger-Star,  150  W.  Bramble- 
ton  Ave.,  Norfolk,  VA  23510. 


PUBUC  RELATIONS 

Major  news  organization  seeks  writer 
and  project  coordinator  for  corporate 
communications  position.  Candidate 
should  have  good  knowledge  and/or 
experience  in  the  news  industry,  enjoy 
creative  challenge,  and  have  3-5  years 
experience  in  writing  and  promotion. 
Responsibilities  include  contributing  to 
newsletter  and  magazine,  production  of 
advertising  and  promotional  brochures, 
and  organization  of  trade  shows.  Send 
resume/salary  history  /writing  samples 
to  Box  3635,  Editor  &  Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

Aggressive,  hands-on  publisher,  GM, 
sales  director,  solid  track  record  of 
success  in  sales  development,  turnar¬ 
ound  and  cost  management.  Ability  to 
lead  your  organization  to  new  levels  of 
achievement.  Call  Addison  Hawley 
(803)  394-2088. 


GENERAL  MANAGER/OPERATIONS 
DIRECTOR.  Results  oriented,  hands-on 
manager.  Knowledgeable.  Experienced 
all  phases  of  newspaper  publishing. 
Proven  record.  Box  3650,  Editor  & 
Publisher. 


PUBLISHER/GM  -  Dailies,  weeklies 
complete  TMC  knowledge.  Proven  lead¬ 
er.  Prefer  Zones  3,  4  or  6.  Consider 
anywhere.  Box  3640,  Editor  & 
Publisher. 


PUBLISHER/GM 

Profits  down?  Need  an  experienced 
leader  with  a  solid  achievement  record? 
Contact  John  Shields,  2424  Brookdale 
Ct.,  Merced.  CA  95340.  (209) 
723-7407. 


Publisher/GM  with  30  yrs  experience  up 
through  the  ranks.  Available  soon  due  to 
buyout.  Hamrick  (504)  624-5377. 

Training  and  Development  Manager 
with  extensive  education,  practice,  and 
teaching  in  Journalism  and  manage¬ 
ment.  Box  3651,  Editor  &  Publisher. 


PR  JOBS.  Twice-monthly  listing  tracks 
current  Calif,  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


The  cynic,  a  parasite 
of  civilization,  lives  by 
denying  it,  for  the  very 
reason  that  he  is  convinced 


SALES 


that  it  will  not  fail. 
lose  Ortega  Y  Gasset 


Regional  Sales  Managers 
GMA  -  The  Inserter  Systems  Company 

GMA,  the  leading  supplier  of  integrated 
inserting  systems  to  the  newspaper  industry, 
has  immediate  openings  for  Regional  Sales 
Managers.  Due  to  the  tremendous  demand 
for  GMA’s  product  line,  including  the  SLS- 
1000  High  Speed  Inserter  and  NEWS-GRIP 
Single  Gipper  Conveyor,  outstanding  oppor¬ 
tunities  exist  for  individuals  with  newspaper 
industry  experience  and  sales  background. 
Excellent  salary,  commission  plan  and  bene¬ 
fits.  For  further  information,  please  forward 
your  resume  to: 

GMA,  Inc. 

934  Marcon  Boulevard 
Allentown,  PA  18103 
Attn:  Personnel  Director. 


ADVERTISING 


ADVERTISING/GENERAL  MANAGER 
Twenty  years  local,  regional-,  national 
and  international  advertising  and  circu¬ 
lation  management.  Sales,  account 
management,  layout,  copy  writing, 
special  features,  telemarketing  and 
customer  service  experience.  Versatile 
professional  prefers  ^lifornia,  Arizona, 
Nevada  area.  Box  3611,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  MGR., 
Volume  Producer,  Presently  Employed 
New  York  City,  Daily  &  Weekly  Experi¬ 
ence,  Very  Strong  Credentials,  Recruit¬ 
ing,  Training,  Motivating,  Seeking  A 
Major  Challenge.  Box  3643,  Editor  & 
Publisher. 


_ CIRCULATION _ 

CIRCULATION  MANAGER,  seeks  NEW 
job.  Ready  to  relocate.  Experience  with 
4,000  Kansas  daily,  8,000  North  Dako¬ 
ta  daily,  12,000  Oklahoma  daily.  Gene 
Ellis  Springer  (701)  572-3119. 


DISTRICT  MANAGER  with  8  years  plus. 
Experience  with  a  235.000  daily  seeks 
new  position  with  paper  in  the  Sunbelt. 
Don  Green  (405)  360-8792. 


PROVEN  LEADER  who  produces 
results.  Experienced  in  all  circulation 
skills.  Box  3629,  Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

II  West  19th  St. 

New  York,  NY  1(X)1 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


EDITORIAL 


An  internationally  published  automotive 
journalist  with  sterling  credentials  and  a 
proven  track  record  seeks  position  on 
major  metropolitan  daily  or  national 
magazine.  Standard  equipment 
includes:  strong  news  reporting  skills; 
the  ability  to  localize  important  national 
stories  (or  do  the  opposite),  and  an 
uncanny  knack  for  finding  and  produc¬ 
ing  lively,  entertaining  features  about 
cars  and  people  week  after  week.  Send 
for  clips.  Box  3659,  Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR 
Energetic  young  editor  with  2  years 
experience  on  20,000  daily  seeks 
sports  writing  position  on  middle  to 
large  sized  daily  in  Zones  3  or  4.  Box 
3656,  Editor  &  Publisher. 


Currently  employed  award-winning 
writer,  with  experience  in  sports,  enter¬ 
tainment,  features  and  news,  seeks  new 
challenges  and  an  opportunity  to  grow 
with  any  medium-market  publication  in 
the  country.  Reply  Box  3586,  Editor  & 
Publisher. 


Financial  News  Editor  with  major  daily/ 
wire  service  in  Asia/Wall  Street.  Former 
university  instructor.  Seeks  position 
equitable  to  experience.  Box  3638, 
Editor  &  Publisher. 


Humor/people  columnist  for  large  metro 
daily  loves  job  but  misses  trees.  Give 
me  the  space  and  I'll  give  you  readers. 
They’ll  laugh,  they'll  weep,  they'll  fall 
asleep.  Box  3658,  Editor  &  Publisher. 

SPORTS  REPORTER 
1988  Stanford  graduate  searching  for  a 
place  to  learn  and  advance.  Experience 
includes  three  years  writing  and  editing 
on  undergraduate  daily  plus  six  months 
reporting  for  professional  daily.  Will 
travel.  Box  3626,  Editor  &  Publisher. 


SPORTSWRITER/COPY  EDITOR 
Four  years  experience  with  AM,  PM 
dailies.  Strong  page  design.  Photo 
skills.  Excellent  clips  and  references. 
Box  3654,  Editor  &  Publisher. 


SPORTSWRITER/EDITOR 
Seeks  writing  and/or  editing  position 
with  medium-size  daily.  Two  years  of 
writing  and  editing  experience.  Master’s 
degree  from  Boston  IJ.  Call  Darren,  OH 
(303)  945-8460  or  945-8515. 

TECHNOLOGY  AND  SCIENCE  WRITER 
Ten  years  of  experience  with  major 
national  publications.  Let  me  explain 
the  technological  revolution  to  your 
readers.  PO  Box  956,  Mt.  Laurel,  NJ 
08054. 


Writer/editor  with  5  years  experience 
seeks  public  info  position.  Versatile, 
curious,  enthusiastic.  Publications, 
speeches,  media  relations.  Cheryl 
Cohen,  1152  Hampshire  St.,  San  Fran¬ 
cisco,  CA  94110. 


_ PRODUCTION _ 

Australian  32  year  old  (production 
supervisor)  seeks  hands  on  position  in  a 
newspaper  or  commercial  web.  Zone  9, 
USA.  Experienced  in  prepress  bindery, 
Goss  community,  press  repairs,  etc.  For 
resume  please  write  Box  216,  Henley 
Beach,  South  Australia  5022. 


PUBUC  RELATIONS 

PRODUCTION  MANAGER.  Exper¬ 
ienced.  Broad  knowledge  of  printing 
production.  Excellent  administrative 
skills.  Best  of  references.  Reply  to  Box 
3652,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  March  4,  1989 


59 


SHOP  TALK  AT  THIRTY  - 

Neglect  of  scholastic  journalism  slowing  minority  recruitment 


By  Neal  E.  Robbins 

Efforts  to  bring  minorities  into 
newspapers  have  grown  considerably 
in  recent  years,  but  the  number  of 
minority  journalists  stands  at  only 
7%,  up  less  than  4%  in  a  decade. 

The  chances  of  reaching  the  indus¬ 
try  goal  in  the  year  2000  of  20%- 
25%  —  parity  with  the  level  of  minori¬ 
ties  in  the  population  —  are  fast  fading. 

This  failure  could  stem  from  a  lack 
of  commitment  by  the  industry  itself. 
Too  many  news  media  organizations 
have  simply  done  too  little  but,  after 
attending  last  month’s  Poynter  Insti¬ 
tute  for  Media  Studies  conference  on 
recruitment  and  training  of  minority 
journalists,  I  came  away  convinced 
that  the  methods  of  recruitment  them¬ 
selves  are  the  real  heart  of  the  prob¬ 
lem. 

Altogether  too  little  faith  is  placed 
in  the  potential  of  high  schools,  par¬ 
ticularly  in  school  journalism. 


little  to  high  schools  that  would 
enable  the  schools  to  produce  the 
kind  of  recruits  they  need. 

The  self-fulfllling  prophecy  that  the 
schools  are  hopeless  has  led  to 
recruitment  efforts  designed  to  cir¬ 
cumvent  the  schools  instead  of 
improve  them.  It  discounts  the  school 
newspaper  and  journalism  program, 
the  forces  for  change  with  greatest 
scope  to  produce  new  minority  jour¬ 
nalists. 

This  potential  is  apparent  to  those 
who  are  not  too  busy  writing  off  the 
system.  Chicago  schools,  for  exam¬ 
ple,  have  been  called  the  worst  in  the 
nation  but,  in  working  with  more  than 


paper. 

Unsupportive  principals,  poor 
resources,  and  lack  of  community  and 
news  media  appreciation  emerged  as 
the  major  obstacles  to  school  journal¬ 
ism,  not  limits  on  school  newspaper 
freedom. 

This  points  to  one  of  the  best  ideas 
to  come  out  of  the  conference:  Com¬ 
mercial  newspapers  already  have  the 
tools  to  change  school  journalism. 
They  can  pressure  schools  to  give 
journalism  more  attention.  A  scathing 
editorial  would  appear  if  math  classes 
were  given  short  shrift. 

Why  can’t  the  newspapers  make  it 
known  that  they  think  a  neglected 


They  want  students  from  high  schools  for 
minority  advancement  programs,  but  give  little  to 
high  schools  that  would  enable  the  schools  to 
produce  the  kind  of  recruits  they  need. 


Some  news  media  recruitment 
drives  seem  to  be  founded  on  the 
belief  that  the  schools  are  hopeless  or 
have  little  to  contribute.  They  want 
students  from  high  schools  for  minor¬ 
ity  advancement  programs,  but  give 


(Robbins  attended  the  Jan.  25-27 
Poynter  conference.  He  administers  a 
journalism  minority  recruitment  and 
training  programs  at  Roosevelt  Uni¬ 
versity  sponsored  by  the  Chicago  Tri¬ 
bune  Foundation  and  the  Field  Corpo¬ 
ration  Fund.  He  will  direct  a  five- week 
writers’  camp  for  high  school  Journal¬ 
ists  during  the  summer  of  1989.) 


UBONflNMOa  MOUd 
SMdN  HUM  ISUId  39 


Get  your  copy  of 

AdNcm 


-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  p  I 

- ^*5 - 


I  To:  Ad  News,  17-21  Bellevue  Street 
I  Surry  Hills,  N.S.W.,  2010,  Australia 
I  Ptease  send  me  AD  NEWS  for  one 

'  I  year  -  26  issues  I  enclose  my 

I  bankdraft  in  Australian  currency  for  Aust.  $  128. 

I  Name; _ 

I  Address: _ 


a  score  of  the  city’s  school  newspa¬ 
pers  over  the  last  year,  1  have  found 
they  have  enthusiastic,  bright  staffs 
and  eager  newspaper  advisers.  Good 
students  are  drawn  to  the  newspaper 
because  it  is  one  of  the  few  places  in  a 
school  where  they  can  write  freely. 
While  many  city  school  newspapers 
are  quite  respectable,  most  produce 
well  below  capacity  because  high 
school  journalism,  particularly  in  city 
schools  where  minorities  are  found,  is 
badly  neglected. 

This  stems  directly  from  the  view 
that  the  school  newspaper  is  unimpor¬ 
tant.  The  newspaper  advisers  are 
often  new  teachers,  typically  English 
teachers,  given  the  newspaper 
because  no  one  else  wants  it.  With  no 
journalism  training  and  pitiful 
resources,  they  must  make  do.  A 
journalism  class  to  train  the  student 
journalists,  if  offered,  is  an  elective 
outside  the  rigorous  program  for  col¬ 
lege-bound  students. 

Even  when  advisers  are  exper¬ 
ienced  and  well-trained,  they  often 
face  an  uphill  battle  to  produce  a 
newspaper. 

A  New  York  City  adviser  at  the 
Poynter  conference  regularly  battled 
with  her  principal  to  obtain  minimum 
resources  for  the  school  newspaper. 

A  Florida  adviser  at  the  meeting 
said  his  school  newspaper  could  win 
the  Pulitzer  equivalent,  but  nothing 
would  appear  in  the  community  news¬ 


journalism  program  is  just  as  shame¬ 
ful? 

Newspapers  could  sponsor  con¬ 
tests  to  provide  publicity  for  schools 
where  journalism  is  valued,  where  the 
newspaper  shines  brightly,  where 
newspaper  staffs  boast  a  good  propor¬ 
tion  of  minority  students.  Newspa¬ 
pers’  recruitment  failures  are  the 
result  of  the  low  status  given  school 
journalism. 

Placing  scholastic  journalism  in  the 
spotlight  could  begin  to  relieve  one  of 
the  commonest  problems  recruiters 
reported  at  the  conference,  a  dearth 
of  applications  for.  scholarship, 
internship  and  training  advancement 
programs  for  minorities. 

Some  programs  received  as  little  as 
two  or  fewer  applications  for  each  of 
10  or  20  hefty  scholarships,  internship 
or  training  openings.  Though  they 
said  the  quality  of  applicants  was 
high,  how  can  the  20%-25%  goal  ever 
be  met  with  this  level  of  response? 

The  industry  has  already  come 
around  to  the  idea  that  high  schools 
need  attention.  This  was  the  conclu¬ 
sion  of  a  1986  APME  study  on  minori¬ 
ties  and  journalism.  It  pointed  to  more 
recruiting  in  high  school,  when 
youths  are  poised  to  make  career 
choices.  In  the  college  years,  career 
choices  are  already  fixed. 

Rather  than  take  on  the  school 
itself,  many  high  school  minority 
(Continued  on  page  48) 
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Harris  presents  its 
cost-conscious 
pagination  system 

“With  the  installation  of  the  Harris  pagina¬ 
tion  system,  our  company  has  saved  200 
production  hours  per  week.  Also,  weVe 
had  substantial  savings  in  material  as  weir 

CyrilJ.  Sabutsch,  Data  Systems  &  Production  Manager 
Windsor  ( Ontario)  Star 

We  couldn't  think  of  a  better  way  to  tell  you  about  the 
advantages  of  the  Harris  pagination  system  than  with 
our  customer’s  own  words.  Using  our  system,  the 
Windsor  Star  saved  time.  And  time-savings  translate 
into  cost-savings. 

From  the  moment  of  installation,  the  Harris  pagination 
system  begins  to  save  you  time  and  money  b^use  it 
has  cost-effective  capabilities  that  no  other  system 
offers. 


It’s  the  only  pagination  system  that  provides  the 
newsroom  with  a  personal  choice  of  operation  for  p^ 
makeup.  Pages  can  be  dummied  first  with  copy  flowing 
to  assi^ed  positions  from  our  own  or  other  front-end 
systems,  or  the  pages  can  be  made  up  interactively. 
It’s  the  only  pagination  system  with  the  power  to 
handle  and  store  multiple  formats  with  string  trans¬ 
lates,  graphic  modeling,  macros,  variables  and  com¬ 
mands,  thereby  significantly  reducing  operator  time. 
It’s  the  only  pagination  system  for  connectirity.  The 
Harris  system  is  interfaced  with  more  front-end  sys¬ 
tems,  PCs,  typesetters  and  laser  imagesetters  than  any 
other  system  on  the  market 
What  do  these  capabilities  mean  to  you?  The  ability  to: 

□  Extend  newsroom  deadlines 

□  Capture  up-to-the-minute  news  copy 

□  Produce  a  better  looking  newspaper 

□  Present  a  more  readable  newspaper 

□  Eliminate  pasteup  of  individual  stories 

□  Provide  perfectly  aligned  columns  with  uniform 
vertical  and  horizontal  sparing 

Find  out  why  more  newspapers  are  paginating  with 
Harris  than  with  einy  other  system  on  the  market  Call 
today  for  more  information  about  our  cost-conscious 
pagination  system. 

Contact  Harris  Controls  and  Composition,  407  John 
Rodes  Blvd.,  Dept  EP,  Melbourne,  FL  32901,  TWX 
510-959-6418.  Or  call  1-800-4-HARRlS,  Ext  4100. 


NFORMATION  YOU  CAN  USE 


More  HANDS-ON  workshops  ancl^^ 
seminars  than  ever  before.  More  than  80  hours  of  C — ^ 

practical  instruction  in  graphics  department  ^  I 

management  techniques,  staff  motivation,  // 

technical  and  electronic  workshops.  J  7 

Newspaper  editors  will  work  side-by-side  iK^J 

with  photographers,  artists,  picture  editors 
and  designers  to  find  solutions  for  creating  jmljM 
the  newspapers  of  tomorrow  ...  today.  tf 

This  year's  faculty  will  include:  Bill  Winter, 

director  of  the  American  Press  Institute;  Tom  M  \  « 

Kennedy,  director  of  photography.  National  ///.  i  \  7^  L~^  ) 

Geographic  Magazine;  Sam  Hundley,  artist,  . 

Virginian-Pilot  and  Ledger  Star,  Norfolk,  Va.; 

Alex  MacLeod,  managing  editor.  The  Seat-  \ 

tie  Times;  Michael  Evans,  graphics  direc- 

tor,  Atlanta  Journal  and  Constitution;  Jr  /  ^^^nhuf 

winners  from  the  Pictures  of  the  Year  yf  y  Jjmyjl' 

Competition;  Madelyn  Ross,  manag-  'o 

ing  editor.  The  Pittsburgh  Press;  Chuck  /  JHIf  ^ 

Scott,  director  of  Viscom,  Ohio  ^ 

LJniversity;  Jon  Falk,  photographer. 

The  Philadelphia  Inquirer;  Doug  Ka-  ^ 

pustin,  staff  photographer,  Putuxent 

Publishing;  Terry  Eiler,  professor,  Ohio 

LJniversity;  and  Sharon  Polansky,  director  of 

research  for  EYE-TRAC,  the  Gallup  Organization. 

Some  of  the  best  minds  in  journalism  will  critique  your  newspapers  and  suggest  ways  to  improve 
your  package. 

Come  join  the  more  than  400  journalists  and  students  who  will  participate  in  the  5th  Annual 
PITTSBURGH  CONFERENCE.  Registration  is  only  $60  for  professionals  and  $50  for  students. 

For  additional  information,  write:  J.  Bruce  Baumann,  Assistant  Managing  Editor /Graphics,  The 
Pittsburgh  Press,  34  Blvd.  of  the  Allies,  Pittsburgh,  Pa.  1 5230,  or  call  (4 1 2)  263- 1 502. 


I^THE 
ITTSB 


PITTSBURGH 

CONFERENCE 


HAT  12-14, 1989 


